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eal HONS 


new misses, juniors, 
children and 
men’s manikins 


new innovations in... 
garment recks. 
mass merchandise displayers 
for men’s wear... 
new window and 
interior display units 


SPACE 5 


GRAND BALLKOOM 
HOTEL NEW YORKER 
NADI MARKET WEEK 
JUNE 28 - - JULY 2 


Meet Your KORRECT-WAY Distributor 


KORRECT-WAY DISPLAYS 


DIVISION OF AMERICAN FIXTURE & MFG. C * 2300 LOCUST STREET © ST. LOUIS 3, MO 


JUNE, 1952 Ors PEAY. WOREO 


is just around the corner 


Plan now...Our exciting new Fall line of 
dimensional display materials and colorful 


Comuras is ready for your selection... Ask 





our representative to call...or write for 


details...No obligation. 


SEE OUR 

BIG EXHIBIT... 
SPACE #4 
GRAND BALLROOM, 
HOTEL 

NEW YORKER, 
NEW YORK 
JUNE 28 

T0 

JULY 2, 
INCLUSIVE 


F.330 Oak Leaf, F-329 Maple Leaf 
F-328 Ash Leaf. Rough textured 
‘ i ° fabrics in new Fall colors. Veins 
F.359 GAME BIRD COMURA ON « : y as embroidered in contrasting colors 
FABRIC, 36 in. wide, 9 ft. high. 7 figs 8: 4 Stems of light gauge wire. Each 
Wild game birds reproduced in er 4 approx. 16° x 12” 

oil colors by silk screen process Assorted colors Dozen $25.00 
on French crepe fabric. Hang or Each 2.25 
drape or mount Each $18.75 




















F-217 FALL LEAF BOTANICAL COMURA ON VISKON, 12” x 72”. Beautiful Fall leaves, silk screen processed in 9 oil 
colors on lustrous, translucent Viskon. Can be used either upright or horizontally Each $4.75 


FALL AND BACK TO 
SCHOOL CATALOG IS C YEAR 
NOW AVAILABLE SEND 


FOR YOUR COPY TODAY . 
Xe i Specialists in Merchandise Presentation . Displays . Exhibits 


nine ee it W.L-STENSGAIRD AND ASSOGTES, WC. 


346 N. JUSTINE ST., CHICAGO 7, ILLINOIS 
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VOLUME 60 JUNE, 1952 


CONTENTS 


Editor's Comment - : ‘ : : ; ‘ ‘ : 
Advanced, Flexible Window Lighting System Employed By New Store 
Shrinking Sales Need Help From Aggressive Showmanship 

By Howard Cowee 
Chicago Displays Glorify Cottons By Shirley Ware 


All Roads Lead To New York City For Market Week 


By John F. Bowman . 
Manhattan Displays Employ Varied Themes By Virginia Roehl 


How Hecht's Coordinates Display For Three Stores 


By Ruth Boyer Scott . 
‘Los Angeles Reporting By Eleanor Taylor 


“The White House Uses Mirrors To Dramatize Millinery 


By Frances M. Keith . 
Promotions Coming Up! By Louis Gehring 


Krupp & Tuffly Reverts To Gay 90's For a Pe nn 
Interiors In Three Famous Southern Stores By Michael Scott 
Easily Built, Low Cost Units For The Small Store 

Functional Settings For Furnishings . 

Display . .. On And Off The Record 


Editorial ‘ . - 


Proposal Would Establish New Display Association : , 


Trade Personalities By Jim Tupper . 
Coordinated Selling Of Merchandise 
Display Has A Place In TV 

NADI News 

The Display Parade 

May Award To Merrill . 


Reminiscing 


By Hans Carstens 

By Arthur Howard Williams 
By John F. Bowman . 

By Jim Tupper . 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


The July issue will contain a complete 
report on the Display Market Week 
. . . How Goldblatt's, Chicago, turned a 
"dead" area into an unusual display 
space is the subject of another article. 
. « « Novel display at a florist's shop in 
Milwaukee is discussed . . . and there 
will be numerous other features of equal 
interest ... In the mail July 15. 


THE COVER 


This lovely disolay is the work of Paul 
Jones, display director for Bonwit Teller, 
Chicago . . . (Photograph through the 
courtesy of L. A. Darling Company 
Bronson, Mich. . . . Photographed in full 
color by Fred Kuehn, Chicago.) 


EASTERN OFFICE 


47 West 57th Street, New York City 19. 
Phone Plaza 3-5989. 


SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the United 
States, Canade, Pan-American Countries, 
Philippine Islands and Spain; all other $5.00 
a year. Canadian and foreign orders payable 
in U. S. funds by International money order 
or New York bank draft. Single copies 40 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date; other- 
wise missed copies cannot be supplied 
Entered as second ciass matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879 


Member 


i 


Audit National 
Bureau of Association of 
Circulation Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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Hs K 


(Perforated Masonite) 


DISPLAY BOARD 





H & K Display Board is accurately perforated 
in Duolux tempered Masonite and will receive 
1/8” and 3/16” Tempered Hundreds of Patterns 
Masonite 


Smooth both sides 


any standard fixtures on the market. Our 69 
years experience in perforating also permits available — in metals, 
us to furnish a wide selection of patterns of plastics, masonite, etc. 
other than round holes for varied display and 
ornamental uses. We can perforate practi- 
cally any material available in sheet, coil or 


plate form, such as metal, plywood, plastic, 
. 


3/32” Round, 
.265 Centers, 
Diagonal 


fabricoids, etc. 


1/4" Tempered Masonite 
Smooth one side 


1/8” Round, 
3/8” Centers, 
Straight 


YNZ 
YNZ 


3/32" x 1/2” Herringbone 


9/32" holes, 1" centers 
From stock — sheets 48” x 96”, 
6 sheets per carton. 
Special — sheets up to 48” x 144”, 
perforated to order. 
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3/16” holes, 1” centers 


From stock — sheets 48” x 96”, Ask us for our Display Board Prices 
6 sheets per carton. 

Special — sheets up to 48” x 144”, 
perforated to order. 


2/10" Square, 
1/2" Centers, 
Straight 


and a copy of Catalog No. 62 which 
gives full information on patterns 
available. 
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NEW! 
FLEXIBLE! 
INEXPENSIVE! 1/2" Square 


Di | 
Above patterns are also i 16" Centers 


available in 5681 FILLMORE ST., CHICAGO 44, ILL. 
1/10 inch fibre board. 114 LIBERTY ST., NEW YORK 6, N. Y. 
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sot Beat fr aoe 
“4 BYRD UTILITY JACKET 
flame! tip being / U r 4 Summer Fleece 

adyustoble sug ft ‘a a ‘ sumancrwright word 

wher, green ur hue 

deal for coed ovoings 


Town Wise - Travel Perfect 


MAKES THEM 
You are Invited 
to see 
Our Exhibit 
of Sample Signs 
and 
Line-O-Scribe Machines 
at the 
Hotel New Yorker 
New York City 


Lacquer Coated iy 
Auto Seat Covers Room 732 


- beountul fibre ‘ 
praagecrtycaptiad June 28 to July 2 


V.A.D.1. Convention 





w 


May we send you our complete Catalog M50 illustrating and 
pricing all models of the Line-O-Scribe Sign Machine? . . 
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now is the time 


to see our unusual, 
enchanted Christmas designs 
offered exclusively by Adler-Jones. 


available only to one store in a 
specific area. 


we suggest your early attention to 
our 1952 Christmas presentation. 


showing in air-conditioned north ballroom 
HOTEL NEW YORKER 
JUNE MARKET WEEK 


and at our showrooms in chicago 


‘ 
meee ew er ee mw wee wm eee eee ew 


adler-jones 


521 s. wabash ave. chicago-5-ill. 
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The Famous 


: ‘Rk { DOLPI The Red Nosed Reindeer 


MCMXXXIX Robert 


SPECTACULARS 


Designed and produced in WEATHERPROOF 

"“FREDEX'' compound. Ideal for shopping 

areas . . . lamp standards, public squares, 

parks, community centers; industrial proper- 

ties, buildings, store fronts and interiors, and 
home decoration. 


* DRAMATIC * SPECTACULAR 
*COLORFUL * WEATHERPROOF 
* WASHABLE * BREAKPROOF 

* REUSABLE FOR YEARS | 


FI-SC 28" ¢ 
Half - Round “Pp 
“FREDEX" j 
FI-RU Life-Size Santa Claus. / gf * 
60" "RUDOLPH", Assortment 
natural lacquer of Old English 
finish with red Carolers,@ 
lighted nose Town = Criers, 
complete with and Lamp- 
metal ground lighters also 


stand. $44.75 each oN a ote le 
Ye OR Complete honey side 
with air sus- 
pension har- F.O.B. CHICAGO 
ness and lamp standard bracket. F.0.B. CHICAGO $49.75 each. $9.75 each 


FI-RE Life-Size 60°' Reindeer with Full Antlers, natural lacquer NOTE: Also avail- 

finish, complete with metal ground stand. $39.75 each able in various plaques for lamp standard 
OR Complete with air suspension harness and lamp standard decoration 

bracket. F.O.B. CHICAGO $44.75 each. 


Millions in cities nationwide from Peoria to Pittsburgh, Seattle to 
Syracuse, have been instilled with the “Christmas Spirit’ by 
over 20,000 FREDERICK designed SPECTACULARS. PLAN NOW 
to include these new TRAFFIC-STOPPERS in YOUR Decorating 


Program 


FI-RT Complete 60 ft. reindeer teams. Eight 
(FI-RE) Full antiered reindeer, 
One (Fil - RU)) 
"RUDOLPH" 


with red lighted 
nose, six foot A 
green masonite 
sled, and alumi- 

num reins for 7 | 


ground installation. $444.50 
each. OR Available with com- 
a plete suspension equipment, for, 
air installation. $18.00 Ad- 
ditional. 
FI-USC Upper half-round 
“FREDEX"' Santa Claus for bolting in 
sled seat ALL F.0.B aieaaee: 
$49.50 Additional 
FI-NT Complete authentically-repro- 
duced Nativity Scenes including 15 
3 ft. full-round, self-standing figures. - 
$345.00 each 
Manger, cribs, and stable 
background for Nativity Scene. / 
$55.00 Additional 


oA FREE — Write 
TODAY For ¢ 
YOUR Copy of 


mm “DECORAT-. %, a bo 


fi) all vy, rederick Int ternational ° 


\ C376 | E. “silver Spring Drive f ‘ Milwaukee 11, W Tl, Wisconsin 
EXCLUSIVE SALES AGENCY FOR INTERNATIONAL ADVERTISING CORPORAT1O 


, 











DISPLAY 


Most display men are aware of this fact — that sign 
printing machines are a ‘“‘must’”’ in today’s 
merchandising picture. 

Our suggestion above has to do with getting the 
right machine for your needs. Before you buy, 
make it a point to get all the facts on all the differ- 
ent makes available. Compare them in terms of 
original cost, simplicity, speed and ease of opera- 
tion, flexibility, durability, lasting economy. 

Our motive in this is simple. When a complete 
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Before you invest... 


INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 





WORLD 





A 





analysis is made, we're satisfied you'll want 
Showcard Machine. 

Here are just a few Showcard Machine advan- 
tages — low first cost; complete flexibility of type, 
layout and colors; performance assured by the 
only guarantee of its kind in the field. Let us give 
you the facts and we'll rest our case. 

A letter or a post card is all it takes. Why not 
write today — before you buy any sign printing 
machine. 


See us at Room 723 
Hotel New Yorker 
NADI Market Week 


Showcord Machine Model A, 
one of several models which 


answer all requirements. 




















Open house — plus our limousine service to and from the Hotel New Yorker and our showrooms during Market Week 





MANIKINS 


displays and mechanical innovations 


*VISUAL MDSE. DISPLAYS INC. 





() 
THE U 


TET 


eel o eek © Baned, | 
715 Fifth Ave. New York 22 
(bet. 55th and 56th) 


in Canada: BINGHAM DISPLAY SUPPLIES, LTD., 8 Market St., Toronto affiliates of the GRENEKER Corporation 


D1S-P LAY WOR DO FUME. 89 5:2 


recognition of the 
trend of modern 


suburban retail 
operations 














ART MFG. CO....1147 WEST OHIO STREET CHICAGO 22, ILLINOIS MONROE 6-1906 
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Better Than Ever! 


€ SHERMAN’S FALL ’52 pee Guide 


is crammed with retail traffic-building 
display ideas that mean better business. 
This handsome four page catalog, 
done in warm orange and 

deep full brown, will 

help you make the 

Fall season a 

Bonus season. 


SHERMAN’S 

CHRISTMAS and 

WINTER ’52 Display Guide 

shows all the sales-stimulating 

display ideas all retailers want! 
Brand-new designs and patterns shown 
in life-like four colors, let you 

see at a glance the profit-making 
possibilities of these 

impelling displays! 


Come Up and See Our New Fall and Winter Display Ideas . . ROOM 722, NEW YORKER 
Come Up To Our Nice Cool Suite and Relax SUITE 2200, NEW YORKER 


—_ ee eee oe ee ee eee oe ee ee ee 


§ Dept; D-6 
SHERMAN PAPER PRODUCTS CORPORATION 
156 Oak Street 


Newton Upper Falls 64, Mass. 

Gentlemen: i 

Your new Display Ideas for Fall and Winter sound 
interesting! Please send me both Display Guides free of 


PAPER PRODUCTS CORPORATION ! «v.* 


NEWTON UPPER FALLS 64, MASS. 
CHICAGO NEW YORK LOS ANGELES 





DSP LAY “WORLDS 


Visit the Garrison- Wagner Exhibit at the NADI Show 


Rooms: 609, 610, 611, 612. 614, 615, 616, 617, 618, 619, 620 
Hotel New Yorker New York City 


Saturday Morning, June 28th through Wednesday, July 2nd 


16 Representatives to Serve You 


Henry Benge Erv Hiffman Joe Mercurio Roy Truly 

Ernie Carlson Tom Hughes Henry Raubach I. T. Vierheller 
Bob Dodson Willie Kickirillo Joe Ryan Irv Vierheller. Jr. 
Frank Harrison Jay MeMillan Ted Stokes Al Wingrove 


JUNE, 1952 


For Individuality, 
Select ZEM Fall 


Modern, imaginative design, quali- 
ty craftsmanship and realistic beauty 
make the new 1952 Zem line of Fall 
and Christmas displays the final word 
in high-quality displays. The Fall 
line of Zem displays. the most talked- 
about line at the 1952 SDA Show, is 
illustrated on these pages with shots 
taken at the St. Louis SDA Show. 
Combined with the new, colorful and 
exciting Zem Christmas line, they 
are yours to see, to admire, to select 
from at the 1952 NADI Show. 

Designed for those who demand 
the finest in quality and craftsman- 
ship, the new Fall and Christmas 
line of Zem displays offers unrivaled 
individuality and creativeness and a 
richness of color that commands im- 
mediate attention. Truly, Zem dis- 
plays offer the ultimate in smart, 
modern displays — displays that give 
an air of distinctiveness and sophis- 
tication to fine merchandise  dis- 
played on or near them. 

Free-flowing and modern in style 
and design, Zem displays create the 
favorable “first” impression — that 
immediately stops customers and 
draws them to your displays. The 


Lem Displays 


GARRISON- 


2018 Washington Ave. 
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For Quality, For Style, 
and Christmas Displays 


eye-appealing lines and the natural colors create settings 
that compliment your finest high-fashion merchandise. 

Quality craftsmanship and sturdy construction insures 
durability of these displays for years. Their practicality 
and versatility enables you to use them again and again 

making them a very wise investment. 

Completing the Zem line are the popular Zem Ribbon 
Frames. These lightweight. free-flowing, dimensional 
frames, incorporated into smart, striking displays at 
Macy’s-New York, Famous-Barr Co., St. Louis, A. Harris 
and Company, Dallas. Geo. Innes Co., Wichita and other 
leading stores throughout the country, are now available 
in four sizes, and are sold on an exclusive basis in each 
city. A 36 in. by 45 in. Zem Ribbon Frame is shown in 
the foreground in the illustration at the top of the page 
at left. 

In the illustrations on these pages, notice how the Zem 
Ribbon Frame and the backgrounds for the Zem displays 
are securely held in place by “Module Type” Deca Poles. 
Now available in six decorator colors, these adaptable 
props will also be shown at the NADI Show. 

Make a special note right now to see the Zem line of 
Fall and Christmas displays at the NADI Show. You'll 
find them in Rooms 611, 612, 614 and 615 at the Hotel 
New Yorker. See Deca Pole displays in Rooms 609 
and 610. 

For those who cannot attend the NADI Show, colorful 
three-dimensional slides of the entire Zem Fall and 
Christmas line have been prepared. Ask your G-W 
salesman to show them to you or write for complete 
information today. 


Are Sold Exclusively By 


WAGNER COMPANY 


“ee aoe tee 


DISPLAY 


WORLD 


i ll ll 


wn 





ee De ND nD ND OND wa nee ne ee ee ND eae 


tlt tt, eet 


i i i, 
till tii al 





ee ee 


Don't Miss the Garrison-Wagner Exhibit 
at the NADI Show and Market Week 


Be sure to see the Garrison-Wagner exhibit at the 
Fall-Christmas Market Week, June 28th through July 2nd 
at the Hotel New Yorker, New York City. This year the 
show will open on Saturday morning in order to enable 
more persons to attend. 

Garrison-Wagner is preparing an 11-room exhibit of 
the newest and finest in Fall and Christmas displays. 

Make it a point to visit every one of the rooms listed 
below. 

Peg-Board and Deca Pole displays including 


a complete line of Peg-Board fixtures and 
Deca Pole acc essories. 


Rooms 609 
and 610 


Smart distinctive Zem displays for Fall and 
Christmas. some of which are illustrated on 
these pages. and displays of Zem Ribbon 
Frames in four practical sizes. 


Rooms 611 
612. 614 
and 615 


4 demonstration of the new, money-saving 
Miroflector, “the Brightest Idea in Light- 
ing.” 


Room 616 


4 selection of Back-to-School decoratives 


Room and displays. 


A selection of colorful imported and do- 
mestic balls and uniquely-shaped Christmas 
tree ornaments up to 7'% in. in diameter. 


Room 


A group of colorful Christmas street dis- 
plays and decorations including giant out- 
door rubber mache street decorations, a life- 
size rubber mache Nativity Set and a selee- 
tion of sprays, natural decorations, papier 
mache figures and set pieces. 


Room 


A selection of Fall decoratives, foliage and 
displays. 


Room 620 


In addition to the many promotional ideas being prepared 
for you to see, a special program of entertainment includ- 
ing a series of special tours and exhibits for the visiting 
ladies is planned. Details on the entertainment program 
are found elsewhere in this magazine. 


Show Opens This Year on Saturday Morning, 
June 28th and Runs Through Wednesday, 
July 2nd, Hotel New Yorker, New York City. 


—_ 
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@ Market Week's most spectacular variety of 


yur 


individually created displays ...in the 


2S25eSeSeSeSeSeSeSeSeS 


largest display showrooms in the country. 


rays 


We have the widest variety of 
distinctive creations in wood, papier mache 
and plaster available... creations which 


inspire prize winning displays. 


Visit us 


VICTOR HAIDA DISPLAYS, INC. 
149 West 24th Street 
New York 11, N.Y. * CHelsea 3-3540 
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... Lhere Must Be A Reason! 


DECORATIVE PLANT CORP. 
136 W. 24th ST., NEW YORK 11, NY. 
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CHRISTMAS THEMES 
DISPLAYS 
QUALITY & VALUE 


HOTEL NEW YORKER 
JUNE 28 - JULY 2 


EARL W. GASTHOFF COMPANY 


DANVILLE, ILLINOIS 
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LOOK TO 
SWIVELIER 
FOR Reg. U. S. Pat. Off. 
"Sas new, exciting models . 
each available in 6 dachectil 
colors . . . for integrated 
display lighting. 


“SHUR-MOUNT”’ 


Sensational new method of wall-mounting. 


Prevents cracking LOOK TO 
or chipping plaster— SWIVELIER 


assures positive, secure FOR 


attachment of fixture. 


(Included with all cord-and-plug Vogue-Lite 


units used for wall mounting.) THE ONE AND ONLY 
ee SWIVELIER SOCKET 


LOOK TO “Stays Put . . . At Any Angle!”— 
SWIVELIER Universally Adjustable. No 


FOR wing nuts or set screws. 
Will not work loose or 
drop down because of 


unique spring-tension. 


COLOR LENSES toox 10 
SWIVELIER 


yp One color clip fits either 
/ R40 or Par 38 bulbs. FOR 
| Sectional lenses available 
in 14 different colors. 


PORTABLE 
DISPLAY LIGHTING UNITS 


LOOK TO Hundreds of time-tested, dependable 


Swivelier products, i 
SWIVELIER imme 


FOR ‘. display lighting problems. 





For the finest and the newest 
in adjustable display lighting . . . 


For up-to-the-minute contemporary 
design combined with factory-a 
and -inspected engineered 


hled 








LOOK FOR 
products... THE SWIVELIER = |\ 
: TRADEMARK ON isa 


ALL EYES ‘ EVERY SWIVELIER 
A PRODUCT 


SEE US IN ROOM NO. 537, N.A.D.1. MARKET WEEK 


__ SWIVELIER COMPANY INC,, 30 Irving Place, New York 3, N.Y. 
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AT OUR 
VISIT | 


“The House of Naturals” 


FOR 


FALL“*° CHRISTMAS 


Showing of “Nature's Best” 

















FLAMEPROOF 


@e WREATHS 
@ TREES 

@ ROPINGS 

@ GARLANDS 
@e NOVELTIES 


Flameproof, artificial, long needle knock down pine 

3 to 15 ft. tall. Easy to assemble on cedar 
pole. Compact — small space needed to put away. 
Everlasting. 


Imported and domestic tree decorations 
in metal, plastics, acetate, glass and wire. 


WRITE FOR PRICE LIST 


ARTS and FLOWERS "inc 


MANUFACTURERS—CREATORS—IMPORTERS 
43 W. 56th ST., NEAR 5th AVE. NEW YORK 19, N. Y. 


*Reg. U.S. Pat. Office 






































But some set their sights so far beyond their capabilities 
that they turn to imitation and even then fall short of 
their goal. 

Imitation is certainly the sincerest form of flattery, but 
some go beyond this and represent their imitation as being 
the original. 

The Barrango mannequin is conceived by talented 
designers, produced by capable artisans, and constructed 
from the finest materials — no imitation equals it. 

Be sure you get the original Barrango mannequin and 
not one of the imitations now prevalent. 

Acquaint yourself with the characteristics of the original 
in Room 503 at the New York convention. 


C-BARRANGO-CO-: 


579 MARKET STREET » SAN FRANCISCO 5, CALIFORNIA 





Editors Comment 


Consider for a moment the stiff program offered delegates to the 
International Association of Display Men convention 25 years ago. In 
addition to the customary welcoming addresses and routine business, in 
four days they saw 23 demonstrations involving live models, new display 
fixtures, handbags, belts, neckwear, hardware, apparel, toys, showcard 
writing, refrigerators, infants" wear, and a host of other merchandise. 
Also they listened to 12 major speeches, saw one humorous skit, and 
heard representatives from four delegations wanting the convention for 
the next year. Those were the days when conventions were meant to be 
educational as well as entertaining — and who can say that a partial 
revival of this practice would be a bad idea? ... 


The realistic approach to display training in Switzerland seems 
little short of remarkable to Americans. The normal course of instruc- 
tion requires three years at the College of Display, operated under 
Swiss government auspices at Vevey. (A six months" course is available, 
it is true, but only for those who wish to improve their knowledge. 
Those who intend to make display their career can't take it!) No wonder 
Swiss display ranks so high! While the idea of a government-controlled 
display school doesn't sound so appealing over here, why doesn't the 
National Retail Dry Goods Association or some similar organization es- 
tablish such an institution to provide long-term courses in display, 
advertising, buying—and selling? .. . 


The importance of good, factual, selling copy on showcards can 
hardly be over-estimated, particularly within the store. When card copy 
tells the shopper the principal details of the merchandise it speeds up 
the sale, makes things easier for the salespeople, and rounds out the 
task begun by window display and newspaper advertising. ... 


Some displaymen think that membership in a local display club can do 
them no good because they are department managers with years of experi- 
ence in the profession. A great many famous men in other fields have 
admitted time and again that they can always learn from others; surely 
displaymen are no exception. And how about the responsibility of these 
displaymen to the people coming up? .. . 


In one day's mail last month was a letter referring to an article in 
the October, 1949, issue of DISPLAY WORLD and another making a similar 
reference to one in April, 1948. This is pretty good testimony to the fact 
that DISPLAY WORLD is kept by subscribers and referred to over the years. 
Just how long they keep copies we don't know, but a few report that they 
have every copy published since the magazine first saw the light of day 
back in August, 1922. From actual tests we do know that each copy is 
read by between three and four persons. .. . 


And along this same line, new advertisers in DISPLAY WORLD are usu- 
ally astonished when they get inquiries and orders from such places as 
South Africa and Tasmania. One turntable manufacturer in New York City 
still speaks of the day when a sailor off an Argentine battleship en- 
tered his office with his advertisement torn from a copy of DISPLAY 
WORLD from the previous year. The sailor (Continued on page 98) 





JUNE, 1952 DISPEAY WORLD 





FABULOUS COLLECTION 
OF 
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AXIMUM | flexibility 
lighting effects with 


minimum of time al 


BEAM 
PROJECTOR 
TRACK 


is a nut-shell summary 
of Edison Price, New 
consultant who designed 
successful windo\ 
new Abrahan 
Hempstead, I 

In borrowit 


UNISTRUT 





VERTICAL PARLITE TRACKS—# Pt—SPREDOLITE 
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ble Window Lighting 


1) By mounting all spotlight units on 


- 
. 


a: 


electrified trolley tracks, which are in 
turn supported by an adjustable frame as 
illustrated 

(2) All units are specially designed 
permit fingertip change of position and 
rection. The basic structure is built of 
“Unistrut,” a kind of grown-up version of 
the child’s “Meccano” set heavy steel 
channels with universal fittings, which are 
stock units available anywhere at low cost 
Grills made of welded steel rods spaced 
on 6-inch centers are laid across the top 
of the “Unistrut” framing to provide a firm 
foundation for hanging display props. Extra 
“Unistrut” cross members permit hanging 
weights up to 1,000 pounds at any point 
in the window 

Within this basic framework Price pro 
vided the following equipment: 

(1) “Beamlites” are mounted on a high 
row of “Bulldog Trol-E-Duct” running the 


4 


length of the window \ parabolic and 


spherical reflector combination provides a 


b 


~ewrwwwes 


~ 


smooth, narrow, focusing light beam of 


- 


greater intensity for the lamp size used 
than can be obtained with any other type 
of fixture. Each light is fitted with a box 
containing an electrified trolley, switch and 
fuse This trolley permits pushing the 
units to any point along the electrified track 
Spring tension swivels make it unneces- 
sary to handle hot clamping knobs when 
adjusting the angles of the fixtures, and 


—The drawing at the top of the page shows 
graphically the set-up of the window lighting 
at the new Hempstead store of Abraham & 
Straus . . . At the left is a view from within 
the window, showing lighting equipment in 
place for this particular display— 
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—Right, a view of a complete display at 

A&S... The small sketch shows a "Fresnel- 

spot’ mounted on compact “Trol-E-Duct" 

electrified track . . . Below, “Unistrut’ is 

simple to use and has wide display possi- 
bilities— 


adjustments can be made easily from below 
by using a hooked pole 

(2) “Fresnelspots” are mounted on a 
lower run of “Trol-E-Duct,” hung parallel 
to the “Beamlite” track. This provision of 
separate tracks for the different fixtures 
gives complete freedom in positioning units, 
and puts each type in its ideal position in 
the window. The “Fresnelspots” may be 
focused over a very wide range of beam 
spread and used at will as spots or floods 
Proper ventilation and instant relamping 
access eliminate the maintenance problems 
often encountered with this type of equip 
ment. Trolley box, switch, fuse and ten 
sion swivel are identical with the “Beam 
lite.” 

(3) Vertical “Trol-E-Ducts” are used to 


support the new compact “Parlites re 


System Employed By New Store 


flector lamp holders which “twist-on” these colors. The units are particularly compact 
tracks at any desired height to provide ind well ventilated, and are wired to per-~* 
flexible side lighting soth 150- and 200 " mit operation on automatic color blending 
watt PAR prong type lamps snap into dimmers. When used in positions close to 
these holders, as do color filters, spread ; the bac kground clear spread lénses are 
lenses and louvers, singly or in combina napped over the lamps behind the color 
tion. The plug housing again contains to smooth out color distribution 
switch and fuse, and tension swivels are adjacent background 
lighting procedure is as 


suggested ligh 


provided 
(4) Background color lighting is ac \ 
complished by “Spredlites” strips 7 feet (1) All individual switches on fixture 
long, taking standard reflector lamps and mounting boxes are turned off 
permitting instant interchange of color (2) “Beamlites” (key lights) are switched 
on one after the other; then positioned, 


filters. The new units may be rested on 
the floor as _ footlights, stood vertically 
against the end walls, or hung overhead 


focused, and directed as desired to créate 
the basic illumination pattern 


on trolleys at any desired distance from the (3) The same procedure is followed with 


background. They are handsome enough 
to be incorporated into the display if de- 
sired. The color glass filters are standard 


“Fresnelspots” (fill lights) and “Parlites” 
(highlight and side fill) 
(4) “Spredlites” are positioned, color 
type and size, widely used in store lighting filters (plus spread lenses if desired) are 
ena~ped in, and lamps individually adjusted 


1 


and normally stocked in display depart can be angularly adjusted, which makes 
le 
as Cesired 


ments; they are available in about 15 colors possib'e a greater range of background 


Each separate lamp it “Spredlite” color patterns and more subtle blending of [Continued on page 76) 
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Display fulfills every requirement for an efficient, low-cost selling medium 
and yet many merchants refuse to give it sufficient funds to do its best 
possible job. Many times the fault lies with the visual merchandising 
director who does not act as sales manager for display within his own 
store. . . . Here is a timely and helpful article that should be read by 


everyone interested in display. 


The author was formerly a professor of the 


School of Retailing, New York university, and headed the display research 
program undertaken by that school with NADI sponsorship. 


HE Harvard 
operatior domi 
hat reach 


1 


and the late 


forties 


thirties for comparably high operating ratios 
| operating efficiency 

lear that the problems faced by re 
tail management offer new 


displa 
Mediun 


opportunity to 


executives an © their selling 


} vd 
merchandise 


that de 


Management will search for 


@nd for selling 
iver full 
Be sorted 
Will be favored 
will be 
Bs possible 

The need tor 
Showmanship that 
ance, which is the 
is greater 
years 
good 


and devices 


media 
Expenses will 


gross profit sales 


and sifted Low cost 


cost 
minimized as 


producers 


while high producers 


eliminated or much 


selling with 


aggressive 


melts consumer resist 


essence of good display 
last ten 


Management needs to. sell more 


than at any 


time in the 
] 


faster, at lower cost Display, 


showmanship: in selling, does that 


of the sales posed by 


problem 


resistance and the 


opportunities 
visual merchandisers 


their 


may 
medium in relation to 


media and prepare to meet 


in need of, and th 
acts 

merchandising should 

addition to all of 


serve as the 


managers 


that in their 


other duties they must sales 


managers for the medium they 


Because 


window 


represent 


stores own and operate their 


and interior displays, no sales 


representative calls, no promotional pieces 


are sent to buyers, to merchandise man 
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managers, Or to 
these 


promotion 


store Management to convince execu 


tives that display is a medium of great im 
them Yet 


} 


portance to these same execu 


tives are literall vesieged by the sales 


representatives and propaganda pieces of 


other publicity media. True, most of these 


retail executives recognize the 


of displ or 


importance 


once did but it is neces- 


sary to remind them constantly because 


selling never stops! 


Who 


licity 


sells display as the primary pub- 


visual 
( learly, 


medium in each store if. the 


merchandising does not? 
no one does 


manager 


this job unless it is the visual 


merchandising manager \dmittedly it ise 


—Any form of merchandise is susceptible to 

showmanship through display, as exemplified in 

the display for silks, by Thelma Malloy, 

Neiman-Marcus Company, Dallos; the beach 

wear window by Henry Fetter, Martin's, Louis- 

ville, and the display at the left by Russell 
Kehrt, Jenny's, Cincinnati— 
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Aggressive 


vital importance. Some broad 
help may be available from trade organiza- 
the National Association of 
Display Industries, Point-of-Purchase Ad- 
vertising Institute, and the Visual Merchan- 
the National Retail Dry 
the final 
however, the real sales job must be done 


a job of 


tions such as 


Group of 
Association. In 


dising 
Goods analysis, 
within each store 

Therefore, it is important to review 
the tacts 
medium in 


and 


to recognize basic about display 


as a publicity order to be able 


to see its specialized advantages to man 
agement that needs every ounce of its bene 
hits 

Certain physical tend to 
play set it head 
above other publicity media 

The the 
vantages is dimensional 
the 
the 


being 


facts favor dis 


and to and shoulders 


obvious of physical ad 
the 
of display that 
presentation of 
Other 


portray 


most 
three nature 
permits realistic of 


glorified actual mer 


media, two dimen 
the 
partially 


Photographs or 


chandise 
sional, merchandise or at 
best 


impression of it 


can 


give a realistic or glorified 


telecasts 
of merchandise, even in color, are pale and 
actual merchandise 
itself, add 
light, 


showmanship that is 


pallid compared to the 
itself. To the 
dimensional 


merchandise three 


presentation with color, 


add 
possible 


motion not 


otherwise and dramatic sales 
’ 


action follows 


In addition to 


lisplay 


the actual presentation of 
audience 


the 


the deals with an 


that 


goods, ¢ 


physically present at or near 


—Dramatization is obtained through lighting, 

simple props, and decor in the display by 

Charles Merrill, S. Kann's Sons Company, 

Washington, while at the right Tom Watkins, 

Ellis Stone & Co., Durham, N. C., puts show- 

manship into such a subject as the Duke uni- 
versity homecoming— 
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Showmanship 


only 
this 
newspapers, 
bill- 
audi- 
and 
a delayed 


the 


enjoys 


point-of-sale. Display is 
that 


media 


major 
medium advan 
Most other 
2; 


boards, and car 


publicity 
tage 
mail, 
their 

point-of-sale 
only 


radio, magazines, direct 


cards — re ich 

the 
caf 
buying action usually at considerably higher 


from 
be st, 


ences away 


therefore, at win 
costs. 

The point is not to disparage the 
publicity but the point is 
taken to emphasize that the plain physical 
so 

Id 


manage 


other 
media, rather 
not daily 


retail 


in favor of display are 
--sold to 


However, 


all levels of 


ment certain advantages of 


27 


other media consistently 
their light 
vital advantages of display 


dis 


are 
favorable 


virtually all 


presented in most 
the 


keen 


Because of 


and because competition exists, 


play showmanship needs sales managers! 


fact that dis 
ability to determine 


the 


Another favors 


} 
is the 


physical 
accurately 
the 


play 


the circulation and readership of 


audience exposed to display 


No other 


possibility of 


offer the 
analysis 


publicity medium 


detailed 


can 
circulation 
hours of 
that is 


sales opportunity by 
the week 
counts 
time oft 
travel, 


tor 

the days of 

offered by display. Traffic 
] 


characteristics by 


greater 
day and 
can reveal 
day, 
and 


travel, speed of 


female composition of audience 
Other 


with 


with great accuracy information 


also may gained more or less 


complete and 


opportunities 


accuracy to give a very 
the 


showmanship in 


worthwhile 
offered 
\gain 


picture ot 

display 
will not 
merchan 


through 
information 
the 


however, this 


ng unless visual 


By HOWARD COWEE, Vice-President, 
W. L. Stensgaard & Associates, Inc. 
New York City 


dising manager as sales manager for 
his medium sees that it is secured and 


used 
The 
shows in 


audience 
the 
esti 


the 
message, is 


readership, or interest 
the advertiser's 
measuring stick to 
value of any medium for a par 
circulation in the 
meaningless 
disinterested 


real employ in 
mating‘ the 
ticular advertiser \ 
the 
reaches an 


thousands or millions is 


when it audience 
or incapable of action 
the 


with 


\gain, readership of display may be 


measured highly acceptable accuracy 


effectiveness than in most 


108] 


and with greater 


[Continued on phage 
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Chicago Displays Glorify Cotton 


By SHIRLEY WARE 


HIS le season when the cotton were constructed as vignettes, depicting dif Capri to you; straw separates for your 
ferent phases of the old melodramas: “The — season in the sun;” “From New Mexico— 
dows and Chicago displays are offer minstrel show” with banjos; “On the Navajo separates” 

fabulous collections of gay and tempting Wharf” with bales of cotton; “On Stage” 
ady-to-wear dresses and ensembles in where the 


crop is in tull bloom in retail win 


(as seen in the third 
photograph); “From California, Squaw 

heroine was rescued from the separates ;” “From Hawaii Native styles 

weaves and textures that are so right villain just at the crucial moment; “Down in exotic prints,” 

} hot d } } 


cdavs ahead 1 


with a melange of color 


n the Galley,” ete. The cottons achieved against sky-blue backgrounds and with a 


new glamor with the nostalgic review of the complicated system. of 
a presented in ten of days when hair-raising melodramas were 


ott Oo, State street wil 


most Impressive and alluring stage lighting, the 
displays achieved a bizarre pattern that be 

guiled discriminating shoppers The second 
olor was splashed about in well-planned — picture shows — the 


momentous events in the sleepy river towns 
cottons with an ( display titled “From 
1 fabric story profusion at The Fair in a second annual Mexico.’ 

that 1 tl promotion of Kamehameho sportswear For some time Schlademan has been pro 
from Hawaii. moting color at The Fair. One of his most 
Native styles of the islands in exotic ill wardrobe decors put “Ice Blue 
ints, vibrant two-tone and changeable oi of Heavenly Hue” with navy or black 
ives, and plain fabrics in strong hues sul and corresponding accessories, in a 
exceptionally intriguing as presented vivan setting (not illustrated). Cone-shaped 
hlademan with his flair for vanels of black 


or navy, ornamented with 


tration | center titles of “From the Isle of | tree branches to which 


young spring flow 
| j 
dow was composed 


rs were attached, and cosmetics and per 
| | , 
l I ) | 


originals which 


| oo un reserved for close-up decoration, 
é +] , —Upper left, by Clement Bradley, Carson Pirie rs i 
towns to announce Ne irrival 1 l¢ ee . gave the illusion of a forest with an_ ice 
hnwhantee hh ’ : Scott & Co. ... The three remaining displays $ re 
showboats vosters in conjuncti 1 : coe nthe 1 grou ghte 
1 € er « y u 1 on this page are by Reed Schlademan, The lue sky in the background, lighted with the 
fragments of elaborate scrolls i ‘oir— featured color. Ice blue blurbs of rock 
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floor 
contributed to a 
and inspiring 

Shown in the fourth illustration is a dis 


crystal on the emphasized the color 


story and decor that was 


refreshing 


play used by Schlademan for a line of men’s 


suits for business wear. To install this 


thought he set them in a familiar to 
office workers . the 


building where a charwoman with mop and 


scene 
late corridor of a 
pail was scrubbing the tile floor while cast 


ing admiring glances at the well 
who were leaving 

Walls of the corridor 
doors of the offices were made of wallboard 
and grained to simulate and 
The realistic details with which the window 


was planned are 


tour 
dressed men their offices 


for the day and 


marble wood 


easily noticeable such 


as the mannequins scanning the office di 
rectory and by the 
letter had 
A most outstanding display of sportswear 
made its debut in Washington 
and State Marshall Field 
& Co., Isle of 
Capri them. Hand-woven 
Weaver of the Island.” 
effect John Moss, director 
transformed the 


mail chute in which a 


become lodged 

the large 
street window of 
captioned “'Twas on the 
that we 
originals by the 
For 


of design, 


found 


atmospheric 
entire window 
villa with iruits, 
potted plants, wickerware and boulders. A 
mannequin in 
on the 


into an Italian native 
an exotic creation was posed 
another at the 
third a leet 
French were 


porch, foot of the 


steps, and a 


Importe d 


Tew away 


blouses unusually 
arranged by John Moss at Field’s in a sin 
Bust forms for the 
were completed with skirts that were 
with 
the names of 


gle window blouses 
bar 
rels striped wine colors and bearing 
When 
thinks of 


connoisseur he 


French wines one 


thinks of rare old wines he their 


quality and if he is a can 


practically visualize the distinctive flavor 
this 
effervescence of 


attached 


and fine aroma of each. In 


to symbolize the 


display, 
cham 


pagne, bubbles were as buttons on 


—Upper left and center, by John 
Marshall Field & Co. Upper right 
G 


Bowen, Henry C. Lytton & Co. 
Right, by Fred Rude, Baskin's—- 


Mass, 
by 


DiSPERAY WORED 


a skirt, and 
cobwebs 


proper aging was 


i implied by 
interspersed through the 


display, 
adding a_ delicate 
with the flimsy 

G.. 4 
an optical 
at Henry ( 
unusual 
“Spring Pet 


grew 


design to correspond 
blouses. 
Bowen, display manager, created 
bank of 
Lytton & Co., 
design as the 
Poodle 
block of 


used for a 


illusion for a windows 
produced by an 
tree center prop tor 
cloths.” The 


wood, topped by 


tree 


Irom a a 


glass merchandiser Phe 


tray 


design was accomplished by painting the 


branches on the side of horizontal 
held by 
set 4 


Was 


reverse 
glass panels 6 inches by 48 inches, 
wooden uprights. The panels were 

of the tree 
manipulating the lighting so 
pale 


branches 


inches apart and the design 
continued by 
that sh 


gave the 


adows cast on the blue walls 


illusion of many reach- 


ing out into unbroken lines. 


Baskin’s 


women's 


space In 
window for 
out 
always 
with 
promotion 
completely 
Two 
design intro- 
duced the color accents supplied by a.bril- 
liant red 


reserves one large 
and to 


it 1s 


ready-to-wear carry 
the character of the 


treated in the 


store 
ultra-modern 
simplicity. In a 

back window 
14 panel 


contemporary 


manner 
extreme recent 
the open was 


closed by a gray screen 


low tables of 
scarf, a and a milk glass 
filled with colored 
Sprays of apple blossoms and 
butterflies bril- 
liant red and yellow plaques supplied stac- 


rose, 
compote and crystal jar 
contections 
a collection of mounted on 


cato accents to Fred 
Rude is the display manager who keeps the 
with the that 


distinguishes all of Baskin’s 


a neutral background 


windows in tune modernity 


stores 
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Wednesday, June 25 
Meeting — Board of Directors, 
Hotel New Yorker, 8:00 p.m. 
Friday, June 27 
Meeting — General Membership, 
Hotel New Yorker, 8:00 p.m. 
Saturday, June 28 
Exhibits Open, 9:00 a.m. to 6:00 
p.m., Hotel New Yorker and New 
York Area Showrooms of NADI 
Members. 
Sunday, June 29 
Exhibits Open, 10:00 a.m. to 6:00 
p-m., Hotel New Yorker and New 
York Area Showrooms of NADI 
Members. 
Cocktail Party, 
p.m., Terrace 


to 9:00 
New 


7:00 p.m. 
Room, Hotel 





DAILY SCHEDULE — EXHIBITS, 
MEETINGS AND EVENTS 


Yorker, for Market Week Regis- 
trants. 

Monday, June 30 
Exhibits Open, 9:00 a.m. to 6:00 
p-m., Hotel New Yorker and New 
York Area Showrooms of NADI 
Members. 

Tuesday, July 1 
Exhibits Open, 9:00 a.m. to 6:00 
p.m., Hotel New Yorker and New 
York Area Showrooms of NADI 
Members. 

Wednesday, July 2 
Exhibits Open, 9:00 a.m. to 3:00 
p.m., Hotel New Yorker and New 
York Area Showrooms of NADI 
Members. 
Market Week closes at 3:00 p.m. 








since the 


New York 
1948 


exceed any showing 
record year of 

Advance reservations indicate an 
ance of more than 1,500 
Market Week, with the heaviest representa 
tion appearing from the East and South 
With the Market Week coupled with events 
staged by the National Retail 
\ssociation the 


attend 
buyers at the 


Dry Goods 
convention for 
Merchan 


week 


mid-year 
Visual 


prec eding 


the Sales Promotion and 


dising divisions during the 
various meet 


New 
their 


1 June 26 and 27 and the 
, 


ings stared by 


York area for 


buying offices in. the 


stores served through 


All Roads Lead To New York City 


traffic should be heavy from 
July 2. Special mention 
made of the Display Workshop 
New York university and the 
scheduled for Monday, 


facilities, the 
June 23 through 
should be 
sponsored by 


NRDGA 


which is 


June 23 through Wednesday, June 25. This 


intensive display 


worth the 


will offer three days of 
training and will be 


eligible to attend 


well time 
ol everyone 
The NRDGA events will be 


Clinton hotel 


held at the 
Governor 
NADI Market 


two special entertainment 


The schedule for the 
Week will 


leatures in 


COVeT 


addition to the actual display 
29, the 
cock 
New 
event will begin at 7:00 p.m. 
party in 


offerings. On Sunday evening, June 
members will sponsor an all-industry 
tail party in the Terrace Room of the 
Yorker The 
and continue to 9:00 p.m. If. the 
1951 at 


this should see 


the Chicago event is any criterion 


about every display per 
industry The 
1 


crowd of about 1,000 people who participated 


sonality in. the attending 
party will undoubtedly be 
facility the hotel 
overflow 


in the Chicago 


exceeded As a special 
has agreed to accommodate any 
in the Manhattan Room which has a direct 
from. the Room 


entrance Terrace 


Another special entertainment feature will 
program on June 30 and July 1 for 
attending the Market Week. The 
daily program will extend from 9:00 to 5:00 


be a 
ladies 
visits to radio and 


each day. It will include 


television studios, two tours of the city, two 


—Above is the Empire State building, highest 
in the world and located just three blocks from 


Market Week headquarters . . . The Market 

Week visitor arriving at dusk by plane will 

see this superb view of mid-town New York 
City— 
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—Even New York City has its sylvan spots — 

such as this one in giant Central Park 

Below, the sky-line of lower Manhattan 

(All photographs by courtesy of the New York 
Convention and Visitors Bureau, Inc.) — 


breakfast and 


special party on 


luncheons, a program 
Tuesday afternoon 


look to 
will 


Market 


true 


always 
That 


necessary 


Manufacturers 
Weeks tor 


and it is a 


again be 
the displa 
the smaller a 
is not serviced directly by dis 
still part of the 
the 


manufacturers’ 


sales 
part ot 
business, particularly for 
count which 
play salesmen. A 
Market Week is 


of individual 
the overall ability of the 


growing 
testing of acceptance 
designs and 


to provide 


industry 
the types and styles best suited to merchan 


“New” 


Variations in treatments, the 


dising items seldom appear but th 
deve lopn ent ot 
and the 
sion of comparison shopping by buyers have 
had a healthy effect in building better dis 
plays to pull customers into the stores. The 
manufacturers have recognized this develop 


new merchandising themes, expan 


ment and are aiming their productions more 


For Market 


and towards a complete service tor 


their 


more 
particular lines in the 
Market Week 
in time and travel 
The Christmas plans that have been crystal- 
wrapped up 
requirements 


entire store 


Every provides a saving 


for everyone in display 
lizing for a long time can be 
entirely and, if 
develop, the directory 


tion with the 


additional 
published in connec 
event provides a ready refer 
any particular item 
that the Market 
opportunity 


to find the answer to their display problems 


ence on where to find 


Displaymen have found 


week gives them a wonderful 


and the opportunity to work with the manu 


and his designers where the actual 
available 


facturer 
been 


materials are has most ap 


preciated by the buyers and the manufac 


turers This is particularly true where 
scale promotions are involved and in 


larg 


dividual store layouts require special cor 


siderations 
Market 


Christmas 


Week will 


promotions, 


both tall 
with the latter 
Manufactur 


presentations to the 


This cover 
and 
most coverage 


their 


receiving the 
l 


ers will gear 


Christmas season to provide the promotional 


assistance that is always needed during 


this 
year 


period of the 
but the 
most tor 


merchandising 


Wl 


heaviest 
Phe 


buy 


customers wi ve there 


usually when they get the 
their 
period with the 


attention, it 


money and, during the Christmas 


children getting the lion's 


share of the needs plenty of 
and 
That's 


deal and 


them in 
1 


losed 


competitive push to. get 
until the 


display 


stay put sale is ¢ 


where the clinches the 


rings the cash register 


attend this 


reservation at the 


So plan to Market Week 
Make Hotel New 
Yorker and take advantage of the invitation 
NADI the best in 


and to hospitality. 


your 


members to see 
their 


of the 


display enjoys 


DISPEAY WOREDO 


By JOHN BOWMAN, Managing Director, 


National Association of Display Industries 


FOYER (2nd 
Number 6—I \ 
Micl 


Floor) 


Darling 


Exhibiting members and their locations at 
the Hotel New Yorker are ted below 
GRAND BALL ROOM Bronson 
Booth Number I1—Earl W. Gasthof Com, NORTH BALL ROOM (2nd 
pany, Danville, Il Booth Ninnher 7S \ 
Booth Number 2—Castle Showcase F Be "toe y digs dal 
pany, Ashland, Ky CF 
Booth Number 3 


Booth 
Division of 


Boot 


Company, 
-] 


(2nd Floor) 


Floor} 


Mfg. Com 
Chicago 
Numbx be Adler Jones Company, 


Korrect-Way 


American 


Displays 
Fixture & Mfg 

Company, St. Louis MEZZANINE (2nd Floor) 
Booth Number 4 7 Bes ‘ l sooth Number 


Associates, Inc 
Booth Number 5 


Dave Starkman Displays, 


Chicago 


i 1 - ; 
Schack’'s, [Continued on vi) 





Mat 


Wearing 
dress 

she shield 

i fine | 
number of 
idded = furth 
verall 
tiptoein 
blue 


companions 


scene 
girl 


wore 


if istel 
Was 

9 it 

dotted 


wore 


wl 
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Manhattan Displays Employ 


backwall 


ones 


porcl 


scene 


Director 


& Lay 


ndividt 


Le 


lor’s 
1alist 
good 


sers 


parasol 


her 


and 


two 


blue 


in 
the 


ceiling was covered 


Phe 
white 
In 


white 
lue and striped glazed paper, 
rose chenille 
Winston 
color red, 


Franklin 


Schnurer designs a 


rug Was 
Jones made a 


black and 


Simon win- 


Display Director 


dramatic ot 
four 
Carolyn 
collection it’s 
worthy it’s Black 
Red all the 
by large jet hatpins against a 
was lacquered in black and completed 


in the 
“When 


sun-and-beach 


white 
dows 

always news 
and White and 
the card held 


wicker chair 


and now 


over” was copy, 


which 


with a bright red seat cushion 


Black fringe curtains were hung from 
left, by Henry Callahan, Lord & 

Upper right, by Winston Jones, 
Franklin Simon & Co. Lower left, by 
Sidney Ring, Saks-Fifth Avenue Lower 
right, by Edward von Castleberg, Blooming- 
dale's . . . (All photographs by courtesy of 


Virginia Roehl Studio, New York City)— 


—Upper 
Taylor 


the ceiling before a_ bright red 


and real 


the 


red geraniums 
set in three 

white floor 

blac k 


handsome 


potted 


black 


Striking details appeared 


were groupings on 


and 
the was 


mache poodle who 


tied 


in papier 
scarf and 
little red 
window 


quite with a red 
Two 


the 


glasses 


the top 


white rimmed sun 


birds peered ovet of 
card, 

took up resi 
Saks-Fifth 


fur 


little minks 


corner 


“eager” 
the 
\venue as a 


Four 

window of 

the 
repairing 


dence in 


reminder of store’s 


storage service of cleaning, and 


restyling 
Director 
cut 


the Display 


large “S” 


In designing set, 


Sidney from 


Ring placed a 
block and 
cube of the same 


looked 


glass 


on a 
little 
Vic 
in 
tor 


a snow hung with icicles 


substance One 
under a 


frosted 


mink very apealing 
torian bell 
snow, while two 

a better view \ 


making 


which 
stood 
the group 

leopard 


was 


others close by 


fourth was 


skin 


In 


its across the 


way 
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established an effective nautical mood. Halt 
figures, executed of woven matting in 
natural color and wearing a matching sun 
shade and gay jacket were posed over the 
open stock cases 

The figure was framed on either side by 
a school of fish; these unusual pieces were 
formed of split bamboo stalks cut and 
thoroughly sanded into the shape of fish im 
several sizes and completed with sections 
of each painted in black and white The 
fish were then mounted on slender bamboo 
poling 

During an excessive rainy season, a bank 
of windows featuring rainwear fashions as 
executed by Display Director Tom Lee for 
Bergdorf Goodman seemed especially timely 
and meaningful 

The legend “Butterflies in the Rain” set 
the mood, and the copy card inset with four 
mounted butterflies in ai black frame 
Butterflies — many of them—in gold and 
brown with black markings were applied on 
the ecru net curtain which thus made the 
background The mannequin wore a gray 
raincoat with beret and umbrella in match- 
ing shade. Two yellow roses were attached 
to the handle of the umbrella 

Possible elegance for even rainy day wear 
was further brought out in showing scarts 
of two shades of gray with two velvet roses 
in matching shade and one small corsage 
of yellow flowers centered with a small 
piece of costume jewelry these, with 





perfume bottles, being displayed on a black 
wood prop to the left 

Also at Bergdorf Goodman's, bow ties 
from the men’s shop took the spotlight 
The heads of six varied types and ages of 
men were painted in black on a suspended 
clear glass panel, as shown. Through a 
hole bored in the collars and outlined on 
the glass neckwear was brought through 
and correctly tied Five additional pat- 
terns were shown on a black velvet covered 

[Continued on page 82] 


; By VIRGINIA ROEHL 
Va r | e d Th e mM e S Virginia Roehl Studio, New York City 


covered floor \ shirred taffeta curtain cut opening thus revealed a_ slanting white 





the natural height of the window glass, section with upright panel in whit 
plus the mirrored panels on the side walls, which the art work was continued 
gave added distinction to the shadow-box which was spaced slightly from the black 
effect backwall Arranged in this unit of the 
“Shades of Summer for Every Setting’ Composition was featured a_ selection of 
read the headline used by Display Director pink and white accessories parasols 
Edward von Castleberg in a sweep of six Cleverly serving as displayers for a num 
outstanding accessory windows at Bloom ber of gloved hand forms 
ingdale’s. Each setting was characterized Flowers, handbag and shoes in rose, and 
with a different motif, representative of a white scarf were shown on a white wire 
familiar summer outings, with a different seashell to the left, this unit balanced by 
accessory color featured in each The a large shell on the right of the white 
white proscenium, with its opening in the platform on which were displayed acces- 
shape of a sea shell, showed various shell sories in pink. The narrow area of the floor 
designs lightly painted on in shades of between the window glass and the platform 
rose, light brown and dark gray The was filled with pink crystal stones outlined 
in shells. In developing the summer theme, 
adjoining windows used a sunburst with 
—Top, by Philip Nogga, interior display man- tones of yellow, a sailboat with red. white 
ager, Bloomingdale's . . . Center, by Tom and blue, and so on. 
Lee, Bergdorf Goodman .. . Below, by Gene In the Beach Shop at Bloomingdale’s, 
Moore, Bonwit Teller— Phillip Nogga, director of interior displays, 
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HOSERY By Prestige 
_ 
© FRENCH MODELS IN 
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How Hecht’s Coordinates Display 


No 
popular 
hoppers 

ws. Win 

9:30) p.m 

vem and taken 

the logical direction,” 

We «¢ 
ot our 


mcentrate more 


effort m interior 


play, where it will influence the millions 


Isto rs whe pass throug store 


Our display philosophy is that anything 
which will forward sales in an honest man 
worthwhile. Most of our 
windows. In our 


been accused ot being one 


ner 1s windows 


are merchandise interior 
display, we have 
stores in the 
‘Here it is, it has 


this for 


ot the ‘most signed’ country. 


We tell the 


these 


customer, 


qualities, it does you, and 


this is what it costs! 


The present organization consists of a 
display manager for each of the three stores 


These are Mr. S. W. Haken in Washington; 


Mr. Leon 
Mr. Roy Thompson in 
completely 


Silver Spring, and 
Arlington 


responsible for his 


Boniface in 


manager is 
organization in both windows and interiors 
He ts window 


heduling 
hedulin 


controlled, however, in his 


g and major interior promotions 


Mr. Dorfman Phis 


man operation 


control is not a 
It is done througl 


lceting at which time all major 


promotion and window scheduling is dis 
cussed 
during the one 


Coordination is furthered 


approximately, of each week which Mr 
fman spends with each suburban store 
alwavs on. his 


ther, a running file is 


—Hecht's believes in plenty of informative 

signing, as witness the card for the introduc- 

tion of new hosiery by Prestige; this was a 

ledge display Left, a Christmas display 

of lingerie at Hecht's . . Directly above, this 

dress display panel is located by an escalator 
landing— 
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At Three Stores 


red 
Seoind {t - 
S Shoes 
J 
FR Vas 
aM 5) 


shoes ® mn 


Freres Seah . 
' : ield 


desk, showing what promotions are 


uled for each store 

The functional organization 

(Washington), | 1 by 

Melnicove; a  constructior 
topped by Mr 


a 


shop, headed by Mt 


has a 
group l 
Gene Florim 
Sacharoff; and installation 
three stores 
\s the manag 
j 


are keynote men, the dis 


| 
merchandise 


each store responsi 


chandis« 


—Customer orientation in Hecht's stores is 

easy through directional signs and prominent 

department identification signs Center, 

a column in the men's shoe department is 

put to good display use Right, corsets 

from days gone by were one part of a Hecht 
anniversary display— 


Washington has 


motion, and many 


carried in 


suburban stores can 


sional special interests for 
to keep the 
the secretary 


dependently. In 


dinated planning 


ing the notes relating 
Storage, of course, 
heavy props are 


block 


warehouse, a 


every major 


Silver Spring and 


and 


order 
fluid, 
up at the last minute before the weekly 


kept 


trom 


WOR Lid 


promotions 


co promote 


their stores, 


o each store 


a problem 


the Washington 
store 


the main 


planned pro cally legible and 
not continues 
Arlington, the 
octa easier for the 
in for the 
coor 
types Phe 


meet 


he manpower sh 


35 


rotated in advance 
third floor of 


main 


The smaller props are 
needs on the 


idjacent to the 


oft seasonal 
building store 


separate building houses the customer 


and on the other side 


age at one sice 


engineers, architects, displaymen includ 


ing the and maintenance 
most large 
backgrounds and set-ups for both 
and stores. “We make 
anything wl is not too ornate or too 


Says “We 


the delicately 


The calls making 


window 


the main suburban 


lelicate,” Dorfman buv on the 
outside the beautiful ane 
decorative like 


plete Walt Disney 


Christmas 


artificial flowers, or a com 


Easter and 


pac k ige tor 


Returning to the store’s belief 


} ] 


Signing 1s part of the Ite 


store Dorfman maintains 


mpanys interior signing I 
entation, so customer 


that the 
way through the store with 
I This 


time 


rectional signs Saves cus 


time and salesperson through 


liminating many questions 
want to make our sig 


possible, signs must 


By RUTH BOYER SCOTT 


Dorfman 
and 
makes buying 


informative,” 
By making clear 
The Hecht 
customer, ,and 
Good 


signs 
helpfel, Company 
selling easier 


signs help 


salesperson 


present stock to the best advantage.” 


program of self-selection 
able to 


intensive 


pleases customers who are make 
and eases the 
selt- 


bath 


purchases in a shorter time, 


tage In areas where 


selection is practical, such as with 


[Continued on paye 96] 
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ING COTTON 

in the 1 

Los Angeles 
a public ceremor 
lavorit 


Increasing 


are 


aves. Tex- 


Los Angeles Reporting 


By ELEANOR TAYLOR 


re ribbed effects lotch are woven into cotton print, or skirt. White pique is often seen, generally 
as birdseye f these materials are painted with with a full skirt, and a bustled look in 
this season. Pre old or silver. Gold prints have definitely back 
weight version, this ma taken the center of the stage this year, Stripes are literally “all over the place.” 
vthing from swim — aidir 1 meback of the popular gold In recent displays noted, stripes vary from 
‘after five” gowns. Very new sandals of a few seasons back narrow lines to the wide awning type, used 
flocked with white. Crease Pastel colors seem to prevail. Naturally extensively for summer wear 

resistant cottor I vy popular, too at this season a great deal of emphasis Pertectly exemplifying this interest in 
Many imports fror lia are used for the is given to white tints, particularly chalk stripes, the Gibson Girl influence, and_ the 
whole field iy sl Embroidered white and cloud-white outfits use of the new glazed cotton was a most 
organdy i avori in dress-up In displays devoted to women’s clothing, timely window by Stanley Thompson, dis- 
and for casuz f here are the prim Gibson girl look is extensively play director of The May Company-Down- 
chambray and sheer tissue ginghan seen. This get-up frequently uses a striped town. This display, one of four accessory 
positively glamorous material is gold blouse and a high white collar with the windows, used all of these features. The 
cloth. In some cases irregular gold ensemble usually completed with a bustled “Gay 90's Look” was used to dramatize 
the “Floradora Girl in Matching Stripes,” 
the title of the window. Decorated pictures 
of the 90's and a brass wall-bracket lamp 
set the mood of the display Even the copy 
was done in the old-fashioned style of 
Grandma and Grandpa, and placed against 
the beige back wall. A caricature of a 
mustachioed hero of the period added a 
touch of amusement in picture form to 
the originality of the display. A white 
stole, garnet-red handbag and shoes, and 
flower accessories were placed near the 
form. The apparel, including a prim, small 
hat complete with stiff veiling, was done 
in cloud-white with garnet-red stripes 

brightening the blouse 
A most interesting living room display 
was created by E. J. Nardini, display direc- 
tor of The Broadway-Crenshaw. This room 
was furnished with a Provincial setting 
The popular maple was used, with Salem 


—Top, by Stanley £. Thompson, The May 
Company . . . Left, by E. J. Nardini, The 
Broadway-Crenshaw— 
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—Right and center, by Vid Rosner, Lucy's, 
Hollywood . . . Below, by Paul C. Smith, 
J. W. Robinson & Co.— 


maple finish Against the beige back wall 
a sofa was placed, upholstered in burgundy 
stripes Seven old-fashioned 


and beige 
pictures Of varying sizes surrounded a small 


hanging shelf placed above the sofa. On 


this shelf was a pewter tea-pot and a small 
bowl spilling greenery The same color 
scheme of burgandy and beige was carried 
out in the printed drapes, which flanked a 
chalk-white curtain. This same color scheme 
was used for the lamp shade on a small 
table placed near an armchair. Old-fash 
ioned lamps were placed on the tables at 
each end of the sofa \ hooked rug com- 
pleted this charming display The sign 
propped in front of a second small table 
read, “American Home says, ‘Live Happily 
Ever Aiter with Good Basic Furniture.’ ” 

\ second interesting display by Nardini 

not pictured Was a promotion of 
Waverly bonded fabrics. This was a richly 
luxurious bedroom, utilizing coordinated 


Waverly fabrics as a_ bed-spread, ornate 
pillow slips, and the ruffled flounce around 
the bed. The drapes were of the same 
colorful material, as was the flounce ar 
the dressing table and the matching vanit 
bench. Six pictures were placed over the 
bed, in close arrangement. The sign, propped 
well in the front, read “Waverly Bonded 
Fabrics Dress Up Your Home.” The color 
scheme was cream-white, Delft blue and 
deep rose 

Returning to the field of feminine fashion, 
we find a very creative display by Vid 
Rosner, display director of Lucy's on Holly 
wood boulevard The theme was “Wil 
Wright’s Ice Cream Colors Wil Wright, 
it should be explained, is one of Southern 
California’s best-known ice cream com 
panies, with restaurants on the famous 
Sunset Strip and other spots 

Two of the series of seven windows 
featured pastel-colored apparel which in 
cluded coats, suits, gowns and _ lingerie 
Each window was decorated in a different 
color. For example, one was in rich yellow 


OFS PEAY 


WORLD 


The gown was yellow organdy, topped by a 
yellow straw hat and accessorized with a 
yellow feature card, surrounded by a yellow 
ice cream dish and accessories This win 
dow, like the others of the promotion, used 
tables, chairs, equipment and set-ups that 
actually came from the Wil Wright Ice 
Cream Shops. The tables and chairs were of 

d wrought iron 

Deep pink was the color of a second 
window mannequin wore a two-piece 
suit of Mallison fabric, accessorized with 
pink searf, hat, fabric purse, gloves, jewelry, 
and even 

Other lo used in these distinctive 


displays were royal blue, chocolate, aqua, 


and cream. The lingerie window was deco 
rated with these colors combined attrac 
tively, and featured nothing but petticoats, a 
most important item this year 

[Continued on page 70) 
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The White House Uses Mirrors To 


display item remain millinery, 


ombination accessories related 


ostume 


} 
ole «¢ 


of a stepped-up accessory 


Mr. Markus shopped the 


market in search 


would iend itself es] 


In the showrooms of the m 


‘Videomati he saw a demon 
been em 


stores 


possibilities t 
windows 
Sub- 


out to 


Mr. Markus realized the 
adapting this 
displaying accessories with millinery 
sequently, the worked 
special requirements to permit the reflection 
single turn of the 
develop- 


basic unit to his 


units were 


of two pictures in each 
mechanism An 
ment on all counts, Mr. Markus 
The White House to be the first 


he West coast to use this type of display 


unusual display 
believes 


store on 


any torm 


In the  behind-the-scenes photograph 
shown with this article the top box houses 
both mechanism and displays. In the upper 
part of the box, a half cylinder to which 
attached 


Diagonally 


revolves on a geared 
the 
smoky mirror makes possible 
since the reflects 


a light is 
mechanism. across box, 
a transparent 
the two pictures 
from both sides. With a touch of 
Mr. Markus explained the 
same type used in the old speak-easy days 
without 
the party 


two displays that come into tocus 


glass 
humor, 
mirror is the 


was re 
within 


when the customer waiting 


flected for recognition by 


clockwise turn of the mechanism, 
was placed upside down and reflected 
side of the mirror; the 
reflected 


trom 


backwards on one 


stood upright and forward 


transition one to 


a 45 degree angk 


the mirror, the 
other taking place at 
Each display was wired in place in a 
was a 


down 


which, of course, 
that 


box the 


fixed position 


necessity with installed upside 


Within 
lated to each other and to the 


each two displays were re 


costume which 


fabric used in back 


Color 


was represented by the 


ground and side drapes coordination 


goods 


and selection of fabrics in the piece 
department of the store were handled by 
the display department to achieve the max! 
effect. For 
windows pointed up the 


mum in the over-all window 


instance, one of the 


millinery at accessories to be worn witl 


—Top, the complete window described in the 
article, giving an idea of the size of the 
“dissolving” display in the central shadow- 
box Another type of mirrored promo- 
tion is shown at the left. A second angle of 
the merchandise is shown in the reflection— 
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Dramatize Milliner 


relationship 
Another 


coatings in a 


with the 


silk 


borne out in 


a pure shantung 


color and character 
window suggested 


Forstmann 


spring 
with the 
relating to it 
small 
change-over 
this 


woolen type hat and 
accessories best 

In addition to the 
which reflected — the 
each of the five 
held an embracing shadow-box painted light 


shadow-boxes 


display, 


windows in promotion 


with flanking wing panels in white 


gray 
tinted gray, were sil 
background 


other 


Softening branches, 


houetted against the and were 
peg upon which to 


the designer whose name 


in the window 

Woven into the 
paper strip 
which 


branches was 


carrying a secondary slogar 


read: “From our Designers’ Collec 


\ single 
trom 


tion window was devoted to 
each of the following de 


Northridge 


sernice Char les, 


millinery 
signers al dic 
Leslie 
Rose 


One of the 


John Frederic, 


James, 
problems of installation th 
factor with window disp 
House is the 

\ slight 


is an invariable 
The White 


each one 


need to cust 


incline 


—Upper left, a behind the scenes photograph 
showing the box in which the change-over 
mechanism and the two small displays were 
housed. The box is open in the front section, 
from which extended the shadow-box holding 
the display as seen by shoppers Upper 
right, close-up of the shadow-box to show 
one of the two scenes that came into 
with the revolution of the cylinder within the 
change-over device At the right is an- 
other of the mirrored displays used effectively 
by Tony Markus, display director of The 
White House— 


view 


sidewalk caused by the San Francisco 


terrain each window 6 inches higher 


raises 


than the preceding one, so displays can 


not be worked out in multiples; each window 
considered as an individual 

Not only that, but an optical 
must be keep the eve 
that 
they do not appear to stair-step too greatly 


must be 
sition 


lusion created to 


level from one window to another so 


Continuing discussion of the unusual 


n over feature In promoting acces 


ing 


39 


Markus stated 
customer 


sories with milli , Mr 


there was ceable step-up in 


merchandise shown in win 


calls 


t this the more remarkable 
play could not be considered 


selling medium, but rather 
and a conversation piece 


Markus 


4 larger S1Z¢ m 


said a battery ot 


echanism 


most stores tron 


ibitive for 
He plans to spre ad the 
which was considerable 


size, Dy a continuous 


in various departments 


} in mind en 
tor omotional and 


accessory 


particularly in 


small houseware items 
over technique tor 
presenting elationship to ac 


cessor d tl tume, Mr 


reflection in tl 


Markus used 


Shadow-boxes 


e with 


mi y on hea 


reflected above the actual 


ifforded 


much the same 


y FRANCES M. KEITH 


as that provided by the hand mirror used 


by the customer when trying on hats 


Since the promotion, which included five 


windows in all, was to stimulate fall season 
wheat used as a deco 


was mounted with yellow 


natural 
motif. It 
side and overhead 
black \ 


brushed in 


buving was 
rative 
varn on the proscenium 
facsimile of 
artist 


Com 


which was painted 
wheat also. dry 
combination with the natural wheat 


{Continued on page 82] 
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by its ehring 


Display Designer and Consultant 
New York 


Arrangement: The August fur sale is an important 
” agested window 


in simple 





tramed in baroque 

ym synthetic snow blocks 

>le atmosphere. A white rug is 

placed beneath this unit and mannequin is shown 


fal [ 
ot the smart turs ot the season 


Arrangement: A rural atmosphere is created in 
this display promoting cottons and denims. It con 


sists of several elements combined in a single unit. 


if JARE Jal { = Properties: Quite a bit of activity centers around 


Yo 


n a barn. ung ladies are seen tacking up a sign 
nq geet” 


4 f . . 
“ce ove ' reading ome to the Square Dance Tonight - 
Anything Goes in Rustic Accessories.’ Chickens 


and a pile of hay add further to the atmosphere. 


Ban 
eusTic 


od balance i 


Properties: LOrae Diackooara may be made of 
wallboard with striped frame. Over-size books may 
allboard and may serve 
school pennants may be 


ye 22 by 28 ‘Back 
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COMING UP 


Arrangement: Two definite units make up this 
back-to-college display. Merchandise is limited. 


Properties: There is a note of dignity created by 
the tower of a university, which may be painted on 
a backdrop for a scenic effect. Men's furnishings 

accessories are neatly displayed on the floor 


2 window. 


Arrangement: This men’s wardrobe display consists 
of several elements combined in a single unit. 


Neatness is noted throughout. 


Properties: The display reveals the interior 
man's closet with shoes neatly arranged in 


compartment. Suits and ties hang from overhead 


Bf) OM 4H 


and luagage is seen on lower rear shelf. 





Arrangement and Properties: The ‘August Sale of 
Home Furnishings’ theme is self-explanatory. Wall- 
paper back panel is an appropriate pattern. Place 
August Sale'’ streamer across this panel. Choose 
living room accessories carefully and price items 
with small price tags. Copy card is shown in 


‘ 
center toreground. 
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OING back in time for display’s part 
In an anniversary promotion should 
be, I think, appealing to any dis- 
playman who likes to stress the creative 
angle rhe possibilities are limited only by 
one’s imagination, and an angle that will 
appeal to the budget-cautious is the fact 
that whatever props of this nature you may 
assemble, they will grow in value from year 


to year and can easily be disposed of at a 

probable profit 
The idea for this theme came to the 

writer while enjoying “Bill's Gay Nineties” 

in New York City; the decor there is en- 

tirely reminiscent of the last decade in the 

preceding century . 
“Why not dispense with all modern decor 

and go back to things of the late 1800's?” 

was the governing thought, while another 

was to keep all decor authentic if not > 





as to article, then as to period 












Since the promotion for our store’s seven 


o Gay 90's 


tieth anniversary was to continue over a 















period of tour months, the display de 
partment had quite a problem; we would 







need enough material to allow us to make 





a change of windows every two weeks dut 






ing that time But after six months of re- 






search and shopping we were able to ob 





tain quite a little museum of Gay 90's props 
t 
which would provide continuity for each 






vat could be arranged in sequential order 







change of displays 






The opening of the promotion was on 






February 1 of this vear, and the advertising 






for the greater part of that month was more 









or less institutional in character. The win 
dow themes tor this period speaking of 
the backgrounds formed a_ pictorial 

story of local events of the 1880's, with 






slogans as “Four Years before Hous 











ton’s first Cotton Exchange was built, Krupp 







& Tuffly was Founded ;” “Four Years before 
Main street was paved, Krupp & Tuffly 
was Founded ;” “When there were only 17,000 
people in Houston * and so on rhe 
' . 







background for each slogan was an ap 





propriate picture of the event involved, 






obtained from photostatic copies of old 






newspapers in the files of the public library 






These were blown up to the proper size tor 






window us¢ 






At this stage of the promotion a coc ktail 





and dinner party was given for members 






and representatives of the press \ major 





portion of all the display material to be 






used for the promotion was assembled and 






used to decorate the banquet hall in which 






the party was held. This was in order to 






give the feature writers and others interested 






—Blow-ups of magazine illustrations from the 
1890's were hand-colored and used for props 
in many of the windows. Included (second 
photograph) were scenes from the wedding of 
President Cleveland . . . Left, some back- 
grounds were in decoupage form, with cutouts 
of Gay 90's objects applied to panels— 
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—The pot-bellied stove at the right was of 
papier mache, but the old-fashioned shaving 
mugs were authentic . . . Center, more 
decoupage panels used for backgrounds 
Below, a view of the store interior during the 
seventieth anniversary promotion— 


a preview of the atmosphere we hoped to 
create for the anniversary observance 

rhe decorative theme won the approval of 
the press to the extent that we received 
feature write-ups in all of our daily news 
papers, as well as in some national publi 
cations 

Decor for the next series of windows was 
obtained by making photostatic copies of 
pictures and articles from a magazine dated 
1886, containing an acount of the marriagé 
of President Cleveland, with a pictorial 
record of the ceremony These were blown 
up to suitable background size, and the 
title for the series was “Four Years before 


By GERALD DUNSTON 


For Anniversary Co 8 Toth, Henson 


Cleveland's Wedding, Kruff & Tuffly was 
Founded.” 

For the next series all window space was 
given over to an exhibition of ladies’ foot 
wear that dated from 1850 through 1890 
This museum collection of shoes was ob 
tained from the United Shoe Machinery 
Corporation ot Boston The decor tor back 
grounds were blow-ups of pictures taken 
from original copies of old fashion maga- 
zines dated in the 1880's, depicting ladies 
n costumes of that period All blow-ups 
were hand-colored to bring out the original 
costume colors At this time the adver 
tising and windows of the store began 
featuring the merchandising angle, witl 
“Anniversary Specials.” 

The settings continued along the Gay 
theme, the displays alternating with 
props as old theatrical posters and pla 


bills of the era, with authentic theatrical 
programs with autographed photographs of 
the leading characters of the time For 
men's windows, props were such items as 


old shaving mugs with the names of the 


] 
I 


original customers, original ring-side pho 


tographs of such events Cor and 
Fitzimmons’ fight, and that of Nelso 

Joe Gans. Included 

ring-side sketches of 

props were old-fashiotr 

and the like 

For Mother’s Day th 
posed of a collection of original copies ot 
songs that were popular in that period 
These were framed as if the covers were 
pictures. Title for this series was “Songs 
that Mother Sang.” 

\s for the store interior, all modern 
decorative motifs were temporarily dis 
carded and replaced with such items as 
(for the wall spaces in ladies’ departments) 
pictures blown up from old fashion maga 
zines; for children’s departments the same 
treatment was applied to children’s games 


[Continued on page 90] 
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ET’S take a little trip South this month 


First stop is Birmingham, where Pizitz 
recently opened a new Store for Men 
in the former Goold shop adjoining Pizitz’s 


main building 


Men is of 


rhe entrance to the Store for 


green terrazzo, leading into the store and 
merging into a marbleized mahogany til 
with a yellow feature stripe running diag 
onally across the main floor \ group of 
interesting masculine colors make up_ the 
decorative scheme, predominantly in hues of 
brown, green and yellow Each floor sec 
tion features a different color The hat 


department is chartreuse 





color to attract customers 
in a blue-gray environment. Brown pre 
dominates in the underwear section and the 
Smoke Shop is done in an appropriate cocoa 
brown 
Wallpaper is used in only one department 
sportswear depicting sports scenes In 
beige, chartreuse and green The second 


floor here men's clothing and shoes arte 





featured, 1s paintec in various shades of 
gree! running from aqua to very dark 
eel 
\ssortment prom | intensive visual 
pre-selling seems t motif in fixture 








desigt Whole walls of shirts, each shirt in 
i wn plastic tray on open shelves, make 
in impressive effect upon the shopper. Hun 
dreds of shirts are immediately visible both 
< t e wall shelves and in glass counters, 

< H top of counters 
Or merchat se, too, 1s shown behind 
der glass, as in the neckwear depart 
1 t where ties in great variety are shown 
astic trays, both in the glass-enclosed 

< ter and in cases 
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Interiors In Three Famous 


Fluorescent lights long streamers 


the ceiling Aluminum 
are clustered around the top of each column 


run in 
swivel 


across spots 
to light up specific displays 
Phe 


f 1 
leeling mm 


fixtures all have a light and airy 
keeping with the modern spirit 

Woods are a fine light grain, 
set on small chrome legs 
the floor Dultz, 


manager, worked closely with 


of the store 
and counters are 
few inches off Joseph 
and 
the 


the architects, contractors, electricians 


store management in the creation of 


for Men 
north of 


new Store 
still 
Mason-Dixon line, is the city of 


the finest 


Somewhat Birmingham, but 


below the 
home of 


Richmond two of 



















































stores to be found anywhere. Retailing in 


Richmond is conducted in a smart, dignified 
manner, yet in keeping with the promotional 
and leadership in retailing elsewhere. 


Miller & Rhoads, where J. N. 


the display 


pace 
\ visit to 
Boulware is director, reveals 
inspiration A 
little like 


the “bulletin board” display of accessories, 


a gold mine of display 


million-and-one magnetic ideas 


—Top, a view of part of Pizitz's Store for 
Men, Birmingham; Joseph Dultz is display 
manager . . . Center, china and glassware 
display at Thalhimer's, Richmond; W. N. 
Hollingsworth directs display . . . Left, wire 
mesh displayers in use at Miller & Rhoads, 
Richmond; J. N. Boulware is display manager 
. . « (All photographs by courtesy of Retail 
Reporting Bureau, New York City)— 





pphveg ty Dos ag 
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made hats by the store’s own designer 
The millinery bar is a long wall, studded 
with hats on pegs like blossoming flowers 
under a row of mirrors in smartly shaped 
pink frames. Bins below this ivory wall 
section are filled to the brim with small 
hats of many styles \ small overhang 
above the entire section carries recessed 
lights. To get spring hat sales off to a 
fast start at the beginning of the season, 
Miller & Rhoads attached a sign which 
captured the essence of a spring hat in 
these words: “A new hat makes Spring 
right now 

\ brilliantly white doorway in Southern 
architectural style breaks up a distinctive 
violet scheme on the wall leading to the 
Amethyst Room Tastetul furnishings, 
chandeliers, ornate frames and a_ large 
classic painting make the interior of the 
salon very inviting. Outside, next to the 
doorway, a head form is posed in a gilt 
frame within a shadow-box bordered with 
a white baroque frame. Ivy falls from a 


By MICHAEL SCOTT 


Southern Stores tems rorylopatiscom 


shadow-box in white, topped with a gay planter atop a white pedestal at right, with 
little painted ribbon and backed with a_ artificial flowers displayed in a three-tiered 
simulated shadow to give a_ three-dimen wire unit at the salon’s entrance 

sional effect. Here again, a wall space be \ special small section at Miller & 


tween two doors is given added importance Rhoads is devoted to a variety of wedding 





To each his own” is the theme of a_ services. Partitioned off from the rest of 
popular tune. It could serve also as_ the the floor by a low glass-topped wall, this 
key to Miller & Rhoads’ millinery selling department affords privacy while making 
What a difference between the elegant the case displays visible to all. Colors are 
Amethyst Room and the fast-service mil a charming combination of  bluish-green 
linery bar! The Amethyst Room is < and pink. Typical wedding presents are 
charmingly decorated salon for custom [Continued on paye 8&4) 


where three panels of wire screens set in 
colorful frames hold small groups of acces 
sories with bright signs. Here's an odd 
shaped curving wall space put to good use 
with displayers which are easily adaptable 
to a showing of many different items. Even 
a daily change can be effected to spotlight 
specific items simply by hanging different 
items on the wire screen 

Another accessories wall treatment drama 
tizes three small shadow-boxes. These dis 
plays take on importance much greater than 
their physical size with the simple addition 
of an imaginative art job on the wall \ 


shield-shaped design is painted around eact 


—Small shadow-boxes at Miller & Rhoads 
are set off with a shield-like frame painted 
to give a three-dimensional effect rate 
Center, a footwear display at Thalhimer's . . . 
The Amethyst Room at Miller & Rhoads is a 
handsome setting for fine millinery— 
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Easily Built, Low-Cost Units ... 
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... For The Small Store 


month in this feature which 


ACH 
1 


is prepared by a well-known display 


man who prefers to remain anony 


nous we try to include sketches of 
useful display props which can be built 


easily by any handyman with a few tools or 

limited equipment 

article 
them 
ae 
which 


In most cases the author of this 
units and proved 
props 
window and 


actually built these 


through use to be functional 


can be used for botl interior 
{ 


displays. If any reader has l 


a problem rela 


tive to the display .of any particular item 


merchandise, please feel 


DISPLAY WORLD about it 


free, of course, and is offered 


or line ot 
to write 
service 1s 
aid the small 
afford to employ a full time displayman 
(A) In 4 


illustrating 


retail merchant who can 


previous issue we showed 


sketches various methods of 
using perforated hardboard in the construc 


tion of tunectional display units, and 


again we feature another use of this 
tile material 

Make the frame shown in the 

: . ‘ 


of the unit out of 1 by 


out the hardboard to 
and nail in tl 


Note how a small length 


lumber 


e€ position 


position 
with hol hold the sh lengt 


plete 
dowels in the sign 
how the legs 


attached to 


The lower detail shows 
} 


the base of the unit. are 


nuts and stove bolts, 
removed 


frame with wing 


they can easily when 


units are to stored between displays 


The upper detail shows how pine board 


shelves can easily be attached in any re 


quired position on the face of the panel 


(B) Small shadow-box type display units 


most usetul props im any) 


they 


are one the 


store, and this sketch illustrates how 


can be stacked up, one on top of the other, 


suitable 


by means of the 


small legs 
size countersunk 
unit 

The sketch shows three methods 
Perforated 


board 


izing the inside sections 


glass shelves, pine 


board, 


These box displays can be painted t 
colors or a frosted pine finish 


pastel 


be obtained by using the following instruc 
Sand_ the smooth fintsl 


units to a 


thin coat of flat 


tions 
apply a white paint an 
then wipe off with rags while still wet. 
leaving some of the white in tl g1 


the wood. Finally, when 
frosted white finish witl 
shellac 


(C) This 


white 
display can be used 
window and interior spot displays 
be built 
a l-inch pine 


2-inch lumber complete 


using plywood for the base 


trim \ few lengths of 1 by 


with inch dowels 


will finish the panel, which can be nailed to 


a wedge shaped wood base \ good ide a 18 


to set a piece of %-inch plywood on wall- 


board inside the rim on the base This cat 


be covered with suitable colored paper or 


OiSRLAY WORE D 


lifted ou 


material and it can be 
cover when desired 
(D) Cut a few of these units 061 


wood, drill holes for displaying 
chiefs or ties, pin on matching 
little 


case, or 


shirts Phese units al 


window, show other 
American Fixture Appoints 
Maharam Fabrics 

\merican & Mig. Company, St 
appointed Maharam_ Fabrics 
handle the 


Fixture 
Louis, has 
Corporation to 
to the display trade 
“Deca Poles’ 


building 


Poles’ 
Cit area 
ing props for 
it possible 


making 


displ ivs 


tinctive window or interior displays without 


marring ceilings or floors Their newls 


lor } 
opec 


fittings and 


lied 


" 


ind 10 to 13 teet 


Bliss Exhibit Consultant 
For Government: Bureau 
The Office of 
appointed Albert 
1 trad chibits. He 
Corporatior Nev 


International 


Bliss is consultant 


Bliss’ duties t 

I exhibits 

various parts of 
Italy, Spain, 
He left recent! 


iamed country, wher 


India 
by 


working on pla 
\ugust 


“Grandpa 


weeks 

Izmir Fair scheduled for 
Incidentally, it is 
Lave birth 


Princes 


Displays 


since s daughter recently 
he is Mrs. Hal 


vith Darling 


New "Walco" Coater 
ls Announced 
lL. R. Wallace & Co., 440 
Angeles 13, has announce 
firm’s line in the form 


roller coater, particularl 


» display work for coating 
plywood, oth an 


surfaces It coats with paint 


} 


imel and varnish and can be 


to coat 
rr two sides. Literature will be 
lest 


City Display Announces 
"Showmaster" Line 
\ new line of racks and “I 


Showmaster 


garment 
name ot 
Display, Inc., 842 
York City 


stands under the 
added by City 


New 


has been 


Sixth avenue, 


Hundreds of seal 


this new improv 
MIDGET MOTOR! 


KASSON — 


“TURNS AND KEEPS TURNING” 


@ With Multi-Purpose Gear Train 


MODEL OP-525: 
Open Motor 
without bracket 


lowest Price 
for Comparable 
Characteristics / 


24 Hour 
Delivery 
From 
stock! 


MODEL BR-525: 
With Surface 
Mounting Bracket 


Here’s a mighty practical midget motor with 
gear train designed for a wide variety of 
applications. It's dependable, economical 
and sturdy . . . Engineered to last for years. 
Available with pulleys and a set of shaft 
attachments if desired. 

Three shafts permit use of any one or 
combination of three speeds: 1-5-25 RPM. 
The motor itself is the shaded pole type— 
an adaptation of that incorporated in the 
famous Kasson ROTO-SHO Electric Display 
Turntables. Capable of lifting dead weight 
from start of about 25 Ibs. 110 volts A.C. 
50/60 cycles only 

If you have a problem in animation, this 
powerful, inexpensive motor may be the 
answer. Write us today, including blueprint 
and sample of your product or display if 
possible 


GENERAL DIE AND 


ntec y cé 919 


STAMPING CO. 


] 


A-8, 264 Mott Street, New York 12, N.Y 
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Functional Settings For Furnishings 


I | ring reorganiza drapery fabrics, and a special section for — tion’s leading sources for modern furniture 


HROUGE 
tion of d risp, new ceramics, china, glassware, tableware and \ balcony which stretches across the 


! Associates, New accent accessories rear portion ot the store comprises the 
is gaine } appropriately The new color scheme was devised to second-level selling area. The front of the 
its array complement contemporary merchandise in a balcony is faced in white metal screen, a 
ral ome furnish fresh, appealing manner \ deep shade of material which offers a conveniently per- 
I | minimizes the height of the ceiling forated surface for the display of wall 


unctional setting tor 


makes efficient use of wo end walls are a sunny yellow, while decorations. The same material is used, 
store’s approximately tl mack is a warm apricot. Set against for the same reason, to face the side walls 
space and provides uch enhancing background tones. Euster of Euster Associates’ street windows 


lern home furnishings may On the balcony itself a large assortment 


to-ceiling space divider ociates mo 
\ssociates’ most popu speak for themselves of lamps is displayed An additional 
surely consultations — be | najor part of the store’s 46 by 28 selection of smaller table and pin-up lamps 
staff members 0 t-level selling area is devoted to is arranged on the first floor, on a special 
Euster’s net furniture groupings, which include shelf extending across the store’s north wall 
pieces, lamps, tables and Situated at the south end of the first floor 
represent many of the na is the decorating and home planning section, 
an area bounded by the south wall, a section 
of the front display window, and a 4-foot 
wall from which eight regularly spaced 
2-inch posts extend vertic lly to the ceil- 
ing Four similarly sized and spaced 
wooden bars span the entire width of the 
south wall, providing eye-catching “tacking” 
points for the display of newsworthy 
fabrics. When viewed from the center of 
the store, the vertical and horizontal bars 
form an appealing line pattern in charcoal 
on yellow which is reminiscent of the work 
of Piet Mondrian. 
Comfortable chairs and a_ long, roomy 
wall-hung desk shelf furnish the nook 
where customers and staff members may 





pore over furniture catalogues and examine 
[Continued on page 62] 


—Upper left, special fluorescent lighting fix- 

tures illuminate modern china and glassware 

items in the new accessories corner . . . 

Upper right, the front of the balcony is faced 

with white metal mesh . . . Left, the street 

level of the modernized store with vignette 
groupings— 
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A DISTINCTIVE COLLECTION OF EXCLUSIVE IMPORTS 
FEATURING SCREENS AND NOVELTIES 
Here you have decorative accessories to inspire fascinating displays to stop shoppers 


and sell goods faster. Never before have you seen such beautiful and effective 
display accessories. 























No. 647 No. 65) 


See these unusual bamboo display aids in our showroom during 
JUNE MARKET WEEK — JUNE 28 TO JULY 2 


om 


DECORATIVE DISPLAY CO. 


70 WEST 40TH STREET, NEW YORK CITY 18 


SS ee 
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m) §6DISPLAY 


...on and off the record 





—David Stromberg, left, Mutual 
Display, Cleveland, and Joe Podgor, 
of the Philadelphia firm of the same 
name, meet while undergoing treat- 
ment at the Miami-Battle Creek 
sanitarium at Miami Springs, Fla. 
Dave hopes to be back on the job 
soon after 14 months of illness, while 
Joe has already returned to his daily 
chores— 


—''Gorgeous Gussie’ Moran, tennis 
star, takes time out while in Australia 
to visit a meeting of the Display 
Association of South Australia, 
Adelaide. At the left are Healey 
Loeser, vice-president of the group, 
and Ron Bottscher, president— 


fey Pe . —Boyd Gasque is pic- 
HEMINUEH 2 tured enjoying the 
5 i peday apn D0 = y : . beauty of Xochimilco, 
aa wie ene ee the floating gardens 
bs ib ecae- nena ‘ . <2 near Mexico City, while 
% nye ~ ' “ie 4 on vacation. He repre- 
—Jack Sheets, right, of f " r ate” ; sents W. C. Hurlock, 
Sears, Roebuck & Co. : : an RE ; Inc., Lansdowne, Pa., 
Columbus, Ga., is con 4 heli ; in the South and South- 
gratulated by G. E. , . ins 2 west— 
Daily, of the Sears ‘ ; : a eg 
store in Orlando, Fla. 
on winning an interior 
display contest spon 
sored by Sears The 
prize was a trip to 
California for Sheets 
and Mrs. Sheets. He 
was formerly an 
assistant at the Or 
lando store— 


—Emil Newdold, display manager 
of The Rau Store, Chicago 
Heights, Ill., looks on as Assis- 
tant Gordon Frischkorn, extreme 
left, watches Don Piattoni oper- 
ate the "“Cut-Awl.” The de- 
partment's artist, Arlene Ander- 
son, is at the right— 


—This is George Miller, formerly 

of Rothchild's, Oklahoma City, 

who is now display manager for 

Golman's, Inc., of Flat River, 

Mo., and associated with Gol- 

man's stores in Festus and Per- 
ryville, Mo.— 
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ALLIED DISPLAY MATERIALS, inc. 


65 MADISON AVENUE - NEW YORK 16, N. Y. . corner 27TH STREET 
LOS ANGELES, CALIF., 219 W. 7th STREET, HAAS BLDG. 











Display Factors Prominent 
In Local UJA Drive 


Mrs. Israel Goldstein, wife of Rabbi 
Israel Goldstein, and well-known labor 
Zionist, was the featured speaker at the 
annual dinner of the Sign and Display 


Division of the United Jewish Appeal ot 


Greater New York on May 22 it ts an 
nounced by Emanuel Schneider, Universal 
Electric Sign Company and Julian Hirsch 
feld, A. S. Beck Shoe Corporation, chair 
man of the Sign and Display Committees, 
respectively 

Hirschfeld, who served as dinner chair- 
man of the Display Committee in 1951, an 


Murray Goldsmith, of M 


nounces that 
Goldsmith & Co., and Joseph Maharam, of 
Maharam Fabrics, have accepted the posts 


ot honorary chairmen 


The three co-chairmen of the Display 


Committee, all of whom served as chairmen 


in 1951, are Robert Fagin, Crawford 
Clothes; Sol Katz, Bond Clothing Stores 
Inc., and Abe Markowitz, National Shoes 
Heads of the Display Committee  sub- 
committees are Display Fabrics, Max 
Maharam, Maharam Fabrics; background, 
Alvin Brown and Arthur Cohen, Decorative 
Displays; silk screen, Leonard Gorelick, 


Supreme Displays, Inc., and Joseph Gross 


man, Masta Displays; mannequins, Hyman 


J. Finkelstein, Best Display Forms, Inc., 





and Sydney Messer, Embassy Mannequins; 
supplies, Benjamin Labov, Union Ink Com- 
pany; exposition, Lesli Levi, Ivel Corpora 
tior display directors Harry Kessner, 
Miles Shoes, Manny Miller, Wilbur-Rogers, 
and M. J. Nedzbala, C. R. Kinney Co., Inc.; 
displ fixtures, Herman Goldsmith, M 
Goldsmith Co Inc George Messer, Dis- 
play Equipment Corporation; hanger, Leo 
Levin, Hardwood Hangers; union, Ben L 
Berman, Window Trimmers & Displaymen’s 
Union, Joseph Abels, Sign Pictorial & 
Display Union Local No. 230, Herman Sil- 
verman, Display Fixture Workers Union 
Local 21625, and Harry Nadler, Morel Mfg 
Company, Inc 

Through its 1952 campaign Messrs 
Schneider and Hirschfeld pointed out, the 
United Jewish Appeal of Greater New 
York aims to help save lives, maintain the 
hopes and secure the future of distressed 
Jews throughout the world; to help the peo 
ple of Israel win their battle for economic 
survival, and to join in safeguarding human 
rights and strengthening the free world in 
this time of global crisis and danger to free 
institutions These objectives are to be 
accomplished by raising the metropolitan 
area's share of the nation-wide United Jew 
ish Appeal goal of $151,500,000 


Wenstrand, Long And Sheehan 
Win Omaha Display Awards 


Prizes have been awarded to 
their 


three Omaha 
featuring 
that 
group went 


displaymen for windows 
the spring fashion 
First place in the 


to Edward Wenstrand, ]. ¢ 


opening in city 


large store 


Penney Com- 


pany; Robert Long, of Goldstein-Chapman 
Company, placed second. Tom Sheehan, 
Berg Clothing Company, took first prize 


in the small store group 





Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 


A. Lutz 
3 West I8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Arts & Flowers Displays, Inc. 
43 West Séth St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 


Display Novelties and Accessories 


Maharam Fabric Corp. 
130 West 46th St. LU 2.3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 
MECHANICAL DISPLAYS 


Papier Mache, Industrial Exhibits and Dioramas 





Bois Smith Studios 
228 West 39th St. LA 4-4492 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 

MECHANICAL BOOKS 


50 West 22nd St., New York Or-5-1280 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 


Original Creations for Better Displays 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 


FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — "It's a Natural” 





L. J. Charrot Co. 
36 West 27th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Thomas Pace Co., Inc. 
506 West Broadway GRamercy 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 
Sell to Jobbers Only 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Result Displays, Inc. 
350 West 3lst St. LO 4-8440 


PLASTIC TRAYS AND HANGERS 
A quality product priced right 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 
ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Decorative Plant Corp. 
136 West 24th Si. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


Walter E. Spaeth Displays 
57 West 30th St. MU 3-2749 
NATURAL FOLIAGE DISPLAYS 
Factory — Corona, N. Y. 





Frankel Associates, Inc. 

218 West 47th St. Cl 7-0060 
DISPLAY FABRICS & ACCESSORIES 
127 N. Dearborn St., Chicago; 

424 Book Bldg., Detroit; 819 Santee St., Los Angeles 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 


Ben Walters, Inc. 


125 West 26th St. AL 5-2308 
DIP IT! DRAPE IT! 
or SHAPE IT! CAST IT! 
rade mark of “ 
Celastic Corp. See it demonstrated 








David Hamberger, Inc. 
PE 


115 West 31st St. 6-0464 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, 


Novelties 





SAVE TIME — DO YOUR 
DISPLAY BUYING IN 
NEW YORK 





This group of well established 
display houses cordially invites you 


to inspect their lines during June 
Market Week, June 29 to July 2. 
\ They are presenting new display 


props, materials and accessories to 
\ add romance and power to your 
: display programs for the 
Christmas season. As usual 
their originality and display 
creativeness will give you 
an opportunity to add 
a new note to your ss _ 


\ | 
impending a 


displays. 





in new vork | 








DUS EEAY WOR oe 


add sparkle to your displays 





with SIAL I 


Here’s a sparkling fresh idea for window, backdrop or 
counter display. Sparkl-Tex combines a feeling of snowy 
crispness with eye-arresting glitter ... sets off your display 
to best advantage. ’ 

Shiny aluminum flakes in silver or a combination of 
silver-red-green are sprinkled on fireproofed cotton wadding 

then baked on by special process. Sparkl-Tex has body 
for easy handling, accurate cutting. Its depth allows it to 
fall in soft, snow-blown contours. 

For store display, Sparkl-Tex is available in rolls 36 
inches wide and 12 or 48 yards long. Smaller sheets are also 
available attractively packaged for resale. For full infor- 
mation, prices and samples, write Dept. L¢ my 





Pawtucket, Rhede Island 
SINCE 1836 














RUSTIC DISPLAYS — POLES mange 
SLABS — BRANCHES — BARK OPPORTUNITY 


CEDAR ETC. BIRCH EXCHANGE 
RUSTIC PARKCRAFT For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
teen RE USED DISPLAY EQUIPMENT FOR SALE 
Pas RIN} ct REPRESENTATIVES WANTED 


COMPANY, INC. . 





Phones: 9-6479 or 9-6103, Williamstown, N. J. $4.00 Per Column Inch— CASH WITH ORDER 
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| Einson-Freeman Appoints 

Wallace Foster 

Wallace Foster, former national adver- 
| tising manager of American Druggist, has 
| been appointed director of drug merchan 
| dising by Einson-Freeman Company, crea- 
| tive lithographer and manufacturer of store 
| and window displays 

The appointment was announced May 26 
by N. J. Leigh, chairman, board of di 
rectors. “Mr. Foster 1s a national author 
ity on drug promotion at the point-of-sale, 
where consumer buying decisions are made,” 
said Leigh. “His appointment is part of 
Finson-Freeman’s program to provide ex- 
pert advisory service to our customers it 
varied consumer fields 

“We are offering Mr. Foster's services 
to our customers as part of our coordinated 
services program in general. Specifically, 
because of his vast experience in all aspects 
of retail drug merchandising, he will be 
able to furnish manutacturers, jobbers and 
dealers practical counsel on all problems 
related to promotions at the retail selling 


level 


Solomon To Stage 
Riviera Show 

\ giant map of the State of Texas, shim 
mering with silver sequins and decorated 
with the Texas and French flags, will be 
the background tor a series of designed-in 
Texas - made -in- Texas fashion showings 
during Texas Week on the French Riviera 
in July 

Choven to represent the stage designing 
alents of the Lone Star State was Ted M 
Solomon, display director of A. Harris & 
Co., Dallas, who will accompany the Texas 
group to the Riviera The huge set, de 
signed and actually created in Dallas, is 
now enroute to the Riviera in  pre-fabri 
cated units for assembling to be used as a 


symbolic touch 


of Texas for the six beau 
tiful models taken to France by the Dallas 
department store 
Solomon is also going to France in the 
role of a buyer. He will purchase display 
elements in Paris and begin making 
arrangements for window units for Harris’s 
| annual “Foreign Fair” to be held later this 


year 


Display Equipment 
Adds More Space 

An additional floor directly over the 
firm’s present location has been taken by 
The Display Equipment Corporation, 147 
West 37th street, New York City, and will 
be devoted entirely to decorations, back- 
grounds, props and flowers The firm's 
mannequin and fixture line will still be 
found on the main and lower level at that 


address 


Downing Succeeded 
By Browning 
Following the resignation of Bernard 

Downing, who is moving to Florida to en 
gage in free-lance work, Robert Browning 
has been appointed display director of Mc- 
| Cutcheon’s, New York City. He had been 
| with McCreery’s as first assistant 
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WW, 
LOYD (e 
Ay. eae” 


CHRISTMAS 
MARKET WEEK 


IN NEW YORK 





June 28th to July 2nd Inclusive 


OUR 
SHOWROOM WILL BE OPEN 
SATURDAY and SUNDAY 


JUNE 28th and 29th 


nin & ie O 
Showing n ar ~Jnowroom aly 
G 


1HE>| rue L.J.CHARROT COMPANY, INC. 
Seay ot relearn ear eecoemions 
U4 ART DISPLAY STUDIOS 


36-38 WEST 37TH STREET 
NEW YORK 18 


“OUR THIRTY-SECOND YEAR SERVING DISPLAY" 











Title Registered U. S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW WINDOW 
f Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 


H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 
1. The Promotion of Display. 
2. More Display Cooperation by Manufac- 
turer and Merchant. q 
. Advancement of the Display Business. 
Practical Service to the Display Profession 
and Industry. 
Greater Appreciation of Display's Power in 


Absolute Independence of Our Editorial 
Columns, 
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A New Association 
ls Proposed 
60 of this issue i detailed 


isso 


nmendations 
ippomtment 
outhern Dis 
necting in St 
it time 

SDA leaders that 
k that either 
Liven some 
used as 
ration 
into Doran's 
new associa 


imount of 


over 
»bjectives 


But ven a 


ine is enough 


many 
And 
ibout 
some 
It igh ! helptu 


for the 


prospects new 
member the history 
past 

In the 


place 


first 


DISPLAY (WORLD 


association which was formed 


after the turn of the century by 


is Arthur Fraser, Jim Berg, and 


leaders ot Was 


field 
Was a 
with a 
prac 
these 
pioneers 


their era Display 


} } 


just beginning to be recognized as a 


specialized training. It 


outlet tor 


requiring 


new, exciting men gifted 


mbination of artist 


ability and 
sense In a way, 
and like all 
need for co 
And so theit 

} 


eventually — be 
Association ot 


al business 
Mhiet were pioneers 
they were conscious of the 


esion, for working together 


initial organization grew, 
International 


flourished tor 


coming — the 
Display Men which 
The old IADM 


times Of drawing a 


years 


was capable at various 


thousand displaymen 


into a given city for conventions which 


stressed the educational angle so strongly 


that it must have taken determined men 


days ot 
alter 


these 


indeed to sit through three or tour 


demonstration 


that 


fter lecture, 
The mere tact 
attend 


must 


lecture 
demonstration 


men were willing to such conven 


and endure what have been an 


testifies to their eagerness to learn 


field 


common 


ibout their fascinating and to 


working in a cause 


e teeling of 


for mutual advancement 


Rut also over the vears, as has been the 


se with so many organizations mm Various 


cliques sprang up and the earlver 
objectives began to be t 1 in a tog 
surely the 


petty jealousies. Slowly but 


of the annual conventions change 


and so did the attitude of those who at 
I name ot the 


\ssocia 


new 


tended them, Changing the 


organization to the International 


tion of and a succession of 


Display 


leaders did nothing to stop the inexorable 


interest and fraternal feel 


there 


trend; the old 
ng simply 
Phe IAD lapsed 


attempt 


werent 
\iter 
was made to re 
the name of National Asso 
Directors and plans were 


into Obscurity 
months an 
under 

of Display 

a convention under the new 

be given over when 


that there was not enough 
P 

displaymen 

that 


Directors 


to warrant the 
the National 
just 


already 


among 
effort Everyone realized 


\ssociation of 


another tit] lor an 


Display was 
organization 
fun 

waxing and 
to the 
that 


span oft 


On a smaller scale, this 


applies equally 
Association, 


much shorter 


Waning Of interest 


Southern Display except 
the evcle 


rs \t 


the war interrupted plans for the first couple 


Was over a 


rst and especially becaus¢ 


interest in the new 
was great The first 
attended, and probably 
those bought ex 


of conventions the 
SDA 


ver well 


convention Was 
was the 


only one it who 
with 


doing so But 


which 
rewarded enough 


their 


hibit space were 


yustity 


business to 


from that time on the SDA went. steadily 
downhill, although annual conventions con 


he he Id 
Atlanta 
it Was 


except for one sched 
which cancelled 
that would 
entioning The 
with 


and was 


obvious there 
worth m 


undoubtedly 


attendance 

xr the SDA 

last meeting in St 
exhibitors publicly stated 


came 


Louis, when many 
that 
supporting an 


shell 


they were 


through with 


a hollow 


organization 


and which could 
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not supply enough attendance to 
their investment in exhibit 
entertainment and the like 
which background brings us to 


with a national 


Justity 
space, traveling 
expenses, costs, 

All of 
the present, 


new display 


proposed and to discuss which 
will be held 
ested during Market 
City later this month 
If the organization 
it be under one definitely understood 
Phat it is not the old SDA 
The experience ot the 
in such an attempt should be ample 


association 
those 


New 


inter- 


York 


a meeting among 


Week in 
secures backing, let 
pro- 
under 
IAD 


warn 


Vision 
a new name 
ing 

\s mentioned 
that the 
laudable But it 


before, there is no doubt 
association are 
that it 


only be 


aims of the new 


must be stressed 


the group is to succeed it can 
inter 


with 


displaymen are 
behind it 
that 
association It 1s 
the ob 
then 
work 


because enough top 


ested enough in it to get 
spirit 
display 


the same drive and character 


ized the early 


not going to be sufficient to praise 
and 


men 


jectives of the organization, 


good 


trying to put it 


and let a few 
their hearts out 


stand aside 
over In 
lers taking 


working for the 


other professions we find the leat 


an active part in common 
good No man is so big that he can not 
learn those around him, and this cer 


applies to the display profession as 


is any other 


Perhaps the Doran 


whole at. the 


outlined b 


program 


s too big to attempt as a 
present time because not enough display 


re sincerely interested in having 


fine national association. But pe 
aps the 
step-b 


could be tackled on 


that the 


program 
basis, so complete 


could be 


step 


objectives reached over a period 


~ vears That would certainly be bette: 


than nothing 


If the new association is going to con 


succe sstful 
going to take the 
to bring it 


into being, and be a= strong, 


display entity, it is 


hard work of about 
Let us hope that the 


job will not be hesitant about volunteering 


many men 


men who can do the 


Jax Beer Sales Personnel _ 
Briefed On Displays 


The strategy of using point-of-sale dis 


plays to stimulate impulse buying, as well 


as coordinating over-all advertising, was 


demonstrated to Jax beer executives, sales 

distributors by Chester 
York City display 
at the recent Jackson Brew 


New Or 


and 
New 


expert 


personnel 
Thomson, merchan 
dising 
ing Company sales conterences in 
Houston 

vice-president and general sales 
Company, 


leans and 

Thomson 
manager of  Einson-Freeman 
Island City, 
250 at Jax 
Hotel Jung, 
Shamrock, 


Thomson's 


Long addressed audiences of 
conferences in the 


Hotel 


sales 
Orleans, 


beer 
New 


Houston 


and in the 


demonstration was pegged to 


the new Jax beer store and tavern display 
material created and produced by 
formula that he 


display material to the 


Einson 
Freeman Phe described 
for “placing” the 
best and (2) 


advantage of (1) advertiser 


dealer or tavern keeper, Was developed by 
many Vvears as 


Calvert Dis 


Thomson in the course of 


sales promotion director for 


tillers and Carstairs 
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No costly plaster mold required. 
Just an inflated RUBBER beach 
ball that can be used over and 
over again. 


Can be purchased direct from us $1.00 ea. 


Method: Inflate RUBBER beach ball to size desired (maximum 30 inches) brush 
"Celastic’’ Parting Agent No. 727 over entire surface. Now use the ‘Celastic” 
and Tinfoil method. Cover entire surface with tinfoil, leaving 2-inch opening 
around stem. Take No. 45 medium weight “Celastic,” TEAR into 12-inch 
squares, dip into ‘'Celastic'’ Softener and apply a single layer over tinfoil. 
When "'Celastic" is thoroughly dry, deflate balloon and remove through opening. 





DIP IT! INTRODUCTORY OFFER CONSISTS 
DRAPE IT! OF THE FOLLOWING: 

4 yards No. 45 "Celastic’’ (Medium Weight 

SHAPE IT! I tan ig 120 "Celastic” (neon Weight] 


| gallon "Celastic"’ Softener No. 25 
COPY ANYTHING WITH | quart "Celastic’’ Parting Agent No. 737 


THE "CELASTIC" AND 12 sheets Tinfoil 
TINFOIL METHOD TOTAL COST $21.15 











“Celastic" full round 
giant 28 inch ball — 
Working time, 50 min- 
utes! Your cost—$5.00. 
Weighs 2'/2 Ibs. 


DIFFICULT ITEMS NOW EASILY EXECUTED WITH “CELASTIC” 


alters INC. 125 WEST 26TH 


NATIONAL DISTRIBUTORS—U.S.A. AND CANADA 
DISPLAY AND ALLIED INDUSTRIES 


STREET, NEW YORK CITY 1 


*Trade mark of The Celastic Cory 





Easy-To-Use 
Super-Spotlights 


BRIGHTEST VALUES 
in display lighting! 


Long life, sturdy con- 

struction, engineering 

brilliance—all com- 

bined in GoldE Spot- 

lights of the most 

modern design. 
GoldE features for more lighting value: 
Brilliant, ring-free light—instant beam con- 
trol, flood to spot in a moment—positive 
lock-tilt—heavy, non-tip base—non-tarn- 
ishing reflector—chrome heat guard— 
42" Pyrex-Type Fresnel lens—extra 
length asbestos cord. 


FOR COLOR 

IN MOTION 
GoldE 
ROTOCHROME 
500 WATTS 

Six beautiful flowing col- 
ors for attractive display. 
Dependable, long-life 
motor. Compact. Just 
plug in—like an electric 
clock 

Price (less lamp) 


ALWAYS COOL 
GoldE 

1000 WATT 
BLOWER COOLED 
BANTAM 

SUPER SPOT 


Price (less lamp) 


$3] 00 


ECONOMY 
GoldE 

500 WATT 
BANTAM 
SUPER SPOT 


Price (less lamp) 


$1900 


Spotlight accessories include: Pipe clamps, ceiling 
hanging brackets, color wheels, diffusers, barn doors 
—make GoldE Super Spots world’s most flexible 
lighting. 

Write for complete literature, name of nearest dealer. 


GOLDE MFG. CO. 


Brightest Name 
in Light Projection 


1220 W. MADISON STREET 
CHICAGO 7, ILLINOIS 


DE SOLAY WORLD JUNE, 195.2 


New Developments length of clothes line fastened to three- 


In Point-Of-Sale dimensional cardboard fence posts add an 
eye-catching note of realism 
Size isnt evervt 


and Kreisler “Golden \ 


s : single flashlight battery is the animat 
aren't the only good ' 4“ 
: ing agent that alternately advertises “Na 
packages There > 4 ’ oA , , 

; . tional Bohemian” and “National Premium 
Golden Fantasy s 


beers, products of the National Brewing 


\ midget as displays 


Company, Baltimore, in a new motion dis 
by 10 inches, for 


play featuring the firm’s popular trad 
an opened fas€- characters “Mr. Boh” and “Mr. Pilsener 
hows only a gloved ' 
é i principal section of the display piec« 
champagne shows a frosty bottle of each brew, fron 
a pretty behind which the two characters pop alte: 
nately National's extensive advertising 
handled by Owen & Chappell, Inc New 
York City, has made the two figures familiar 
to millions of people They appear con 
stantly before audiences of 16 television 
stations and are seen regularly in news 
per and outdoor advertising 
the displavs mentioned above were 
luced = by FKinson-Freeman Compan 


Island City, N. ¥ 


Trademark Omitted 
In Advertisement 
\ letter from Alvin M. Marks, presid 
| Polalite Whites 
Y., points out that the 1 


Corporation, 


was inadvertently 1 


omitted 
tisement for “Infropake” 1 
ot DISPLAY WORLD 
“We trust that 
rection somewhere in your next 
he word ‘Infropa 
is a trademark owned by Mortimer Marks 
the Polalite Cor 101 


ndicate that t 


—This is one small portion of the completely re-done showrooms of Victor Haida, 149 West 
24th street, New York City. Each room of the 7,500 sq. ft. area given over to the display of 
Haida's products has been given a theatrical setting with deep-tone colors on the walls, 
against which the various items show up especially well. Haida has 45,000 sq. ft. of working 
space, and his showrooms are said to be the largest of this type in the country— 
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THE CHILDREN a RUDOLPH TALKS 
TALK TO RUDOLPH TO THE CHILDREN 


RUDOLPH F 


THE TALKING 
RED-NOSED REINDEER 


An exclusive self-liquidating Christmas 
attraction by Bliss Display Corporation 








EVERY STORE, LARGE AND SMALL FROM COAST TO COAST, THAT USED THIS EXCLUSIVE CHRISTMAS ATTRACTION LAST YEAR 
WILL REPEAT IT THIS YEAR. 


HERE'S WHAT escape SAY: ‘We never did boop uP with the demand for ome se Loaner 
“We ‘eet to use it again een: it ag wanes ena more traffic § into ia store. 


"73,000 kids spoke to RUDOLPH and paid 35 cents for the surprise Sieslitd es 
56,358 kids saw Santa... RUBOuN eutpalied ‘Sentet ; 


“Our city Peay never ee ears a great attraction." 
“Your exclusive Talking RUDOLPH attraction put our toy ‘depa- *tment wey siti ‘ on previous: yer.” 


WRITE FOR “SPECS IMMEDIATELY, as : Sethian ore now, ‘that | we wi il not ron sufficient sound systems or nodal: want to meet the 
demand later on. 


BLISS DISPLAY CORPORATION DIVISION OF VISUAL MERCHANDISING 


460 W. 34th STREET, NEW YORK 1, N. Y.—TELEPHONE BRyant 9-5750 
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STYROFOAM Proposal Would Establish 
New Display Association 


a tia et. 
PANELS ALL SIZES 
Up to 20" wide 
10"'—12"'—15""—20" 
Up to 9 Ft. Long 


All thicknesses 
from 1%" to 15" 


CHRISTMAS DISPLAYS 
@ Snowmen @ Canes 
© Reindeer @ Sno-Balls 
@ Snoflakes All Sizes 
Display Dealers’ Catalogue 
Now Ready! 


Coe-bule 


PRODUCTS 


i 6415 N. CALIFORNIA AVE.. CHICAGO 45. ILL. 








Arthur Brown & Bro’s. Encyclopedia 
of Art and Drawing supplies! 


* Silk Screen Materials 

* Artists Supplies 

* Drafting & Drawing Materials 

* Papers, Boards, Pads 

* Airbrushes & Compressors 

* Craft Materials & Plastics 

* Picture Frames 

and hundreds of other art essentials 

FRE - Write on your letterhead— 
® you’ll receive this valuable 

catalog at no charge. 








ARTHUR BROWN & 
2 West 46th St 


BRO. Inc. 
New York 19. N Y 


NEW display 
known as the Merchandise Display 


Advertising Association, is recom- 
mended in 
of the Southern 
Doran, St 


named 


a proposal submitted to officers 
Display Association by 


John Louis, executive secretary 
to this position by the 
the con- 
and at 


recom- 


Doran 
SDA 
vention in St 
that 
mendations for a 


Was 

during 

April 
make 
action 


executive committee 


Louis in 


time was requested to 


course of which 


would result in a much-needed rejuvena 


tion of the possibly its replace 


Howard 


group, or 


ment by a national organization ex- 
committee is composed of 
Stix, Baer & Fuller, St 
Charles Farrell, Memphis; 
I. T. Vierheller, 


pany, ot 


ecutive 
Backer, Louis; 
Lowenstein’s, 
Garrison-Wagner Com- 
Louis, and Earl W. Gasthoff, 
Danville, III 

Doran, who is with Advertisers Displays 
& Exhibits, met Birmingham 
with Joseph Apolinsky, Loveman, Joseph & 
SDA, and on June 4 


following 


recently in 


Loeb, president of the 
submitted the 
sideration \ to discuss it 
will be held during Display Market Week 
at the Hotel New Yorker, New York City; 
in addition to SDA members, other dis 
and members of the National As 
sociation of invited 


proposal for con 


formal meeting 


playmen 
Display Industries are 
to attend 
Doran's proposal is given in detail below 
1. In 
| of the 
official 
proposed 
to 


Broaden the base of membership to in 


response to the will of the member 


Southern Display Association 
ballot at their 1952 convention, 


that the SDA be reorgan 


lude any associated with, active in, 


the 
improvement of the 


person 


or interested in constructive advance- 


ment and display ad 
vertising profession and industry 

b fact-finding, and 
edu 


industry 


Create investigation, 


distributive devices, conferences and 


cational facilities for the display 
| profession 
c. Determine, audit and 
truths 


idvertising 


establish, report 


basi regarding the use of display 


media 
d Establish trade or 


relationships with 


other advertising and 


efforts, 


ganizations of media 
ethical, 


benefit of 


merchandising and set 
vund, standard practices for the 
ill interested users and potential users of 
display media 

e. Maintain the 


establishing this new, fat 


SDA 


reaching effort 


identification of the 


he new organization is to be known as 
Advertising Associa 


Southern Display As 


and Display 
to the 


successor 


be to develop under 


economically sound use of, 


as a sales promotion 


display adver 


uc ratlo of 


organization, to be 


tising sales power in relation to all other 
media. 
2. Determine exact 


applicable to 


safe percentage 
promotion for 

use in the various retail department or out- 

let operation 
3. Establish 


use of display 


costs 


display sales 


standards of practice for 
promotional effort in 


tion to other media 


rela- 


4. Develop understanding and use of dis- 
play through the national 
trade competitions 


promotion of 


5. Develop research projects for industry 


and retailers and administer these among 


advertisers, research laboratories, stores 
and universities 
6. Supply 


experienced 


competent, unbiased, expert, 
determine true 
judges to de- 


effectiveness of 


committees to 
excellence in and 


the 


contests 


termine honesty and 
research 

7. Publicize unreservedly all information 
developed in all that factual in- 
formation is available to all who seek truth 
in display advertising 


8. Hold 


forums on 


Ways so 


demonstrations, conferences and 


display advertising once each 


year 
9, Raise and administer funds to finance 
organization 
10. Honor all 


organizations and people giving aid to the 


activities 


and give recognition to 


development of display advertising 
Membership: Any person or organization 


of good character interested in furthering 


the 
merchandise 


and 
a promotional sell- 
the retail, 
manufacturing of 


techniques, understanding use of 
display as 
and engaged in 


distributing or 


ing medium, 
wholesale, 
any product or service 
the 
advertising 


which sales are pro 


moted through use of display advertis 
medium, in window, 
hall or 


demonstration ex 


ing iS an 


interior, showroom, exhibit show 


place at the point of 
posure o1 sale to 
Dues 


(manutacturer, 


a consumer 


shall be as follows: Company 


chain store, de- 


$100, 


advertiser, 
distributor) per Inde 
department specialty 
per Individual, $10 

The shall be directed by an 
executive secretary, appointed by the board 


signer, vear, 


pendent store, store, 
year, $25 


assoctation 


ot directors 

The 
by the executive 
lished to develop the 
shall 


from the 


shall be 


committee, 


board of directors selected 


present estab 
association. They 
the first 
manutacturing field, five from the 
field, from the 
with this balance always to be main 
The shall 
these 15 members to be 
the 
year 


new 


number 15 men year five 


retailing five advertising 
fields, 
tained number 30 


final board 


directors, additional 


selected by a nominating committee of 
installed 
attained 
selected 


page 


board five each 
Thereafter, 
and installed 


110) 


original and 
been 


shall be 


[Continued on 


until 30 have 


ten directors 
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Red Wing 


PLASTIC DISPLAY EQUIPMENT 


stops traffic! 
converts “‘shoppers” 
into cash customers 





=900 Beauty Form 
with stand 


$425 


complete unit 


All over America... and thru-out the world, in 
the show windows and interiors of the leading 
stores, you'll find Red Wing Products skillfully 
at work, boosting sales thru better, more 
beautiful display. 


Our Catalog for ‘52 contains information you 
should know about—it illustrates the complete 
Red Wi li f Plasti i i 
sili aa ing line of Plastic Display Equipment 
with stand designed for every type and style wearing 


$g75 : \ apparel sold. Units for mass display—for elite, 


complete unit 


dramatic display. Luxurious in appearance, the 
Ultimate in Design, yet down-to-earth priced 
for everyone to afford .. . and enjoy. Com- 
plete Catalog mailed free upon request. Send 
for your copy today! 


RED WING PRODUCTS * BELLEROSE, NEW YORK 











new MAGIC BOX ruasner 


Yours for FREE 10-DAY Trial 


1,001 Flashers in One 


Instantly Variable Speed — 
Instantly Variable Sequence 
@ Up to 9 Lights as a Chaser (1 light at a time) 
@ Up to 8 Lights as a Speller (built-up action) 
@ Simply dial number you wish to control 
@ Simply plug in and get flasher action you want 
@ Famous Gale Dorothea precision construction 
Fully guaranteed—$150 F.O.B. N.Y.C. 
With Harness, $170 
Sent without obligation for FREE TRIAL if 
request is on your company letterhead 


GALE DOROTHEA MECHANISMS 


Modern Mechanisms for Displays 
81-0! Broadway Elmhurst, L. |., N. Y. 














LOOKING FOR 
A CAREER 
IN eee 


New Classes 
Being Formed 


An Interesting and 
Profitable Profession 
CURRICULUM 
Cloth, Paper and Painted Backgrounds; Man- 
nequin Draping; Papier Mache; Interior Display; 
Small Wares; Men's, Women's and Children's 
Wear; Lighting 
FACULTY 


Outstanding leaders in window display Ex- 
perienced, modern, practical 


Courses in Silk Screen Printing and 
Sign Painting Offered 


VETERAN APPROVED 
The Nation's Center for Display Education 


NATIONAL DISPLAY INSTITUTE 
617 CHESTNUT ST., PHILA. 6, PA. 


Write for Descriptive Booklet 





DES PLAY Wore 


FUNCTIONAL SETTINGS 

{Continued from page 48] 
any of a comprehensive assortment of 
fabric samples, which are handily stored in 
nearby wall compartments. 

Another corner boasting an ingenious 
structural space divider is the glassware and 
accessory section. Here, in the only white- 
finished portion of the first floor, an L- 
shaped arrangement of glass shelves lighted 
by fluorescent tubes makes attractive pro- 
vision for smaller tableware items. Floor 
and wall space beneath the shelves accom- 
modates accent 
and smaller furnishings, most of which are 
of wrought iron. 

Two large columns at the 
section, and an adjoining 
white brick-textured 


floor-standing accessories 


front of the 
wall, 
wall- 


accessory 
are covered in 
paper. 

Lighting aids the modernization plan in 
achieving its main goal. Each _ separate 
area within the store is designed to fill a 
specific display or service function, and at 
the same time serve as an organic, work- 
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ing part of the whole. In a similar manner, 
the lighting is gauged literally to throw a 
spotlight on separate areas, while con- 
tributing — in its entirety — to the cheer- 
fulness, warmth and smartness of Euster 
Associates as a whole. 


Catalogue Available 
From Glo-Brite 

A complete line of styrofoam 
and novelties for display is announced by 
Glo-Brite Products, 6415 North California 
avenue, Chicago 45, in the firm’s new 1952 
catalogue. Among the many items are 
dimensional snow-flakes, full-round snow- 
men ranging from 6 to 26 inches in height, 
reindeer, candy canes in all sizes, and full- 
round, hollow bells measuring up to 21 
inches in height. The catalogue is avail- 
able on request. 

As in previous years, this company offers 
styrofoam blocks and sheets in all widths, 
lengths and thicknesses for the display- 
man who wishes to build or fabricate his 
own units. 


displays 





2 
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< s BEST SALESMAN 
Ps fVER SAW {NWN ACT/ON / 





Dave FORMED HIS OWN DISPLAY 
BUSINESS BACK IN 1922, PRIOR 
TO WHICH TIME HE WAS A 
SALESMAN FOR A DISPLAY 
DECORATIVES FIRM IN 

NEW YORK. 


WENT FOR THAT GUYS Line! 





FISHING AND GOOD FOOD 
ARE HOBBIES WITH HIM... 
BUT EVERYTHING ELSE 
TAKES A BACK SEAT 
WHEN HIS LITTLE 
GRANDDAUGHTER IS 
AROUND. 

DAVE IS ONE OF 
DISPLAY'S BEST KNOWN 
PERSONALITIES. 


4 CAN TWISK NIM AROUND 
MY LITTLE FINGER f 








DAVID HAMBERGER, INC., 





TRADE PERS ONALITIES No. 110 by Liter... nt 


Wa 1 


ABSOLUTELY 
SUPER TERRI FIC/ 





NEW YORK CITY , N. Y. 
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FRANK DALE STANDS BEHIND EVERY BABY HE MAKES . ...... 


AND...HE MAKES BABIES THAT 
SELL MERCHANDISE. 


His babies appear in store windows and in 
mass store displays . . . across the nation. 


® 
ov 


BABY IN BASKET .. . This little fellow lies on his 
2 back in a basket, waves his arms and kicks his legs 
’ a ey . in a most life-like manner. His head raises and 
ey os q lowers and turns to the left. Completely garbed in 
P 7. what the “well dressed baby" is wearing, he's the 
+ image of a healthy, contented baby. Life size one 
year old baby. Shipping weight in itinerant case 
approximately 80 Ibs. 


— : 


{ Y FIRS | $35.00 per week rental 
' rust SWEETHEART $25.00 each additional week 


a F.O.B. FACTORY: MIDDLETOWN, CONN., OR NEAREST DISTRIBUTOR. 


WRITE TODAY .. . for detailed literature on other animated figures. 

















MECHANICAL MAN. INC. - 52 VANDERBILT AVENUE °© NEW YORK CITY 








MADISONIA 


America’s Largest Manikin Refinisher 





because leading stores know that 


Madisonia Craftsmanship provides 


“The Cheapest Way of Getting New Manikins” 


Bring all your manikin problems to 


ROOM 516 


HOTEL NEW YORKER, MARKET WEEK 


ao 


NEW YORK—152 West 25th Street CHelsea 3-1550 

CHICAGO — 11 South Desplaines DEarborn 2-6818 

DALLAS — 1209 S. Industrial Bivd........PRospect 7-1937 
LOS ANGELES and SAN FRANCISCO 











DES LAY: Wort. 


MACY'S N. .V., ee LEER 


re 





No longer a display man’s dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 


SPECIFICATIONS: Seelingrill is a spot welded grill of %4” 
square steel, laid out in 6” squares. 
41.80 


Ceiling Toggies — .50 each 
(6 required for 3° « 6') 
(9 required for 4 x 8) 


ORDER TODAY 





460 W. 34th St., New York 1, N.Y. 
BRyant 9-5750 
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| Howard Backer Elected 
| By St. Louis Group 

At the regular election of officers of the 
St. Louis Display Guild, Howard Backer 
was named president; he is display di- 
rector of Stix, Baer & Fuller. Edward 
Lamprich, Laclede Gas Company, as ex- 
president becomes chairman of the board. 

\ssisting 3acker are: Louis Hoell, 
American Fixture & Mfg. Company, and 
Ted Hieman, Alton Box Board Company, 
as vice-presidents; Jess Reeves, Selle 
Jewelry Company, secretary; Paul Kloeris, 
Union Electric Company, treasurer, and 
Robert Minard, Garland’s, sergeant-at-arms. 

On the board of directors are Adrian 
Delsman, Famous-Barr Company; William 
Schrick, Scruggs, Vandervoort, Barney, 
Inc.; Otto Lasche, Kline’s, Inc.; Pete 


| Bloecher, Sears, Roebuck & Co.; Ralph 


Dauer, Cunningham's; Joe Mercurio, Gar- 
rison-Wagner Company; Marvin Powers, 
Nu-Era Display Company; Arthur Mc- 
Mahon, Golde’s; Armand Raining, Boyd’s; 
Carl Baum, free-lance, and Arthur Sehrt, 
Lockhart’s, Inc. 


| Al Fresco Displays 
| For New Macy's Store 
The largest integrated shopping center 
ever to be built on the west coast, incor- 
porating a major suburban unit of Macy’s- 
San Francisco, will soon be under con- 
struction in San Mateo, Calif. Designed by 
the architectural firm of Welton Becket and 
Associates, the new Hillsdale Shopping 
Center will cover more than 40 acres bor- 
dering historic El Camino Real (now High- 
way 101) and comprise a full complement of 
| shops and = stores totalling more than a 
million square feet of floor space 
The Macy store, consisting of two levels 
above the ground and one below, will be 
the focal building of the entire center, a 
striking structure of reinforced architec- 
tural concrete and stone, with a dramatic 
lattice of aluminum rods extending the full 
length of the main elevation. Provision 
has been made to add an additional story 
to the roof, which meanwhile will be avail- 
able for outdoor community events and al 


fresco store displays 


Attributes Claimed 
For New Air Brush 

The Craftint-Conograph air brush, of 
English manufacture, is now being dis- 
tributed in America by The Craftint Mfg. 
Company, Cleveland. Filled like a foun- 
tain pen, the device is claimed to be non- 
spilling and can be operated at any angle. 
Clogging is said to be prevented by a pat- 
ented filtering device, and the air brush is 
self-cleaning Numerous other attributes 
are described in literature available from 


the company on request 


New Design Added 
By Taffel 

“Will-O-Wisp” is the name given by 
laffel Brothers, 95 Madison avenue, New 
York City 16, to a new ribbon design. Of 


rayon satin, the ribbon has a lacy edge 
ind comes in nine popular color combina 


tions 
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Leo Rauch 


WORLD 


@ Display Director, Buffum’s, Long Beach and Santa Ana Stores 


Leo Rauch has been the guiding genius of Buffum’s Display Department since 
October 1940 and directs display activities in the Long Beach and Santa Ana 
stores. Both his interior and window displays are noted for their artistry and 
effective selling. Rauch and his staff have been frequent prize winners in national 
display contests. Prior to 1940 he was associated with the Bon Marche in Seattle. 
Washington and the May Company Wilshire in Los Angeles. Served two-and-a- 


half years in the U.S. Air Force . . 


var l 4 og 
gardening. 


Buffum’s Original 
Long Beach Store. 
Founded in 1904... 


Printasign Installation, Buffum’s 


. served in India. His hobby—music and 


~_ 


Buffum’s, Long Beach, California. 
NEARLY A HALF-A-CENTURY AGO 


. in 1904 to be exact, two young men from Illinois, 


the brothers C. A. and E. E. Buffum, arrived with 
their families in Long Beach, then a sleepy little sea- 
side resort of 4500 population. They purchased the 
principal store of those days, known as “Shillings,” 
a one-story building 50 x 150 feet, that stood on a 
portion of Buffum’s present site. This early store 
boasted a staff of ten. Long Beach today is a metrop- 
olis of 260,000, a great maritime, aviation and in- 
dustrial center. Buffum’s has kept pace with that 
phenomenal growth and has long occupied a top 
position among the fine department stores of the 
West. It now employs a staff of 850 in two stores. In 
July 1950, Buffum’s expanded into neighboring 
Orange County, opening Buffum’s, Santa Ana, the 
leading quality store of the rich and populous 
“Orange Empire” of Southern California. Buffum’s 
is headed by Harry Buffum, President and son of the 
late C. A. Buffum. E. E. Buffum is still active in the 
business as Chairman of the Board. 


REYNOLDS PRINTASIGN CO. 


608 SO. DEARBORN ST. * CHICAGO 5, ILL. 








sell better 
with fresh new 


VARI-SHAPE 


WIGS 


Beautifully made with a special rubber 
base, these wigs fit perfectly and make 
your mannequins do a real selling job 
for you. Send clipping below for details. 


No Measurements 
Needed 


Visit Our Factory 
During Market Week 
See Our New Fall Line 


HERZBERG-ROBBINS, Inc. 


457 West Broadway, New York 12 





2entlemen- 








WANTED 


SELL and 
INSTALL 


SHADES 


Merchandise 


AGENT 


TRANSPARENT 
FADE-PROOF 


To Protect 
In Store Windows 

LARGE SALES e BIG PROFITS 
LOW COST TO YOU 


Write for Territorial Preference 


THE FADEPROOF SHADE CO. 


220 East 113th Street, New York 29, New York 








PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS e 
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Coordinated Selling 
Of Merchandise 


By HANS CARSTENS* 
Younker-Davidson's, Sioux City 


please your 


OU buy merchandise to 
customers ! 


You display merchandise to attract 
your customers! 


You sell 


customers ! 


merchandise to satisfy your 
To let you know my conception of interior 
would 


like to classify it into three special groups: 


display for customer presentation, I 
First, institutional interior display. 
Second, promotional interior display. 
Third, departmental interior display. 

the 
three 


explain to 
these 
merchandising and 
selling would 
give you_a brief outline of what a 
should take consideration to 
a traffic-stopping display. 

No matter 


may be, 


before I 
importance of 


However, you 


meaning and 
how to 
like to 
retailer 
create 


types of visual 


get actual results, I 
under 
good merchandise 
unless it is presented and displayed 
will not sell well. 

The location, the item, the price, the sign 
and the most 
portant, given to 
should be 
intelligently to 
Well informed sales people 
this adds 


how your 


proper ly it 


such a sign are im- 
likewise the knowledge 


because they 


copy of 


your sales people 
able to. sell 
your customers 


merchandise 


create good public relations and 
to greater profits! 
\ display must be 


customer's attention and interest. You should 


able to arouse a 
use eye-appealing colors, neatness, and have 
a good value at a fair or special price. 

coordinated interior displays 
for three 
service buying 


I consider 


very important reasons : 


1. Self 
service 


2. The 


for faster customer 


selling of more goods to more 


people in less time 


selling cost 
institutional 
your 


3. Bringing down 


You should 


displays as a 


your 
coordinated 

telling 
to promote an item, create 


use 
means of cus- 
tomers a story, 


a promotional theme or to bring the at- 


mosphere of a season to your customers. 


I want to show few of the 
used for institutional interior display. 
“The White 
popular for our 
“The 


you a props 


for instance, is most 
white 


Swan,” 
goods event. 
Easter parade of 


annual 
Bunny” for your 
fashions 
Palm this 
and clothes 
apple for the 
for back-to-school! 
And now the most popular, “Santa Claus” 
for the Yuletide 
Of course, these 


trees such as one for summer 


play vacation 


teacher” it’s time 


season 
are just 
I would like to emphasize that these dis- 

play props should be carefully selected and 

have coordination with the 


a few examples. 
good color 


*Address 
Sioux City 


before the Associated Retailers of 


atmosphere of store, 
themes of your walls, 
fixtures. They 
should also aid to bring out your general 
merchandise, rather than to distract from it. 


general scenic 
such as the 


ceiling, columns and 


your 
color 
store 


Such props are installed on store ledges 
and extended from store posts or columns. 
Articles of this type should be purchased 
in the right size and quantity for the 
and volume of The purpose 
is to and inviting 
your customers. In order 
to do a major promotion of this type suc- 
cessfully, they should be planned four to six 
months in advance. 

Now to point two: 
motional display 
the buyer 


size 
your store 
create a coordinated 
atmosphere for 


The planning of pro- 
begins with a meeting of 
and the publicity executives to 
coordinate a well constructed special sale! 
Now we really go to work! 

The buyer presents his item and explains 
his problems and 

For example he 
chased 25 


ideas : 
may “IT have pur- 
of this item. I want you 
to plan a traffic-stopping sales promotion, 
for I know that this article has all the 
value, style, quality, and the that 
our customers will appreciate.” 
The convinced the 
staff that he has a good product. 
Many asked of 
it a nationally advertised brand? 
item 


say, 
dozen 


price 


buyer has publicity 
him: “Is 


Will this 
traffic ? Is_ this 


questions are 


increase customer 


item timely?” 

And a further discussion as to the direct 
selling features of this product is continued: 

“Have you the right colors?” “Is it eye 
appealing?” “Is it practical and desirable?” 
And a good many other questions could be 
asked 

After a thorough study of this merchan- 
a coordinated, well planned program 
is drawn up and sent to the writing 
department, sign shop, and the display de- 
partment for completion for the 
date of the 

Now it’s up to the sales people, and we 
know they are 
thoroughly 


dise, 


copy 


selected 
sale. 


will do a good job if they 
briefed on this merchandise 
I may mention that many a new best 
seller can be established only through a well 
organized promotion, and also that such a 
promotion could be backed up with an ad 
and window display, but many such items 
often only through 
coordinated interior promotional display. 
Now to point three: Displays of the 
departmental type are generally installed in 
wall known as shadow-boxes) 
and counter showcases which are constructed 


are successfully sold 


cases (also 
of glass. 

The main purpose of these displays is to 
make the individual department look at- 
tractive to your customers. It is my opinion 
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DISPLAYS ph SNO BLOCK 
with Proven Sales Punch— 7 FIREPROOF HSH WEIGHT 
thats easy with “FROSTEE SNO- sae Fike) ea cw. 


Fea 


¢ } 





* ie 


* 


CUTS EASILY: CLEANS EASILY* SIZE 15%22x6 


Make Your Windows 


COOL 
CRISP 
INVITING 


WITH 


FROSTEE SNO BLOCKS 











—o 





The ARTIFICIAL SNOW with the 
Rough Frigid Texture 
Add the Realistic Touch With 


FROSTEE SNO FLAKES 
FROSTEE FINE SNO 
FROSTEE SNO CHUNKS 


Buy Frostee Sno Products 


DISPLAY JOBBER 


Mfd. by 


eer } 
‘potte cempany 


aaa, CD Taal HOLIDAY DECORATIONS 


ANTIOCH, ILLINOIS 
‘ European Producer by Special License 


: ike FROSTEE SNO PRODUCTS 
_Am Conorfionce 


“Blikkfang” Torget 8, Oslo, Norway 








DisPtEAyY WOR to 





You ile eo [ L, y Me ut led 


TO VISIT US IN 


PARLORS A, B, C 


THIRD FLOOR 


HOTEL NEW YORKER 


DURING 


MARKET WEEK 
June 28 - July 2 


SEE OUR 
NEW “JACK PINE” 


and our completely new 


CHRISTMAS LINE 


This new line for Christmas 1952 is a truly beautiful and unusual 
line, and one which must be seen to be appreciated. Make it a 
point to visit our showing and we are certain that you will agree 
that once again Oltmanns has produced a line that will help to 
make your displays most effective. 


OLTMANNS 


1405 DOUGLAS ST., OMAHA 2, NEBRASKA 








THE New “ TURNA 7 USE THE 
Battery-Moved Display Turntable OPPORTUNITY 


No Wiring, No Winding, No Fire Hazards 


The “TURNA" runs on two ordinary Flashlight { EXCHANGE 


Batteries day and night, uninterrupted, for 5 to 8 
WEEKS, with a well-centered load of 6.5 ibs. 7!/2"’ ° 
Gamater Entirely tatel Gnbile ” 2 For any WANT AD purpose: 
Color: GOLD $7.90 Each POSITION WANTED POSITION VACANT 


tity di t A t: t 
a See eh eee USED DISPLAY EQUIPMENT FOR SALE 


Hertvy Co., Inc. REPRESENTATIVES WANTED 


Rego-Pork 74 e 


New York, N. Y. $4.00 Per Column Inch— CASH WITH ORDER 
Tel.: ILlinois 7-8094 























« « When Writing Advertisers Please Mention DISPLAY WORLD « » 
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that such interior treatments should be 
planned and coordinated in many instances 
with your institutional displays. The plan- 
ning of them can only bring selling results 
and please the customers’ eyes if this mer 
chandise is regularly changed and well 
maintained 

It is my firm belief that many of these 
promotional display ideas I have presented 
to you in a word picture could be applied 
to stores, large or small, if they were prop 
erly converted and well planned to your 
particular type of retail operation. In_ the 
field of display (interior or window) it is 
one ot perpetual motion We are con 
stantly planning, searching for new ideas 
and new ways to promote and sell more 
merchandise to more people in less time and, 
therefore, create a greater turnover of 
goods at a reduced selling cost and a 
well earned profit 

\ll promotional departments, such as pub 
licity, advertising, window display, interior 
display and public relations should co 
ordinate their knowledge and_ efforts in 
constructive, promotional planning to attract 
to your store and sales people the greatest 
amount of buying customers possible 

Attractive, coordinated selling displays 
give your store a greater profit and your 
customers a better place to shop 


RCA Displays 
New Products 

A wide variety of new products and pro 
motion material designed to help the elec- 
tronic parts distributor increase his busi 
ness volume highlighted displays of the 
tube department of the RCA Victor Divi 
sion at the Annual Electronic Parts Show, 
May 19-22, at the Conrad Hilton hotel, 
Chicago. 

RCA’s product and promotion displays 
were on the fifth floor of the hotel. In 
addition, the company erected a_ special 
display in the main exhibition hall, built 
around a giant cash register and keyed to 
the theme, “Ring Up More Sales With 
RCA.” 

\ feature of the RCA tube department 
exhibit was a simulated dealer window 
in which were displayed the company’s 
latest promotion and sales aid material 
Included in the display were new window 
valances, an illuminated plastic clock for 
television-radio service dealers, and novel 
shelf strips which identify RCA radio bat 
tery types. 

To focus attention on the RCA display 
in the Hilton's exhibition hall, souvenir 
bags of “gold coins” were distributed. 
Each money bag bore the inscription, 
“Ring Up More Sales With RCA.” 


Reyburn Issues 
Fall Catalogue 


Display items and materials for fall are 


| covered by a new catalogue produced by 
| The Reyburn Mfg. Company, Inc., Royers- 


ford, Pa. Included are photo-panels of 
timely scenes, autumn panoramas hand- 
processed in six colors, die-cut leaves, dis- 
play card assortments, awnings, streamers 
and the like. Copies of the catalogue will 
be sent free on request 
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For more effective, custom tailored displays- 


NOW AVAILABLE! 


DISPLAYERS 
wader perfo , boa rd pepention - py 
ixtures to display a large 


variety of different merchan- 
dise in conjunction with 


THE QUALITY ’ GENUINE TEMPERED | LADON PERFO-BOARD. 


PERFORATED HARDBOARD DUOLUX MASONITE Write for Catalog. 


ATTRACTIVE! VERSATILE! FUNCTIONAL! Special . . . 


! 
@ A time-saving, money saving background to display most any type WHILE STOCKS LAST! 
merchandise effectively. Allows for quick and easy changes without Limited quantity of 36" x 48" Per- 


. +f eS +f 4s forated Hardboard of U. 
special tools. No disfiguration — lasts a lifetime! Grpnie CURCM cenneubin te 


SPECIFICATIONS: every way to PERFO-BOARD 
except for size of panel. While 
@ Material — Tempered Masonite, Smooth 2 sides stocks last— any quantity .. . 

@ Size — 48" x 96". Thickness of Board — 14" 


@ Diameter of Holes — ys" $3.95 per panel 


@ Hole Spacings — %" or |" on center 


$41 PER PANEL — 48" x 96". Packed 6 per Carton. Immediate Delivery on all Boards f.0.b. Chicago 
Note: On orders of less than 6 panels, add $2. Jobbers' Inquiries Invited 


LADON COMPANY eiicicot Att nors 














; eienenes PHOTO MURAL 
— FABRIC 


YOUR OWN PHOTO 
NOW REPRODUCED with 
THRILLING ACCURACY 


For an interesting, unusual display background, have any 
photograph you wish enlarged on photo mural fabric. 
This is a durable rayon fabric that can be cleaned and 
washed for use, season after season. Make your seasonal 
or promotional backgrounds really exciting . . . 


STOCK No. 1— RUSTIC WOODLAND 
In shades of Green, Brown or Wine 


5 panels $55.00 complete GET DETAILS TODAY 


14 DIFFERENT MURALS IN STOCK 3 
for every season. Write for catalog. Order Direct or From Your Jobber 


DECORATIVE DISPLAYS 57-57 esca se, mospeth, Lt, nev 











VUE-MORE 


ELECTRIC DISPLAY TURNTABLES 


ANIMATION MOTORS & 
SPECIAL MECHANISMS 


Quiet © Wide Speed Ranges 
Dependable 


The 
largest 
variety 

of 
electric 
turn-tables 


e 
A model 
for every 
use and 
budget — 


CEILING TURNERS 
* for hanging displays 


3 STANDARD SIZES 


25 Ibs. - 75 Ibs. - 250 Ibs. 


Convertible Tier 


Structures Versatile 


acces- 
sories 
for 
hundreds 
of 
display 
purposes 


Rotary electric outlets available 


eG 


MFO. BY 


PRODUCTS CORP. 


$08 BROOME ST NY 13 WY 


anteed for | year 


ital 


| and _ black, 


| colors 


| here, 
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LOS ANGELES REPORTING 
[Continued from page 37 
Each display had its table bearing arti- 
ficial ice cream in a glass dish of the basic 


nap- 
loaned by 


color, with straws, 
kins, menus 
Wil Wright 
As this 
number, one nearby woman exclaimed to her 
“Wouldn't like to go in 
window !” and then 
It was, conse- 


complete spoons, 


and matches, all 


reporter stood before the blue 


companion, you 
and buy the whole 
they 
quently, no 
that merchandise represented by five of the 
sold out 


into the store. 
learn 


walked 
surprise to subsequently 
windows 
within the week. 
\ second original display at 
a tie-in with Western Air Lines and empha- 
sized the joys of travel, with 
Display 
devoted to 
each 


seven was completely 


Lucy’s was 


combined 
Director Rosner 
sportswear, 
lingerie In window 
against a matting an attractive 
mannequin stood on a vacation map. Against 
colorful posters trom 
luring the beholder 
- preferably 


chic sportswear 


used six windows 
and one to 

gray floor 
the walls were 
Western Air 


to ten different 


many 
Lines, 
vacation spots 
in Luey’s glamorous 
Colored 


The figure on the left 


sportswear 


cottons were used throughout 
dressed in red 
decorated with A second 


pedal-pushers of the same 


was 
white, 
exhibited 
The third and fourth windows, seen 
used 


window 


mannequins dressed in a color 


scheme of beige, red and 


White 


multi-colored 


navy. 


lighting used against the 
background of the 
floor of 


imported doll, dressed 


Was 
colorful 
each dis 


travel posters. On the 


play stood a small 
same colors as the mannequin. A 
basket of 
by each doll. The sign, 
Air Lines,” propped up in the 
of a graceful arch 

Another 


Lucy's was a fashion bank devoted to prints. 


in the 
natural straw placed 


which read “Western 


small was 


was form 


timely display by Rosner of 
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Not pictured is one (of six different win- 
dows) in which the color scheme used was 
black and white. The mannequin wore a 
black and white print dress, starched white 
collar, black hat, belt, shoes and handbag. 

The walls of these windows were a deep 
gray, as was the shag rug A white 
lighting effect illuminated the background. 
A book, propped open at the feet of the 
figure, hand-lettered. The 
eye flitted from the printed page to the 
printed gown, aided by the play-on-words 
“Story in Print.” Rare old books 
were used throughout these displays, loaned 


was observer's 


sign, 


These win 
dows were simple, but very effective. 

In downtown Los Angeles, J. W. 
simple but effective 
promoting mattresses, using the 
“Month of May Mattress Mart.” 

Here Paul C. Smith 
showed striped mattresses in different color 
combinations, them 
On the floor and a small stand were various 
The walls and_ floor 
were of a medium-gray 
this 


by a connoisseur of old tomes. 


Robin- 


son’s had a display 


caption 


Display Director 


several of up-ended. 
items of 
of the 
tone. 


bedding. 

display 
The sign in 
outstanding; it was furled like a stiff pen- 
nant against an ornate blue pole which 
stood upright behind mattress. The 
lettering of this pennant was black against 
and formed the “Month of May 
Mattress Mart” slogan. A smaller sign 
in the front called attention to the twin 
mattress sets, the theme of the window 


case was rather 


one 


white, 


The gentlemen can’t be neglected at this 
vacation and Glenn Baugh, display 
director of Silverwood’s-Crenshaw, had a 
bank of using the 
space provided by 
Direct lighting was handled from above the 
egg-crate ceiling of the display. The walls 
were oak, with a hard finish. The egg- 
crate partitions were also oak. The floor was 
carpeted with while the furniture, 
consisting of chests of drawers, shoe stands, 


season, 


fashion four windows 


one L-shaped window. 


beige, 


and small tables, was of maple 





Bullock's, Los Angeles. 
and simple, but effective. 
down to there. 


eet 


—tThese two excellent displays for Hollywood-Maxwell ‘Whirlpool brassieres were used by 


The one at the left is titled "Soft as a Kitten's Ear"; props were small 
At the right is a display featuring the strapless bra that plunges 
All lines converge on the shadow-box.— 
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NRDGA-NYU Sponsor 
"Display Workshop” 


A three-day “Display Workshop” will be 
conducted in New York City June 23-25 
under the joint sponsorship of the National 
Retail Dry Goods Association and the New 
York university School of Retailing. It 
will cover the major phases of display from 
the birth of the idea to the techniques of 
putting the idea to work for the store. 
Attendance is limited to 30 display man- 
agers and key asgistants. Cost of the three- 
day course is $150 

The “Display Workshop” was set up as 
a result of the success of a similar project 
called the “Copy Workshop”, which is now 
in its fourth year. “Its goal is to stimu- 
late more creative ideas in the people who 
set the retail store stage, to disclose new 
techniques in merchandise display, to at- 
tract more eyes and sell more items 
lethargy, the 
store’s ‘stage setting’ display 
more important than ever in awakening 
desire. The 


In these days of customer 


becomes 


increased stimulus of good 
point-of-purchase selling is a more vital 
factor in increasing prestige and profits.” 

Topics to be covered include the prin- 
ciples and objectives of visual selling; how 
to develop a fashion-display promotion; 
how to develop a home furnishings display 
promotion; how to coordinate display with 
other sales promotion media; how to set 
the stage for display; how to use color in 
display; selling more goods at the point- 
of-purchase; applying modern lighting tech- 
niques to window and interior display; re- 
lating the display department to store plan- 
ning; how to expose more goods efficiently 
for the chain store; how to increase dis- 
play results through display research, and 
how to get more sales from display signs. 

Authorities who will participate in the 
“Display Workshop” are as follows: Albert 
Bliss, Bliss Corporation; Dana 
O'Clare, display consultant; John R. Foley, 
window display manager, R. H. Macy & 
Co.; Morris L. Rosenblum, art director, 
Macy's; Morris Ketchum, Jr. Ketchum, 
Gina & Sharp; Faber Birren, American 
Color Trends; W. L. Stensgaard, W. L. 
Stensgaard & Associates; L. R. Anderson, 
General Electric Company ; Daniel Schwartz- 
man, School of Architecture, Pratt Insti- 
tute; R. J. O'Halloran, display manager, 
W. T. Grant Company; Howard M. Cowee, 
vice-president, W. L. Stensgaard & Asso 
ciates, Inc., and Dr. Charles M 
Jr., dean, New York university School of 
Retailing 


Display 


Edwards, 


Visual Merchandising Group 
To Meet In New York City 

The mid-year meeting of the Sales Pro 
motion Division and the Visual Merchan 
dising Group of the National Retail Dry 
Goods Association will be held at the 
Governor Clinton hotel, New York City, 
June 26-27. The afternoon of the final day 
will be devoted to display. Subjects for 
discussions include planning fashion win- 
dows that sell, planning home furnishings 
windows that sell, planning interior dis 
plays that sell, and new display ideas. 
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No. 1775 GIANT THUMB TACKS— 
Wood thumb tacks available in 
silver, natural or bright red 

size 7" x 2!/"" diam 


Set of 6 $7.95 


No. 1808 LARGE WIRE JALOPY— 
car in bright yellow with 
red backboard size 


Each $16.95 


iia ae 


cork Gaished in six 
size 


fer dozen $6.95 


No. 2042 GIANT WIRE 
GLOBE—Wire world fin- 
ished in black with cut 
out continent shapes in 
bright color size 46" 
diam. x 12" deep 

Each $22.50 


SEE OUR 
CHRISTMAS 
SHOWING 
Rooms 636-37 
Hotel New Yorker 
June 29. July 2 


No. 1783 SCHOOL MOTIFS—ink bottle, notebook, 
pen and apple in bright school colors . . . size of 
notebook 8° x 10°’. 
Set of four pieces $7.95 
No. 2055 CORK BRICK COLUMN—Finished in brick 
red with white mortar joints wood construction 
with cork trim and shelves in bright colors 
size 60'' x 23"' x II" 
Each $29.95 
No. 2056 BROKEN BRICK WALL—Same construction 
and finish as No. 2055 . . . size 36" x 30° x 8" 
Each $24.50 


DORR 


DISPLAY DESIGNERS AND MANUFACTURERS 
PORTSMOUTH, OHIO 








9: \, Makes COLO-SAND 


Colored Sand in 19 colors plus white. 


Your Jobber can get it for you — or order direct. 








USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$4.00 Per Column Inch— CASH WITH ORDER 











Indoor Advertising of America 


A DIVISION OF W.L. STENSGAARD AND ASSOCIATES, INC 
346 N. JUSTINE ST., CHICAGO 7, ILL. 





DISPLAYS OF ALL TYPES AND SIZES 
DEMONSTRATIONS - EXHIBITS 


Let us bid on your next display job 
PHONE OR WRITE..NO OBLIGATION 
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GENERAL DISPLAY CORPORATION 
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For the finest in 


Antifial Fohage 
Aatipctal Howes 
Artificial Plants 
a er ae 


for department 


shops and chain stores. 


to see or call: 


stores, 


specialty 
Be sure 


Manufaclaters 


Flowers-Foliage 





DISPLAY 


(Sispcay 


CORPORATION 





140 WEST FOURTH ST. 


Cincinnati 2, Ohio 


HOME OFFICE - FACTORY 


Our salesmen will call on you soon 


with our new and better than ever 


Fall and Christma 


GENERAL DISPLAY CORPORATION 


s line. 


© NOILVYOdYOD AVIdSIG TvuaNaD © 


© NOILVYOdUOD AVIdSIG 1vVuaNIO 








@ CHANGEABLE PINBAK 
@ SANBAK — GLUE ON 
@ CHANGEABLE TRAKK 


MITTEN 
DISPLAY LETTERS 
2 West 46th St., New York 


or Redlands, California 


Dept 


Dé 
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Display Has A Place In TV 


By ARTHUR HOWARD WILLIAMS 
Display Consultant, Los Angeles 


his new era of atomic development, 
jet propulsion and television, many new 
been opened to in- 


We 


energy 


opportunities have 


do not as 


will, if at 


yet 
know all, 
affect the display profession except perhaps 


dividuals and nations 


how atomic 
new products may result which will call for 


artful handling in their display. Few of us 


visualize connection 
field talents as dis 
Only tell whether 


developments in display will ensue as a 


can even the remotest 


t the atomic with our 


play people time will 


new 
discovery and research 
the 


due to 


sult of 
More 


display 


atomic 

added 
jet pro- 
education 


possibility of 
the 
visual 


remote is 
endeavor use of 
Of 


has occupied an important position 


pulsion course, in 
display 
and government and educational institutions 
instruction to 
time 


have employed it for rapid 


students. In visual training, learning 


has been cut many times by the use of am 


mation in display models 
ater advan 


not 


Television has, however, a gre 
tage to We 
nized to any great extent, up to the 
television 


displaymen have recog 


present 


time, the connection between and 


display Television offers new avenues 


the 


people, 


for development and use of display 
More day after 


ing television sets and audiences are on the 


day, are purchas- 


increase. Broadcasting facilities are im- 


proving and programs are becoming mort 


Exce pt 
merchandise 


protessional for a few big na- 
presentations 
are still 


display 


tional programs, 


or: so-called commercials crude 
Good product 
tion should be of first importance on TV, 
especially to the The fact that 


commercials are too stiff and not too appeal- 


display and anima- 


sponsor 
ing has given many a script writer an un- 


How to pre- 
seeing audience in 


limited number of headaches. 
sent to the 
television is still quite a complex problem. 

Out Hollywood, 
being developed each day 


merchandise 


new shows are 


Script 


here in 
writers, 
advertising agen- 
are all trying to get 
will be different. It's 
run dry 


scenic experts, producers, 
cies and 
that show 
hard to do 

quickly 
rusty as the 
Now and then they 
of new customer appeal; that is what keeps 
the the 
same arrangements ot 


sponsors 
that 
because 


new 
material can 


very Commercials can grow. as 


squeaking hinge 


injection 


proverbial 
have to get an 


writers scratching. Displays are 


ideas, new 
display 


new 
and 
needed to 


merchandise, new themes new 
display materials are constantly 
keep the public interested. Just to keep them 
interested is not enough the commercial 
or the display has to sell 

You have probably been wondering where 
tele 


The display craftsman, con 


the display person comes in on_ this 


Vision 
sultant 


picture 
definite 


or she 


and installer has 
place in the 
has a_terriftc 
the industry 


playman is needed to 


a very 
field. He 
job to 


television 


li selling do in order 


to convince that a trained dis 


handle merchandise 


Not 
only has the displayman a job but it is one 
big enough to the interest of the 
National Association of Display Industries 
sectional display associations, the individual 
their 


settings and do the visual commercials. 


arouse 


display clubs, advertising clubs and 


display committees, as well as other groups 
the art and craft of display 
selling television pro 
that handle 


sponsors needs to be 


interested in 
\ display 
advertising 


job to 
ducers, agencies 
telecasts and done 
most effectively It takes 
and publicity to do the 
the best results. A 
person can arrange 
and in 
practice In 


organized selling 


correctly and 


display 


job 


with trained 


merchandise better than 


anyone else most cases his exper 


and merchandise 


extremely 


ience, study 


presentation is valuable in prod 


uct selling 


television shows have you 


the 
and 


How many 
been pre 
after the 


animation 1s 


seen in) which product has 


forgotten soon 


Very 


crudely done and product arrangements 


sented poorly 


show was over? often 
lack 
the professional display person’s touch \ 
the 


plished a 


national have ,accom 
high degree of perfection in their 
the the mill pro 


refinements in 


few of programs 


commercials, but run of 
still lacks 
presentations 

“Let's Go 


deve lope d by 


gram its visual 


a T\ 


show 


Window 
the 
presented first) in 
Hollywood 

the 


matter is a 


Shopping” is 
writer The 
California 
The appeal to 

family that 
and 

halt 
that 
and 


i] 


SNOW 
will be and 
produced in 
women and entire for 
Programs 
weekly, 
hoped 
fall, 
more or 


natural 
vary with 
telecast It ts 
be presented this 


products will each 


hour, daytime 
the 
later in 
with a 


will 
other 
few 


show 


cities It is, less 


and exceptions, a local show 


retail stores, local and 


and combinations of in- 
the 


sponsored by local 


national industries 


dustries and stores in promotion ot 


products. 
will 


specific 
The 
sented 


show consist of cleverly pre 


sponsored prod- 
entertainment, music, narration, in 
teresting little incidents that happen in 
every-day life, and news for shoppers. Dif- 
effects transpire during each 

show will come to life 
portray 


window display of 


ucts, 


will 
windows 
will 


terent 
telecast 
animation many 


product uses as well as show dramatically 


clever 


the satisfaction and happiness derived from 
the the merchandise 
presented 

As a 
television, a typical example follows 
of the window for the 
a men's sports setting sponsored jointly by 


purchase and use of 
animation in 
One 


preview of display 


displays telecast is 


manufacturer, a sports 


and a department 


a sports clothing 


equipment manufacturer, 
mannequins are used one a 
golf player and the other The 
products are golf equipment and sports wear 
the area. The 
is bent in position 


store. Two 


his caddie 
window 
driving 


neatl displaved in 
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WORLD 


DiS PEAY 


0 keop all, your, Windows 


D. G. Williams Inc., builder of above display, recommends Sylvania Birdseye Reflector Lamps. 


You'll keep your windows and interior 
displays filled with brightness and sales 
appeal... all year ‘round . . . with Syl- 
vania Birdseye Reflector Lamps. 

For these lamps are made and tested 
according to highest Sylvania standards 
to give you maximum display lighting 
life at minimum lighting costs. 

Also, these Sylvania lamps save you 
time and maintenance. No cleaning of 


reflectors . . . no special wiring. With 
these handy Sylvania Birdseye lamps, 
you'll be sure of brilliant light . . . any 
time, any place. Available in types and 
wattages for every display requirement. 

So insist on Sylvania Birdseye Reflec- 
tor Lamps and you'll see why scores of 
smart display specialists do so, too. The 
coupon brings you new illustrated fold- 
er. Mail it NOW! 


¥SYLVANIA 


FLUORESCENT TUBES, FIXTURES, SIGN TUBING, WIRING DEVICES; LIGHT BULBS; RADIO TUBES; TELEVISION 
PICTURE TUBES; ELECTRONIC PRODUCTS; ELECTRONIC TEST EQUIPMENT; PHOTOLAMPS; TELEVISION SETS 


Tubular 
Floodlight 


Spotlight 


Super Spot 


PP om as oe 
o_o 
| ay Vania Electric 
opt. L-2406 1 
, 1740 B 
a York 19, New Yor” 
€ase send me 
the oe € New illustrate, 
~ ino line of Syle ania “pioider ++ oe 
eve Reflec. 


> R 
Name 


Co ncentrator 


“< 


a 
_— — 
— — a 


_— 


oe ed 
Street 


City 
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N. A. D. I. MARKET WEEK, JUNE 28 - JULY 2 


HOTEL NEW YORKER 














ROOMS 504 - 505 - 506 


DISPLAY 
ATERIALS 
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THE REYBURN MANUFACTURING CO., INC. 
DISPLAY DIVISION: ROYERSFORD, PA. 














Unique PLASTIC PLANTS 


These beautiful plastic plants are constructed of a unique 
material that is flameproof, impervious to acids, solvents, 
greases, and unaffected by temperature change. THE 
PLANTS ARE WASHABLE AND DURABLE and can be 
cleaned and stored for reuse. The plants may be used 
for both window and interior display, both individually 
or in complete settings. 

Shown are the Small and Large Congo, two of the more 
than 60 plants and flowers comprising the complete line 
which includes a variety for every season. Catalogue 
and complete prices are available on request. 


JOBBER AND DISTRIBUTOR INQUIRIES INVITED 


| Plastic Reproductions nena, oo 
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with club in hand. He is attired in smart 
golf togs. The floor of the window is 
decked with grass mats and line drawings 
on the background add to the golf atmos- 
phere. The other figure is a caddie with a 
golf bag full of golf clubs over his shoulder 
A displayman is putting the finishing touches 
on the display and he pulls open the partly 


drawn window curtains. Passersby stop to 


view the window. A good view of the 
window appears — then with a puff of 
smoke the figures in the window come to 
life — the window shoppers take on the 


| appearance of spectators on the golf course. 
| 


A clever announcement about the products 


| climaxes the scene. The skill with which 


the display presentation was made and the 


| cleverness of the display arrangements of- 


fers an interesting and attention-getting 


| angle of the program. Sponsors’ costs are 


reduced by cooperative participation and 


| display props are of a high standard. 


Display can enter the television field in 


| this and other ways. Individual product 


displays to help put across commercials are 
an important possibility. Visual presenta- 


| tions of merchandise arrangements, prefer- 
| ably with animation, can be done by the 
| display expert. The writer is attempting 


a crusade to get display into the television 
field in a big way and with the help of 


display people, display equipment manufac- 
| turers and display associations a movement 


can get under way that will produce profit 
for all and will be of great benefit to both 
industries. 

In the offing a television production of 
irnportance to display manufacturers is “Ex- 
position America.” Display builders all 
over the country can join’ in this enter- 
prise. “Exposition America” is to be a 
sort of “World's Fair of the Air.” It in- 
volves the skill of an industrial display 
staff. It is a television presentation of 
animated exhibits telling in dramatic form 
the story of the “American Way of Life” 

sponsored by American industry, educa- 
tional institutions, associations, and possi- 
bly the states and the national government. 
It is a gigantic visual dramatization of 
Americanism and all that it stands for in a 
world saturated with many isms of other 
brands displays of democracy at work 

Window shopping on the air can be 
brought right into the home. Fairs and ex- 
hibits involving the display creator's skill 
appear right in the living room or den; that 
is what television and display can do as 
a team. Merchandise presented _ better, 
smoother commercials, can do much in the 
television world with an added injection of 
good display. The display profession must 
make itself heard, must point out the ad- 
vantages of having display personnel on the 
television staff. Recognition of new and 
improved possibilities in the display field 
will keep display alive and keep its eco- 
nomic importance foremost in the minds 
of merchandise and advertising executives 
as well as managers and owners of com- 
mercial establishments and enterprises. 

Let’s bring display up with the trend of 
modern living. Selling by a combination 
of display and television can be made a 
new and important trend in modern mer- 
chandising and advertising. The real dis- 
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the first mens 
sock displayer 
in display 


dramatic punch! 


SAV-ASOCK : 


Now...sock displays with real dramatic punch...at low cost... 
with no markdowns because of damaged merchandise! 
Designed by a display man, the plastic SAV-A-SOCK is the 
first real step forward in the field of men’s hosiery display! 


only 18 per dozen 


F.O. B. SAN FRANCISCO 


JOHN DELAMATER & ASSOCIATES 


821 MARKET STREET - SAN FRANCISCO 3, CALIFORNIA 


If your local display dealer does not have 
in stock then use this handy order blank 


Eliminates markdowns because 
socks retainoriginal shape! Pays 
for itself each time it’s used! 


Tacking holes allow displayer 
to be used on walls, strips and 
panels! 


Complete range of colors can be 
shown in small space! 


Can be used effectively for all 
types of hose—wool, cotton, ray- 
on or nylon! 


Practically indestructible. ..eas- 
ily stored in small space! 


JOHN DELAMATER & ASSOCIATES 
821 Market Street 
San Francisco 3, California 


Please send _dozen SAV-A-SOCK displayers 
ot $18.00 per dozen. 


Firm 





Address 





City 





Ordered by 





Ship via 
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playman is a sales person, an artist, a mer- 
chandiser, and an executive. Now, as never 
before, is the time to sell his wares. He 
v) * has a rare combination of talents — a 
valuable asset in the commercial world. In 
don f miss | pace with the times, the displayman must 
move ahead into new fields. In the new 
, : : | atomic age, in this era of speed, in a period 
... the most impressive grouping of | of scientific progress and with the develop- 
hnlidey Fabrice end Decorations at ment of new techniques in arts and crafts, 
| the displayman has much ahead. He will 
either take strides ahead or stay behind 
watching the developments in other activi- 
ties. Television offers new avenues of 
R progress for the talents ot display people. 
oom 625-626 The day will soon be at hand when Mr. 
and Mrs. Public will go window shopping 
| on television 


Hotel New Yorker ened 
FLEXIBLE LIGHTING 
June 2 th to Jul pad [Continued from page 25] 

AM In this way each unit is cool when ad- 
justed; the creative possibilities of blending 
and balancing the lighting result may be 
” — seen clearly, and experimental effects are 
The House of Service encouraged. The actual result of several 
Y , | months of experience since the A & S 
[ye \ é \ A | opening is that better lighting has been 

F accomplished, and in a fraction of the time 
that would be required with old equipment 
NEW YORK: 130 West 46th Street | methods. 

CHICAGO: 115 So. Wabash (Wurlitzer Bldg.) Window backgrounds are 
ST. LOUIS: Century Building, 313 N. 9th St. blue, to permit efficient blue and blue-green 
LOS ANGELES: 1113 So. Los Angeles Street coloration even in daylight. When warm 


colored backgrounds are desired, white 
pull shades 14 feet wide are drawn to cover 
the entire window background, and lighted 


‘Clem oradley callscl... “one of the displayman 5s most with appropriate color filters. Re-painting 


the backgrounds for each window change is 


painted light 











Taal okelatenali tools” for speed made unnecessary 
The old draw curtains normally employed 


Display Director 


Carson, Pirie Q and effectiveness : “norm 
for closing windows during display changes 


Scott & Co are thrown out and replaced with similar 
| extra-wide pull shades attached above the 
window valance—neater, simpler and better 
for the purpose, since interference with 


Chicago 


the side lights is impossible 
The “Unistrut” structure can readily be 
altered at any time the need arises. Track 
mountings can be raised or lowered, and 
tracks moved toward or away from the 
window glass. Should additional fixtures 
be required, or new types be developed, they 
can readily be equipped with trolleys or 
“twist-on” plugs and mounted on_ the 
“Trol-E-Duct” without expensive extra 
wiring 
Windows are cooled with a special ex- 
Gatsin whales tone i haust system, a feature which, according 
shown installed with i wee 24 | to Price, should be incorporated in all 
Senses: Tastars if § ' <y@ | closed-off display windows which use the 
oe ee tee 296 like Clem , — amount of lighting wattage that is today 
mont i. me a te oe ee . ¥ i. | at Ped considered | necessary for effective results. 
important tools” for their use in faster, | | Such ventilation assures proper perform- 
more effective window trimming, it proves 
Hansen's standing in the display field. 
Easier operation, longer on-the-job performance, 


ance of fixture components such as lamps, 
wire and switches: precludes the possibili- 
ty of accidental fire sprinkler discharge; 
quicker, simpler servicing with the Hansen Take-up and of at least equal importance, makes 
Jaw — compact, streamlined design — ready ‘ Ty , windows comfortable to work in. Another 
portability—are among the Hansen features that ‘ : practical point of interest is the location 
make — ao —— More attractive, 
more effective window displays—stream- (6) cuit breakers just outside each window 
. e J 
ers, backgrounds, floor and shelf coverings A. L. H AN Ss E N M F i ¢] . Cc vt | entrance 


—all installed in less time, with less effort Ye) 
CHICAGO | The entire structural system, track ar- 


with Hansen. Saves time, | reovrst 5041 RAVENSWOOD AVE = 
steps, materials . . . . . | BOOKLET . “ rangement, and new lighting fixtures were 


of a separate panel board containing cir 
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Column 


For Recess 


Displays Make columns of any size— 
Curves of almost any radius— 
with UPSON “Easy-Curve” Board 


UPSON Easy-Curve board opens new board more reasonable in cost than pre- 

For Plateau vistas to your imagination! For here is formed shapes. Panels come 4 ft. wide x 

Flutings a light—yet exceptionally durable 8 ft. high, approximately '4” thick. One 

fibre board that lends itself to almost any coat of oil, tempra or lacquer covers 

shape or structure. It not only offers un- beautifully. Other Upson Panels are 

limited opportunity for new and original available in \s", 4" and approximately 
designs — you'll find Upson Easy-Curve 4" thicknesses. Mail the coupon! 


| 


<= 
» a eee eeeeeeeeeeeeeeeeeeeeeeeeeee 
For Gient oaaats THE UPSON COMPANY 
Flutings 8206 Upson Point, Lockport, New York 
- Send me detailed information on Upson Easy- 
Curve Board. 


Q> EASY-CURVE pee 


ki BOARD 


For Fixture 
Construction 





NAME OF FIRM. 





STREET 





city _STATE 
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Wise display people 

choose Multi-Fit Wigs 

to make sure their man- 

nequins remain tops in 

style and smartness . . . and 

at low cost. 

Latex base fits any mannequin to 
perfection .. . completely eliminates 
measuring and guesswork. 

The next time you buy wigs, look for 


are using the finest! - DISPLAY 
SATISFACTION UNCONDITIONALLY GUARANTEED 


MULTI-FIT WIG CO., Inc. "2:87 


HAIRSTYLES 
35 WEST 36TH ST. NEW YORK 18, N. Y. 





the Multi-Fit trade mark, and be sure you ; us during 











WINDOW DISPLAY 
AT HOME EXCHANGE 


Eas i 
fy fy yee Per aay eee Sar Geegeees 


display work. Merchants, display POSITION WANTED 


=> women and beginners will 


mel yy a yg Rg its POSITION VACANT 


Employers: Free to you— USED DISPLAY EQUIPMENT FOR SALE 
james of our Graduates. REPRESENTATIVES WANTED 


Write for literature. 


THE KOESTER SCHOOL f} $4.00 Per Column Paige WITH ORDER 


3710-12 N.Cicero Ave., Chicago 41, Ml. 


YY \) USE THE 
~ieey al | OPPORTUNITY 
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designed by Edison Price, and the fixtures 
were specially manufactured for him by 
Klieg] Brothers, famous as the makers of 
“Klieglights.” A full six months of re- 
search, equipment design, trial set-ups and 
consultations with display experts preceded 
the final installation of the system in the 
system in the windows of the ultra-modern 
new Hempstead store of Abraham & Straus. 
(For a general description of the new sub- 
urban store see DISPLAY WORLD for 
May, 1952.) 

The inherent flexibility of the system and 
fixtures makes it logical and practical to 
adapt both to a wide variety of show win- 
dow conditions. There is every reason 
to believe that this development will serve 
to raise the calibre of show window light- 
ing, and certainly will overcome some of 
the displayman’s worst lighting problems 


Convertibility Is Feature 
Of New Fittings 

“Adapt-A-Frame” is the name coined to 
describe a new line of metal fittings de 
signed to transform tables, counters, bases 
and platforms into inexpensive fixtures that 
are convertible to any line of merchandise, 
any season, or any selling event. 

With “Adapt-A-Frame,” any table, base, 
counter or platform may be made into any 
one of hundreds of attractive and highly 
effective display set-ups. These may include 
straight or slant shelves, glass binning, 
hang rods, and various other merchandise 
display units. Set-ups can be knocked 
down and rearranged in minutes. 

The sectional frames which comprise the 
heart of the system are composed of sturdy, 
l-inch square tubular steel members. These 
members — bases, slotted uprights, stretch- 
ers, corners, etc. — simply snap together. 
No tools or special skills are required to 
assemble them. They are joined tightly 
and held rigidly by an ingenious lock 
device. Shelf brackets are the “hook-in- 
slot” type with locking screw. Uprights 
are slotted at l-inch intervals for maximum 
adjustability of shelves and fittings. 

The “Adapt-A-Frame” line is described 
in an attractive brochure, a copy of which 
is obtainable by writing to the manufactur- 
er, Garden City Plating & Mfg. Company, 
1750 North Ashland avenue, Chicago 22. 


Mannequin Firm Principals 
Return From Florida 

Ralph Adler and “Dot” Williams, who 
is Mrs. Adler in private life, have re- 
turned from a vacation in Florida. While 
there they were guests of Oscar Luke, who 
was display director of J. L. Hudson Com- 
pany, Detroit, until his retirement a short 
time ago, and Mrs. Luke. The Adlers are 
principals of D. G. Williams, Inc., New 
York City. 


Estel Burton Named 
By Kansas City Store 

Mindlin’s, Kansas City, has appointed 
Estel D. Burton as display manager; for 
the past two years he had been with Emery, 
Bird, Thayer Company. He will be as- 
sisted by Mrs. Betty Robinson. 
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CHRISTMAS BALLS AND METALLIC FOIL PAPERS 


METALLIC FOIL PAPERS 
Red ... Dk. Green... Dk. Blue . . . Cerise . . . Pink 
Gold ... Silver... Lt. Blue .. . Chartreuse 
26" WIDTH 
25 ft. rolls $ 1.40 
278 yd. roll (ream) $34.50 


86 Fancy Patterns Available ... Write for Sample Booklet 


PRICES ON BALLS CHOICE OF COLORS ON BALLS 


Diameter 
2 @ Dk. Blue @ Cerise 
$ — — @ Dk. Green @ Pink 
12.00 * see @ Gold @ Chartreuse 
15.00 Gee @ Red @ Purple 
: @ Silver @ Turquoise 

18.00 Gross 
24.00 Gross 





ty 
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ae Christmas Glitter at 
LOWER PRICES 


Everything a store could want to decorate smartly and 
beautifully for Christmas. From tiny balls and gaily colored 
ribbons to dazzling wreaths and metallic papers of every 
size and description. New England Decorators are recog- 
nized as headquarters for leading decorators throughout 
the country who require something original in display ideas 
at exciting, low prices! 


LYCOPODIUM SATIN RIBBONS HOLLY WREATHS 


WREATHS For Gift Wrapping Green Painted—Trimmed 
Trimmed with Red and Display with Red Berries 
Berries 100 Flameproof 
Flameprooft 


No. Width 
Dia. 2 7/16" 
12" 3 3 
§ **" 
9 


1a" ‘ 
A 


18" 
24"' 
30" 


Pam evwnnm 

uoOoOQnNNawWO 

eSSaxsss 
= 


ne 


40 2%," 
; 120 4i/,"" 
Order Now Colors to Match 
oRieia? Harmonize with Metallic 
and Save. Foil Papers. 








‘sande ates Teeeoee | NEW ENGLAND DECORATORS’ 
S pameaee Se eee SUPPLY CO. 


6" Diameter—5-Yd. Piece 1.25 per yd. 
122 KINGSTON STREET 


BOSTON, MASS. 
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Sims, Milgrim’s display director, had for 
their theme settings supplied by Luchow’s 
authentic tables, tablecloths, glass, silver, 
| china and other appurtenances. These and 
| the four smaller windows were profusely 
| decorated with steins from Luchow’s fabu- 
lous collection, some of them dating back 
to the I4th century. 
| The merchandise consisted of four Adele 
| Simpson frocks. The legends on the signs 
| read “Settings by Luchow’'s now celebrat 
“NATURALIKE" | ing its 70th \nniversary” and “Steins from 
are the finest the collection of Luchow Ss. : ; 
These steins are available for display 
GRASS MATS Whatever your display may be it will look purposes and information concerning them 
you can buy. Ask better and “sell” better with “NATURALIKE” | should be requested of Ted Deglin & 
for "NATURALIKE of Associates, 147 East 50th street, New York 


‘ Grass Mats. Newly improved, with lines : 
when ordering. ‘ City 22 


stitching 1” apart closely trimmed, and dyed Er peetent le 2 
a verdant green, these ultra high quality mats will enhance your every Offers Photographs 

display. Of Yule Displays 

Fireproofed and mildewproofed—made of the finest raffia—multistitched A collection of 125 outstanding Christmas 
to a durable burlap base, and made in the various sizes, also TUFF-TURF window and interior display photographs 
SPRINKLINGS — the new economical “fill-in” material for odd shaped from leading department and __ specialty 


= . ‘ . as stores throughout the country has been re- 
spots difficult to fill with regular mats, available in 3 lb. cartons—grass : 


ce leased by Retail Reporting Bureau, publish- 
green to match your ~“Naturalike” grass mats. ers of the weekly Views & Reviews display 
Order your “NATURALIKE” grass mats and TUFF-TURF  sprinklings reporting services. This annual Christmas 
from your display jobber today NOW! display package contains photographs with 

F ee ; full descriptions about set-up, color schemes, 
materials and other pertinent information 
from such stores as Carson Pirie Scott, 


Waturakehe. Filene’s, Bloomingdale's, Neiman-Marcus, 
| AT Gon Sattler’s, Macy’s, Hearn’s, Lord & Taylor, 
GRASS Mm - en | MEMORIAL GRASS CO Franklin Simon, May Company, Bamberg- 
foe dup 7 UHRICHSVILLE OHIO ; ers and many others. Displays cover a 
’ he ay tit AS wide range of merchandise departments and 
illustrate set-ups from the most simple to 
the most elaborate. Retail Reporting Bu- 
reau is located at 101 Fifth avenue, New 
York City 








Famous Steins Available 
For Display Purposes 

Milgrims, New York City specialty shop . 
located on 57th street, se Me retceen aa Fred Zimmerli 

he city’s leading restaurants, Luchow’s, In Europe 

is this year celebrating its seventieth Fred Zimmerli, display manager of San- 

anniversary ger’s, Dallas, writes from Switzerland that 

The two large displays designed by John he is enjoying a vacation trip in Europe 
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Chicago, the transporta- 
tion center of America where 
East meets West, is a noted 


+ 


ya 





display center where originality and | 


inspiration abound. Make this 


great city your one-stop display buying 
market and be sure of the newest and the 


finest in display equipment, materials 
It's your surest way to get 


and accessories. 


showmanship and romance into your displays. 
Use the handy display guide below on your 


next visit to Chicago. 


... DISPLAY SHOWMANSHI 


ADLER-JONES COMPANY 
Display Manufacturers 
Ask for Free Disploy Guide 
521 S$. Wabash Ave. * HArrison 7-9624 


BELL INDUSTRIES, INC. 
Styrofoam Novelties 
1809 N. Ashland Ave. ARmitage 6-318! 


BOTANICAL DECORATIVE SUPPLY 


Artificial Flowers and 
Foliage 
222 W. Monroe St. RAndolph 6-3144 


COOK & MEIER, INC. 


Artificial Flowers and 
Set Pieces 


159 N. Michigan Ave. ANdover 3-2662 





Ph 


HARLAN FABRICS CORP. 


Window and Interior Display Fabrics, Arti- 
ficial Flowers, Novelties and Wire Units. 
30 N. Wells St. CEntral 6-0092 


THE HECHT FIXTURE COMPANY 
BEAU MONDE Mannequins, Korrect-Way 
Display Fixtures, Racks, Showcases, 

Plastic Displays. 
315 W. Quincy St. 


THE MORGAN CO. 
Sign Printing Machines 
3984 Avondale Ave. SPring 7-881! 


FRanklin 2-7885 


NESBIT INDUSTRIES, INC. 
Styrofoam Novelties 
1823 Milwaukee Ave. ARmitage 6-3626 





inspiration — 
a at + the crossroads of 










SHOWCARD MACHINE CO. 
Sign Machines 


1196 Merchandise Mart WHitehall 4-3829 


SILVESTRI ART MFG. CO. 


Display Promotions and 
Decorations 


1147 W. Ohio St. MOnroe 6-1906 


SPANJER BROS. 


Display Letters 
1160 N. Howe St. MOheawk 4-2900 


W. L. STENSGAARD & ASSOC.., INC. 


Display Promotions and 
Decorations 


346 N. Justine St. MOnroe 6-0418 


DESPLAY (WORT O JUNE, 1952 





DRAMATIZING MILLINERY 


[Continued from page 30] 
pleting the complementary use of color was 
the designer signature in yellow. 
All white lighting was used, set up from 
| a small opening in the top; there was no 
| lighting from sides to front. 


In the Leslie James window pictured here 
We are proud to announce | the interior was yellow felt to match the 

| yellow lettering of the signature. Other 
that we can offer you a com- | color combinations in the promotion included 
plete line of popular priced, the Madame Roze window, as shown, with 
: a ce 4 “ : blue mink hats related to a deeper blue 
high quality children Ss, misses , | felt; Alice May millinery in white against 
and women's mannequins. | black; Laddie Northridge and Mr. John 
| represented by black, brown and _ taupe 
chapeaux used with taupe felt, and Bernice 


PRA : TI GS ALLY | Charles hats in rust related to brown. 
UNBR EAKA BLE | “The novelty of the change-over, two- 


| picture presentation was rewarding in the 
attention gained from the sidewalk shopper, 


EXTRA LIGHT WEIGHT | although both mirrored promotions proved 


| effective,” says Mr. Markus, who has been 
Choice territories are still open. | display director at The White House for a 
| year and a half. He was formerly with 
Write for full information. | The Dayton Company, Minneapolis, where 
| he was connected with the display depart- 
| ment for eleven years. 


Royal Mannequin Corp. sandanunceaiein mamea:ais 


256 Wallabout Street | [Continued from page 33 


Brooklyn 6, New York | column to the left. A number of four-in- 

hand ties were arranged in the foreground 
EXCLUSIVE TO JOBBERS | of the black and white tile floor. : 

| For the promotion of “B. H. Wragge 

colors come out of the West— from sand 

beige to brown” in the eight Bonwit Teller 

windows, Display Director Gene Moore 

| used cowboys in varied, though always 

| characteristic, poses as interesting and 

® | spirited props. 

| These figures were executed of chicken 

BRUSH-SPRAY DAY-GLO | wire combined with different weights of 

| wire screening, galvanized wire, cutouts of 

e brass sheeting for the belt, and dollar size 

Makes Fluorescent Display Easy disks applied as decoration on the pants 

above the boot tops. The stained glass 

head of each cowboy was done in tones of 

| gold and yellow and topped with a Western 


It's new! Brushing and spraying Day-Glo | tim wire screening. 
9 tit titel Y | The floor of the window was deeply car- 


Fluorescent color makes displays four times brighter peted with beige and brown pebbles. The 
beige and brown patterned silk of the man- 


than ordinary colors. Add blacklight, and they | — ai cng oo browa shoes end Sat, 
} anc landdag in white, 
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glow like fire. P , a 
| Capital City Display 
In New Showrooms 
Removal to new showrooms at 537% 


North High street, Columbus, Ohio, is an- 

eeoeece LAWTER CHEMICALS, INC. seseese | nounced by James Court of Capital City 

| Display. The display supply firm expects 

3560 Touhy Avenue Chicago 45, Illinois to add new lines soon and has in prepara- 

Yes! .. . TELL ME ABOUT NEW BRUSH-SPRAY DAY-GLO. | tion catalogues for the fall and Christmas 


|} seasons. 


Edward Day Dies 
After Long Illness 
TYPE OF BUSINESS- a Formerly display director of Sattler’s 
ADDRESS___ Department Store, Buffalo, Edward H. Day 

| died recently in Miami at the age of 40. 
| |, ane bly He had been in ill health for some time. 

He is survived by the widow and _ three 
| daughters. 


Get your special Day- 
Glo color card and 
“Idea Folder" for using 
Day-Glo and black- 


light on displays. Re- SS | 
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ceive prices on new - 
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tainer. Now you can 





order os little § as 





needed. 





MAIL THIS COUPON! 
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Syl Rieser Joins 
American Fixture Staff 
Syl Rieser, prominent in display for many 
years, has joined American Fixture & Mfg. 
Company, St. Louis, as manager for 
the Korrect-Way Distributor Division. 
During recent years Rieser has operated | 
his own design firm in St. Louis, serving 
as consultant to a number of well known | 


BEAUTIFUL 
ECONOMICAL 
CHRISTMAS DISPLAYS 
FOR 1952 WITH 


THE STANDARD OF CORRUGATED 
DISPLAY MATERIALS 


Corobuff is made in 15 beautiful plain colors and more than 


sales 


100 printed decorated designs. Sold by dealers in decora- 
tive materials all over the United States and in 
Ask your dealer for the new Corobuff Fall and Christmas 
Catalog and Color Chart of Corobuff plain colors. 


Canada. 


INTRODUCING: 

The new 1952 Christmas Tapestry design No. X152, 48” wide 
by 20° long, an all over design printed in brilliant red and 
green. Red and white poinsettias, red ribbons and _ bells, 
the balance of design in rich Christmas green. 


WINDOW ADVERTISING, INC. 


175 FIFTH AVENUE, NEW YORK CITY 


— Syl Rieser — 


companies. Prior to that time, he was 





display director of Stix, Baer & Fuller, of | 


the same city, for a number A Fi years. 
Before joining Stix, Baer he was 
aging director of the International 
ciation of Display for three years, and still 
charge of display for 
It was during this 


man- 
Asso- 
earlier he was in 
Laclede Gas Company. 
time that he reorganized the committee on 
window display for the American Gas Asso- 
ciation and served as its chairman for two 
years. At this same time he planned the 
remodeling of the Laclede Gas Company’s 
building and the Shell building. His dis- 
work on behalf of display 
recognition all over the 


plays and his 
have received 
country. 

Rieser assumed his new duties at Amer- 
ican Fixture on June 1. 
Swatches Offered 
By Malros 

In reporting an excellent reception by 
the display field for a product recently 
introduced under the name of “Cork-Cloth”, 
H. Malkin, head of Malros Company, 
makes known that actual samples of the 
material will be sent in swatch form to 
those wishing to receive them. The firm 
may be addressed at Box 289, Dover, N. J. 
Local Contest Won 
By Lewis & Lewis 

Lewis & Lewis was judged the winner of 
a local fur-servicing display contest spon- 
sored by the Master Furrier’s Guild of New 
York. Plumer, of Lexington avenue, placed 
second and A. Slatkin & Son, Brooklyn, 
came in third. 





ALWAYS 


FOR 
GENUINE 
COROBUFF. 


LOOK 

FOR 

NAME 
COROBUFF 
PRINTED 
ON THE 
BACK. 








ADD “EYE-APPEAL” with JEWEL 
SECS FOUNTAINS 


Color - Change 
Sparkling, bubbling streams of water il- 
luminated from below with light beams of 
constantly changing colors can be used 
to liven up stere and window displays. 
No water connections needed. Send 30c for 
64-page catalog. Also ask about Jewel 
Electric pumps and turn-tables. Est. 1880. 
JEWEL ELECTRIC & MFG. CO. 
No. 504 Fountaina4. West Kinzie St., Chicago 10, Ill 











USE THE 
Opportunity Exchange 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$4.00 Per Column Inch—CASH WITH ORDER 





DY-O-RUG 


FOR COLOR MAGIC 


The Perfect Dye for Displa 
Saves Time—Saves Money. 


Purposes. 
asy to Use. 


Get color harmony or renew worn, faded carpets 
without removing from floor: Also wool fabrics, 
draperies, etc 


Easily applied — Ready for use next day — Pint 
covers 108 square feet — 14 colors. 


PRICE — All colors $2.29 pt. — Black $3.00 pt. 


HELMS CHEMICAL CO. 


BROOK, INDIANA 
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ATTENTION 
JOBBERS! 


We Will Present 
Our Complete Line Of 


FALL and XMAS 


FLORAL DECORATIONS 
AND SET PIECES 


at the 


HOTEL McALPIN 


34th Street and Broadway 


During MARKET WEEK 
JUNE 28 — JULY 2 


Quality Products at a Popular Price 


STOP IN AND COMPARE 


MET-WOOD DISPLAY 
CRAFT 


58 MIDDLE ROSE STREET 
TRENTON, NEW JERSEY 














While visiting the 
NADI Show in June, make 
rooms 629 and 630 a MUST visit 
for the most 


extensive line of 


WIRE DISPLAY 
SPECIALTIES 


ever shown! 


Distributed by the Nation's Leading Jobbers 


HE 


7 | 7 
ohen oO. 


Pittsburgh, Pa. 


T 
~ Harry 7 


5219 Center Ave. 








DS PLAY MeO et 0 


INTERIORS IN THREE 
SOUTHERN STORES 


[Continued from page 45] 
displayed for the convenience of friends 
and relatives shopping for bridal gifts 
Silverware is shown on a large inclined 
panel covered with gray velvet in one of the 
cases. In front of the section, two kidney- 
shaped tables with silken aprons and a dash 
features table settings 


of sheer material 


| under signs on which the “bride’s” message 
| is printed: “Dear Diary, so many beautiful 


gifts and all exactly what we wanted. We 
were wise to register our gift preferences 
with the wedding gift consultant at Miller 
& Rhoads. It much 
easier for our friends.” 

street another stately 


made shopping so 


Right across the 


SUME, 1952 


symbol of good retailing is Thalhimer’s. In 
the lingerie department, display director 
W. N. Hollingsworth has utilized fine wood 
grains for distinctive effect. A slightly 
curved counter unit follows the shape of the 
ivory wall. Three display cases are set 
into the wall and bordered with frames of 
intriguing shapes. The counter unit, done 
entirely in wood, is dramatically interrupted 
at two points with two glass-enclosed dis- 
play cases which stand on their own smart- 
ly-styled legs White insignia resembling 
ribbons circling an old-fashioned medallion 
are painted on the wall above the display 


—Wedding services available at Miller & 
Rhoads are shown in this display . . . Above, 
the lingerie section at Thalhimer's— 
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NEW... 


mannequins « papers ° fabrics 


novelties « fixtures « accessories 


flowers ¢ decoratives ¢ set pieces 


post, ledge and case units « plaster 


plastic ¢ papier-maché * wood « metal 


floorings « backgrounds * window 


interior ¢ outdoor. 


DISPLAY 


Wort dD 


| Don't Miss 
Fall-Christmas 
Market Week 


JUNE 28 thru 
JULY 2, 1952 


HOTEL NEW YORKER, N.Y.C. 


. .. this Market Week is for you! Don’t miss the 
hundreds of exciting NEW promotion ideas which 
our members have prepared for you to see. They’re 
bound to make this Fall-Christmas season a wonder- 
ful, PLUS-profit experience for everyone in retailing. 


Our NADI members want you to come to New York 


to observe, compare and have a good time, too. You 
will find the answers to many of yourdisplay problems 
in the exhibits of the finest display manufacturers. 
Their designers, artists and production men will be 
there, too, to answer your questions. Plan to be there 
... make a note on your calendar now! 


NATIONAL ASSOCIATION of DISPLAY INDUSTRIES 


203 N. Wabash Avenue e« 


Sonar mgmt rm page ones 


Chicago, Illinois 


rage tt at annette cae attain a 
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For Your Christmas Displays 
Introducing GLITTERTEX 


...@ new, lightweight, non-tarnish, woven 


TINSEL CLOTH 


in a new range of brilliant colors 


at a sensational price! 


You Cannot Buy Tinsel Cloth of comparable quality at ANYTHING 
Seeing is believing! 


ANE 


~ 
' 


*, 


(ANA INE SN 


LIKE our price! 


NA 


2. 
ae 
° 


« 
ra 
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with sales-appeal. 


A Division of Associated Fabtex Corp. 


UNA NASA 


SNR UN UN UN RUN RRN 


Write for samples and prices or... 


See Us at the New Yorker 


during the Show...in room 724 


Where our representative will present our complete new line of 


Christmas Display Fabrics 


TINSELS — GLITTERS — DIAMOND DUST 


Everything you need to make your Christmas displays SPARKLE 
Made RIGHT! 


SOLD ONLY THROUGH JOBBERS or to large chain 
store organizations. 


ASSOCIATED FABRICS COMPANY 


10 East 39th Street, New York 16, N.Y. MUrray Hill 9-7187 


SSO CAY WO LD 


32) 


t 
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Comparisons are convincing! 


Priced RIGHT! 





AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 





STagg 2-5693 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. 





Baltimore 1, Md. 


USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
REPRESENTATIVES WANTED 
USED DISPLAY EQUIPMENT FOR SALE 
o 
$4.00 Per Column Inch— CASH WITH ORDER 











e@ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 








JUNE, 1952 


cases. Fluorescent and incandescent light- 
ing is combined in the round fixtures which 
are recessed in the ceiling. 

In the glassware natural 
sparkle and glitter of glass is utilized for 
all it’s worth. Table settings are shown on 
pale blue and white tables with tops stained 
a deep brown. 


section, the 


Three glass shelves are at- 


| tached to four vertical white poles above a 
| counter in the center of the floor, 


raising 
the merchandise above the 
flow of traffic. 
on counters and shelves along the left side 
and against the back wall, with plenty of 
indirect illumination to bring out the 
sparkle of the glass. 

Finally, in Thalhimer’s shoe department, 
Hollingsworth has made attractive use of 
a square column. A rustic setup circles 
the column for a display of casual shoes. 
A thick wood shelf is set on a base of 
stained shingles which slope downward to- 
ward the base of the column. Overhead, a 
shingled roof is decorated with some sprigs 
of greenery and a black-and-white cut-out 
of an old-fashioned horse-drawn coach. 
Two additional inclined shelves between 
the base and the roof display more shoes. 
In a good traffic location, a display like 
this can do much to bring impulse business. 


dramatically 
Other glassware is shown 


New Coating For Glass 
Said To Prevent Fading 

A new product called “Fade-X” has been 
developed by a Chicago manufacturer and 
is said to prevent losses from the sun 
fading of merchandise in display windows. 
This new development is an invisible coat- 
ing that is sprayed on the inside of the 
Applications can be made by 
anyone, it is said, and are effective from 
three to four months. Windows can be 
washed without removing the coating. A 
12-ounce pressurized spray can will cover 
approximately 175 square feet. 

The manufacturer is the Fade-Proof Cor- 
poration of America, 3520 North Spaulding 
avenue, Chicago 18. 


windows. 


Surowicz Heads Display 
For Syracuse Store 

Cc. E. Chappell & Sons, Syracuse, has 
named Richard F. Surowicz as display 
manager to replace Bruce Alexander; the 
latter joined Cook & Meier, Chicago, on 
June 2 as noted elsewhere in this issue. 
Surowicz had been with the Ann Lewis 
shop in Syracuse. 


Flair Plastics 
Adds To Line 

Addition to the firm’s line of eight new 
women’s mannequins in plastic has been 
announced by Flair Plastics, Inc., 15 West 
18th street, New York City 11. High style 
in character, the figures are said to weigh 
only 12% pounds each. 


Suttons Vacationing 
In Florida, Cuba 

Clarence Sutton, 
White & Kirk, Amarillo, 
Sutton are vacationing in New 
Miami, and Cuba. 


display manager of 
Texas, and Mrs. 
Orleans, 
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Lorillard Aims Display 
At 30,000,000 Prospects 


After spending millions of dollars each 
year in eight advertising media it would 
be foolish not to rely heavily on point-of- 
sale display to clinch the sale, Alden James, 
advertising director of P. Lorillard Com- 
pany, told the Advertising Club of Boston 


recently. He went on to say that display iy 


is one of the company’s major considera- 
tions in promoting “Old Gold” cigarettes 
and other products of the firm. 

“There are $1,500,000 retail tobacco out- 
lets in this country,” he said, “with a total 
daily circulation of 30,000,000 prospects 
that we want to capture.’ And as re- 
ported in Advertising Age, Lorillard wants 
to make sure to get them even from across 
the street. Window displays are pre-tested 
for eye-catching ability at 20 feet, and the 
company would not think of reproducing a 
magazine advertisement as a _ point-of-sale 
display simply because the former had been 
successful. Design and color in display 
are extremely important, the speaker said, 
and stressed the need for sharp color con- 
trast. 

Short, punchy copy, with the trade name 
obvious are prime rules, he commented, 
and the best attention-getters are babies, 
women and dogs. Lorillard concentrates on 
the last two, plus personalities from its 
radio and television programs. 


Kling Studios Host 
To Chicago Club 

The Chicago Display Club held its regu- 
lar meeting on June 6, with Kling Studios, 
601 North Fairbanks street, as host for the 
evening. 

After thanking those who took part in 
the May meeting at the Chicago Lighting 
Institute, President Lou Volz turned the 
session over to Bob Jones, chairman of the 
program committee. The latter introduced 
Fred Niles, Kling’s vice-president in charge 
of commercial films for television 27d mo- 
tion pictures. 

Niles told in detail how the firm handles 
production for this type of advertising, and 
demonstrated his talk with current TV 
commercials produced by Kling. 

Sibley McCaslin, display director of the 
studio, was the second speaker 2nd gave 
an enlightening resume of the duties and 
work of each department contributing to 
the production of point-of-sale material. A 
tour of Kling Studios followed, after which 
refreshments were served. 

Lou Volz concluded the meeting with an 
introduction of the entries in the Chicago 
Display Club’s “Queen” contest, the win- 
ner of which will be selected this fall, and 
announcement of the club’s display “gad- 
get” contest open to members. 


Gould Returns To Work 
Following Accident 

Walter P. Gould has returned to his posi- 
tion with R. Guinan Company, Mahanoy 
City, Pa., after five months absence caused 
by falling from a ladder while removing 
Christmas decorations at the store. Gould 
spent four months of the time in a cast. 





DISPLAY WORLD 


DISPLAY CARDBOARDS 


Brilliant and colorful as plastic but with outstanding 
working qualities for hand lettering, showcard 
machines, printing or silk screen process in lacquer, 
paint, enamel, varnish or inks. 

A durable finish in (7) colors that are Bleed, Sun 


Write for free samples and name of nearest 
“NAT-MAT™ dealer. 


- Manufacturers — 


NATIONAL CARD, MAT & BOARD CO. 


4318-36 CARROLL AVE. CHICAGO 24, ILL. 
11422 SO. BROADWAY, LOS ANGELES 61 CALIF. 


ALSO—CARD & PAPER WORKS LTD., PETERBORO, ONT., CAN. 














MULTIPLY 
your Sales with 


NEW ACTION 
CHILDREN’S “\ ~~ 
MANIKINS 


Three of a series of twenty- 
seven individualized action 
children designed to sell 
MORE clothes. Manly Boys 
ages 4, 6, 8, 10, 12. Viva- 
cious Girls of the some 
ages. Boys have permanent 
moulded hair. Girls have 
removable hair wigs. All 
hand painted features. 


illustrated 
No. F5605 - 6 yr. Boy $5500 


Wo. F4405 -4 yr. Girt 7 (JOO 
Wo. F5405- 4 yr. Boy SI QQOO 
F. 0. B. St. Louis, Mo. 

Call of write us today for 
information and prices on our 


complete line of children’s 
manikins. 


No. F5605 — 6 yr. 


MELVIN S.ROOS & CO. 


181 PRYOR ST. S.W. © ATLANTA, GEORGIA 











You Need 


New 3rd dimensional-type 
Barron molded styrene plastic 
letters and numerals combine 
high readability and colorful 
sales appeal. Quickly and easily 
affixed to Plexiglas, Lucite, 
glass, metal, wood or cardboard. 
5 sizes—4 colors! For complete 
details, write today for FREE 
illustrated booklet No. 236-F 
and samples. 


Bi 
STYRENE LETTERS 


J. E. BARRON & ASSOCIATES 


Sign it with 





110 Power Bldg. © Cincinnati 2, Ohio 
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Silk Display Contest 
Won By Jones 

The International Silk Association, New 
York f 
the “Ten 
entries 


winners ot 
The 
promo- 


announced the 
Silk Windows” 


spec ial 


City, has 
Best contest. 
part of silk 
tions which department stores used all dur 
February. Themes for 
imaginative pre- 


were 


month of 
varied 


ing the 
the windows from 
sentations of coccoons and the early stages 
of silk banks of 
showing fashions in 
silk 

Others draped bolts of colored silks and 


interna- 


windows 
pure 


making to whole 


ready-to-weat 


some developed their windows on 
tional aspects and showed different types or 
silk with globe and maps of the world 

The complete list of winners is as fol- 
First prize of $500 went to Winston 
Franklin-Simon & Co., New York 
Jack D. Crow, Pegues 
Company, Hutchinson, 


Thelma Malloy, Nei- 


lows 
Jones, 
City; second 
Wright Dry 
Kans third prize, 
man-Marcus, Dallas. 

Citation prizes of $50 each were awarded 
to W. S. Mixon, Kresge Department Store, 


prize, 


1 
(,00ds 


12ROW 


—The giant ‘'Arrow" 
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Rhoads, H. P. Wasson & 
Ottenfeld, Dosser’s, 
City, Tenn.; E. J 
Fabrics, Inc., Philadelphia ; 
Gimbel’s, New York City; 
Clyde L. Feese, McClurkan’s, Inc., Wichita 
Falls, Texas, and Norbert Bornhorst, W 
M. Whitney Company, Albany 


Newark; F. A 
Co., Indianapolis; O. T. 
Incorporated, Johnson 
Purdy, Stapler 


Luke Maletich, 


Substitute Announced 

For Pearl Essence 
The Mearl Corporation, 153 

place, New York City 3, 


essence, a crystalline 


Waverly 
producer of pearl 
translucent, pigment 
made from the scales of fish, announces the 
production of “Nacromer,’ a_ substitute 
which offers a brilliance almost comparable 
to the natural product at a fraction of the 
cost 

“Nacromer” may be mixed with paint or 
lacquer and applied by dip or spray methods 
to wood, metal, paper, 
plastics, and many other materials 
data and 
request to the 


glass, ceramics, 


technical working 


available on 


Complete 
samples are 
company 


YAY 


white shirt seen here on the exterior of the Vic Hanney building in 


Phoenix is three stories high, is assembled in 14 sections, and must be installed by an outdoor 
sign company or other firm equipped to handle such a job. The shirt was part of a complete 
promotion which included window, interior, newspaper and radio advertising, and of course ‘he 


appearance of “Dr. Arrow.” 


It was designed, produced, and is being routed and traveled 


by W. L. Stensgaard & Associates, Inc., Chicago, in connection with major promotions 
featuring the "Arrow White Shirt Clinic."— 
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THE BEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 





i a Bs 


S 
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PRICE +10 POSTPAID 


Immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Sma!l Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


...to make your displays sell more goods faster 
... it’s the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


264 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual! of this kind and now. 
in DYNAMIC DISPLAY. they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 

of d display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an inval work — in fact. a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketch the 
practical application of display techni for displays 
that sell. Display problems and their sol are explained in 
detail. It gives display a scientific b d to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 


8 DISPLAY WORLD, Cincinnati 1, Ohio. 

_] Please send me postpaid a copy of DYNAMIC DISPLAY. for 
which $10.00 is enclosed. 

_] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. ( Al! foreign 
combination orders, except Canada and Pan-American coun- 
tries, $1.00 additional. ) 
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VELWOOD MARLITE 
in fully-finished 
authentic wood grains 


Velwood panels are specially 

designed to your needs. They’re 

prefinished to save you time 

and money...to add plenty of 

sales appeal to your product. 

Easy to fabricate? Yes! Velwood 

can be drilled, punched, sawed, 

sanded, planed, laminated, and die cut. And 


Velwood costs considerably less than most unfinished fine woods. 


The durable plastic finish is easy to clean and keep clean, 
Impervious to alcohol, ordinary acids and alkalies... resistant to 


cigarette burns, scratching and scuffing, Velwood has quality plus utility. 


Call in a Marsh factory-trained 

product engineer. He will be glad to help 

you add more sales appeal to your product 

ond reduce your costs with Velwood. 

MARSH WALL PRODUCTS, INC., 

Dept. 650, Dover, Ohio. 
PLASTIC-FINISHED PANELS Subsidiary of Masonite Corporation. 


TO MAKE IT BETTER — MAKE IT WITH VELWOOD 








WHEN IN NEW YORK CITY 
MARKET WEEK 


JUNE 28 — JULY 2 


be sure to see our new line of 


FOILS and SPECIAL PAPERS 
HOTEL McALPIN 


Broadway & 34th Street 


R. A. OHLHORST 229 
e e NEW YORK CITY 13 
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KRUPP & TUFFLY 
[Continued from page 43] 


and costumes; in the men’s department, 
original copies of the “Police Gazette” 
dated at the turn of the century, colorful 
old play bills, and pictures of sporting 
events of the Gay 90's were used. 

One prop in the men’s department proved 
especially interesting and indicated once 
again that people’s primary interest is 
people. This was an old photograph of the 
store interior, dating back to the 1890's, 
and taken at a time when the place was 
crowded with customers. This was blown 
up to life size, and on several occasions 
we have had old customers to identify 
themselves in the picture. 

Gathering the material for this event 
was quite a task, but the fascination of the 
research took away all the so-called work 
involved and proved one of the most in- 
teresting chores the writer has ever had. 
Searching through ancient files of news- 
papers and fashion publications, and poring 
over musty old records in public libraries, 
searching for material in antique shops, 
taverns, and _ restaurants proved highly 
interesting. Any of these places could, 
and did, provide valuable contributions to 
the promotion. 

The manner in which the promotion was 
received by the press as weli as the public 


was very gratifying. 


The old-fashioned theme in our windows 


| increased our display traffic at least 50 


| per cent. 





I like to think that the promotion was 


successful because of its continuing nos- 


talgic motif — and after the event closed, 
our store has a “museum” of props that 
we hope to use again for future anni- 
versaries. 


Wood Folding Door 
Adaptable To Display 

A new wood folding door suitable for win- 
dow backdrops, photographic sets, model 
homes, etc. has been introduced by Rol- 
screen Company of Pella, Iowa. “This 
door, installed from ceiling to floor, pro- 
vides an attractive background for all types 
of display, including furniture, ready-to- 
wear, and other merchandise,” according to 
the firm. 

The door is made up of a series of wood 
panels 35g inches wide by % inch thick. 
A “T”-shaped wood piece fits between each 
panel; a series of concealed springs acting 
as hinges hold the door together. A metal 
track supports the door at the top. They 
are presently available up to 12 feet in 
height and up to 20 feet in width. They 
can be ordered in three standard paint 
colors, natural wood finish, unfinished, or 
with oak, birch or mahogany veneer. Each 
is fully assembled at the factory, coming 
as a complete packaged unit, quick and easy 
to install. 


Larger Quarters 
For Bigham 

Bigham Sign & Display Service, Colum- 
bus, Ohio, has moved to larger quarters at 
54 East Goodale street. 
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VI FW and sun protection, too! 


TRADE MARK 


Amazing INFRA-CHEM! The durable 
chemicalized material made with our 
exclusive formula @ Repels direct 

and reflected sunrays that cause fading 
damage ® Provides clear, colorful 

view of all merchandise in your 
windows ® No maintenance...no 
cleaning @ Learn the many other 
advantages. Mail coupon now! 


| 
FULL VISIBILITY HELPS YOU SELL WHEN THE SUN SHINES 


Takeacee SHADE CO. 


501 No. Figueroa Street, Los Angeles 12 


—_— . . . 
12 Years of Quality Service to More than 100,000 Retailers. 


FREE SAMPLES...NO OBLIGATION 


Rush free samples and information on infra-Chem Transparent Shades 
oR =e 
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Animate Your CHRISTMAS! 


DISPLAYS AND EXHIBITS 
BOTH EXCITING AND EYE-CATCHING 


VISIT US DURING 
MARKET WEEK, JUNE 28-JULY 2 


ROOM 740 


HOTEL NEW YORKER 
NEW YORK, N. Y. 


DON'T MISS SEEING OUR NEW SPACESHIP 
ON DISPLAY AT OUR OWN SHOWROOM 


MESSMORE & DAMON COMPANY 


1461 PARK AVE., NEW YORK 29, N. 














SOrSPtAY wWwoertse 


MARKET WEEK 


ON THE 
MEZZANINE 








477 MELWOOD STREET, PITTSBURGH 13, PA. 














Manufacturers of a Complete 
Line of Wreaths and Ropings 


e HOLLY WREATHS 
e LYCOPODIUM WREATHS 
e LYCOPODIUM ROPING 
Write for our catalog and if you need 


special Xmas decoration we are the ones 
who will make it. 


Jones, The Holly Wreath Man 


MILTON, DELAWARE 
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Advertising Posters 
To Be Shown At Museum 


Through July 6 the garden of the Museum 


| of Modern Art, 11 West 53d street, New 


York City, will be the setting for an ex- 


| hibition of posters which have been on 


view in local subway and suburban rail- 
road stations as advertisements for The 
New York Times. This is the first time 


| the museum has devoted an entire poster 


show to a series done by one firm. The 


| posters were selected by Mildred Con- 


stantine of the museum's Department of 
Architecture and Design as “the most artis- 
tically significant institutional advertising 
being done in America today.” 

More than half of the 23 posters in the 
series are variations on the newspaper's 
well-known 12-word slogan “Get All the 
News and Get It Right, The New York 
Times.” This message is presented in 15 
different ways, with variety achieved by 
the use of color, placement of the copy, and 
painted, drawn or ruled visual accents. In 
a similar way the additional posters in the 
exhibition also depend on layout and color 
for effectiveness. 

The posters will be set in free-standing 


| stainless steel frames loaned for the exhibi- 


tion by Transportation Displays, Inc. 
Slacks Displayer 
“Doubles Sales" 

Tests of a “Multiple Pants Stand” de- 
veloped by Display Products Company, 


| Chicago, indicate that the unit substan- 


tially increases sales, according to a spokes- 


' man for the company. He adds that when 


these stands, which show four pairs of 
slacks in the space usually required for a 
single stand, were used in one store the 
sales of this merchandise doubled; the 
stands were then taken to a second store 
for test, and sales increased 80 per cent 


| while those in the first store returned to 
} normal. The stand has an 8 by 10-inch 
| base, with uprights 16, 20, 24 and 28 inches 
| high; tee-bars are 12 inches, of limed oak. 


Display Products Company is located at 


45 South Wells street. 


Alexander Joins 
Cook & Meier 

Cook & Meier, Inc., Chicago, announces 
the appointment of Bruce J. Alexander as 


| the company’s Eastern sales representative 


He assumed his new duties on June 2. 


\lexander has been in display for more 
than 20 years, having recently resigned his 
position as display director for C. E. Chap- 
pell & Sons, Syracuse. Previously he had 
been with Fowler, Dick & Walker and 
Hills, McLean & Haskins, both of Bing- 
hampton, and EF. W. Edwards & Sons, 


Rochester 


Philadelphia Firm 
Closes Doors 

The display fixture firm of Segall & Sons, 
Philadelphia, has gone out of business after 
serving the field for some 43 years. It is 
reported that the two brothers, Herbert 
and Irving J., who have operated the busi- 
ness for the past four years will enter other 
fields. 
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Models 
Carrying 
from 


5 to 200 Ibs. 


4 


Classical 
Aluminum 
Models 
e 


Electrical 
Illuminated 
Models 


7 
Last Word 
In 
Electrical 
Turn Tables 
o 


Requires 
No Oiling 
No 
Maintenance 
a 
A Year 
Guarantee 
With Every 
Unit 


HAS NO 
FQUAL 


near OALESMAKE 


DOES JUST WHAT THE NAME IMPLIES 


ITS ACCEPTANCE EVIDENCED BY THE TYPE OF USERS 


The Most Outstanding Organizations in Their Respective Field 


Attracts 


SELLS 


Stimulates 


For Retailer . . . Wholesaler, 
Manufacturer, National Ad- 
vertiser in Window, Store, 
Conventions, Special Events, 
Show Room, Exhibitions . . . 
Any Kind of Wear or Ware. 


e A Selling Force in MERCHANDISING 
e LIFE in the window means ACTION at the COUNTER 
e@ THE GREAT STIMULUS TO INCREASE DAILY SALES 


MORGAN -LAPHAM INCORPORATED 


Electrical Merchandising Devices 
1775 BROADWAY —NEW YORK 19, N. Y. 





Send for Our 8-Page Color- 
ful Brochure — Read the 
names and know. Contains 
complete specifications — 
Pictures of Models—Prices— 
Discounts. 
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Plant: New Canaan, Conn. 

















BE sure To visit Nat Siegel DURING MARKET WEEK 





JUNE 28th TO JULY 2nd 


SEE THE SENSATIONAL NEW LINE 
OF MANNEQUINS 


Also Metal, Wood & Plastic Fixtures, Novelties, Displayers, Accessories, Etc. 


a) Display Shed Whet : 


Three Showroom Floors at Display Headquarters 
39 WEST 37th STREET BETWEEN 5th & 6th AVENUES 
NEW YORK 18, NEW YORK 


FOR YOUR CONVENIENCE WE WILL 
BE OPEN SATURDAY AND SUNDAY, JUNE 28 & 29TH 








Inc. 
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DESPLAY WORT OD 


‘IMPROVED DISPLAY LIGHTING 
AT LOWER COST, 


thanks to the 


LOSTRA MAN, 


says Kaufmann’s Dept. Store, ) 
Pittsburgh 


Here’s the report of Mr. Paul R. Meyers, 
Kaufmann's Window Manager: 


“We have been using Lustra Spotlites and 
Floodlites for over four years. These lamps 
unquestionably bring superior display light- 
ing. In addition, they burn longer, save ; 
bother and time required for replacement and reduce overall lighting 
costs. Our Lustra Man is very much on the job and has assumed 
responsibility for the details of our lighting problems.” 


For greater operating efficiency through better lighting, and for 
new convenience and lowest overall lamp costs, it will pay you to talk 
with your local Lustra Man. He's conscientious and thoroughly qualified 
to solve practically any lighting problem with the complete quality line 
of Lustra Double Duty Lamps and Fluorescent Tubes. Write us and we'll 
have him arrange for an appointment. Lustra Corporation, Dept.T-5, 

36 Washington St., Brooklyn 1, N. Y. 


; ae Or : 


Lustra Lustra Lustra 
Par 38 Double-Duty Double-Duty Double-Duty Lustra 
Spotlights and Fluorescent Incandescent Double-Duty 
Floodlites Tubes Lamps Reflector Lamps 


AMERICA’S DATED LAMPS 


Double-Duty Reflector Lamps, | descent Lamps, Fl t Tubes, Spot- 
lites and Floodlites, Rugged Duty Lamps, Fluorescent Fixtures and Starters. 
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ALL ROADS LEAD 
TO NEW YORK 
[Continued from page 31] 
300th Number 10—Gardner Displays, Pitts- 
burgh. 
300th Number 11—Allied Display Materials, 
Inc., New York City. 


PANEL ROOM (3rd Floor) 


Cook & Meier, Inc., Chicago 
PARLORS A, B, C (3rd Floor) 
Oltmann’s, Omaha. 


SAMPLE ROOMS (5th Floor) 


| 501—Austen Displays, New York City. 
| 502—Bonafide Display & Decorating Com- 


pany, New York City. 
503—C. Barrango Company, San Francisco. 
504, 505, 506—The Reyburn Mig. Company, 
Inc., Royersford, Pa. 
508—Mileo Mannequins, New York City. 
509—New Style Studio, New York City. 
511, 512—Frankel Associates, Inc., New 
York City. ; 


| 514, 515—Frederic Weinberg, Philadelphia. 
| 516—Madisonia, Inc., New York City. 


517—S. Liebmann Studio, Bronx, N. Y. 


| 518, 519—Formo Displays Company, Bur- 


bank, Calif. 


| 522, 523—Brunn & Bertheim, New York 


City. 


524—Botanical Decorative Supply Company, 


Chicago. 


— Decorative Novelty Company, Inc., 
Brooklyn. 
528—The Greneker Corporation, New York 
City. 
9—Plastic Fabricators, New York City. 
A. Lutz, New York City. 
. 533—Scheuer Creations, Inc., New York 
‘ity. 
536—Park Lane Fabrics Company, Inc., New 
York City. 
537—Swivelier Company, Inc., New York 
City 
538, 539, 540, 541, 542, 543—Timely Service, 
Inc., Brooklyn 


| 549—Embassy Mannequin Company, Inc., 


New York City. 

550—Wm. L. Baer Company, Inc., New 
York City 
—Ben Walters, Inc... New York City. 
, 553—Austen Displays, New York City 


SAMPLE ROOMS (6th Floor) 
601, 602—Columbia Display Materials Com- 


pany, Brooklyn 
603—Amplex Corporation, Brooklyn. 


604—Lustra-Cite Industries, Inc., New York 


City. 
605—Fawnfield Decorations, Georgetown, 
Conn. 
608—Coy, Disbrow & Co., Inc., New York 
City. 
610, 611, 612, 614, 615, 616, 617, 618, 619, 620 
The Garrison-Wagner Company, St 
Louis. 
622—Creative Displays, Inc., Jersey City, 


N. J. 


| 623—Arrow Display Associates, Philadel- 


phia. 


| 624—Bulkley, Dunton & Co., Inc., New York 


City 


| 625, 626—Maharam Fabric Corporation, 


New York City. 
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627, 628—Capital Merchandising Company, 


Brooklyn. 


629, 630—The Harry C. Cohen Company, 


Pittsburgh. 


632, 633—Everetts-Soper Company,  Inc., | 


Kansas City. 


| 


636, 637—Doerr & Associates, Portsmouth, 


Ohio. 


639—Crystalline Plastics Company, Los An- | 


geles. 

640, 641, 642, 643—Zaria Displays, New 
York City. 

646—R-Tex Company, New York City. 

649—Natural Creations, Inc., New York 
City. 

650—Artistic Displays, Elizabeth, N. J. 

651—General Display Corporation, Cincin- 
nati. 

652, 653—Radiant Glass Fibers Company, 


New York City. 
SAMPLE ROOMS (7th Floor) 


701, 702—Reynolds Printasign Company, 


Chicago. 


709—Artificial Plant Company, Chagrin | 


Falls, Ohio. 

711—Frederic Weinberg, Philadelphia. 

712—Belmont Display Products, Inc., Phila- 
delphia. 

715—Henry Hanger & Display Fixture Cor- 
poration, New York City. 

716—Staples-Smith, Inc., Brooklyn. 

718, 719—Walter E. Spaeth Displays, Cor- 
ona, N. Y. 


722—Sherman Paper Products Corporation, 


Newton Upper Falls, Mass. 


723—Showcard Machine Company, Chicago. 
724—Standard Cellulose & Novelty Com- | 


pany, Inc., Richmond Hill, N. Y. 
726—The Mutual Display Mfg. Company, 
Cleveland. : 


727, 728—Gustave Rubner, Inc., New York | 


Favrex Designs, Hasbrouck | 


Heights, N. J. 

731—Butler New York Paper Corporation, 
New York City. 

732—The Morgan Company, Chicago. 


733—Ankerum Mfg. Company, Philadelphia. | 


736, 737—Metal Goods Corporation, St. 
Louis. 

738—Aphrodite Displays, New York City. 

739—Shoe Form, Inc., Auburn, N. Y. 


740—Messmore & Damon, Inc., New York | 


City. 
741—Advertising Arts, Chicago. 


743—Kalmo Textiles, Inc. New York City. | 


PENDING ASSIGNMENT 
General Display Studios, Los Angeles 
Laverne Originals, New York City. 


The Video-Matic Company, New York City. 
PENDING MEMBERSHIP APPROVAL | 


AND ASSIGNMENT 

Cosmoplitan Wallpaper Corporation, New 

York City. 
Stotler Sales Promotions, Ontario, Calif. 
Jack DeWeese Moves 
To New Location 

The display firm of Jack DeWeese, 
Miami, has moved to a new location at 51 
N. E. 14th street and now occupies a ground 
floor showroom in modern quarters. 





OESRLAY WOREDO 


SEE IT AT THE JUNE MARKET WEEK 


(Room 603 — New Yorker) 


AMPLEX 
FOCALITE 


the All-Angle Spotlight 





mf 


Reflector 
Spots and Floods 


Y 


Colorbeam 
HERE’S THE ANSWER to the display man’s prayer. Reflector Lamps 
This new Amplex Focalite Spot is a veritable “handy 
Andy” for use in window displays, show cases, shadow a 
boxes and endless other highlighting jobs. It is instantly 
adjustable to any angle and maintains its focused position. “Hi-Hat” Recessed 
Amplex Focalite is made of aluminum with a perma- — 
nent satin finish... uses Par 38 Spot, Flood or Colorbeam 
Reflector Lamps. Flocked tripod base will not scratch. 


Order Amplex Focalites ...and other Amplex specialty 
lighting products...from your wholesaler. And write us 
for the whole story on today’s fastest-growing line. 
Amplex Corporation, Dept. B-6, 111 Water St., Brooklyn 
1, New York. 

Swivelite 


NOW AVAILABLE IN 7 NEW Fixtures 








DECORATOR COLORS 





AMPLE 


Sealed-Beam Reflector Lamps, Colorbeam Lamps, $ dii Industrial 
Infra-Red Heat Lamps, Vibration and Rough Service ee San Lighting Lamps, 
Traffic Signal Lamps, Incandescent — Fluorescent ne Display Accessories. 
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JOBBERS ONLY! 


See the Country's Leading Popular Priced Line of 


ARTIFICIAL FLOWERS---FOLIAGE---SET PIECES 
for BACK to SCHOOL---FALL and XMAS 
At Hotel McAlpin 


34th and Broadway, N. Y. C. 
(Consult Lobby Directory for Room Number) 


MARKET WEEK 
June 28th to July 2nd, 1952 


NU-ART DISPLAYS 


227-229 Orient Avenue 


Jersey City, N. J. 


Creators and Manufacturers of Artificial Flowers for Window Displays 
SERVING JOBBERS NATIONWIDE EXCLUSIVELY 











A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 


ITH a NEW YORK 











USE THE 


Opportunity Exchange 


For any WANT — purpose: 

POSITION WANTE POSITION Mercy 
USED DISPLAY EQUIPMENT FOR SALE 
$4.00 Per Column Inch— CASH WITH oman 





DISPLAY AT HECHT'S 
(Continued from page 35] 


dish towels and shower curtains 
and with the small-housewares 


3-foot interior-illuminated arrow, 


towels, 
group, a 
suspended 


from the ceiling and dramatic in contrasting 


red and white, revolves slowly. This eye- 
catcher designates a “Help Yourself Desk.” 
\ fixed gray arrow pointing to the desk 
also is ceiling-suspended 

At these Desks” 
tomer-selected charged or 
for, and wrapped. A attendants 


can assist Customers, instead of many 


“Help Yourself cus- 
merchandise is 
paid few 
sales- 


| 
| 
| 
| 
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persons being required, and transactions 
are speeded up. 

Banners printed in mass for repeat situa- 
“Please help yourself and 
selections to the ‘Help Yourself 
direct the customer. Below 

specific information is in- 
dividually printed. Toppers are made to 
go above individual signs, with the caption, 
“For Faster Service, Help Yourself. Please 
Take Your Selections To the Help Yourself 
Desk.” 


An intrinsic 


tions and saying 
take your 


Desk’ ” 


this direction, 


also 


self-selection is dis- 
accurately signed. This gives 
department a dual responsi- 
signs, and the bin arrangements 
both attractive and function- 
when it was beneath a de- 
to size by bins has passed,” 
believes. “We continually 
finding new ways to aid customer selection 
by size or type display. One illustration 
development of an adaptable unit 
which hold thin, summer 
sleeping garments in one season and thick 
long-sleeved pajamas in cold weather.” 


part of 
play by size, 
the display 
bility: The 
which must be 
al. “The day 
partment store 


Dorfman are 


is the 


can sleeveless 


Requisitions for signs are made out by 


| the buyers and brought to a box at the sign 


which tries to give Triple A service 


the 


shop, 
in filling requests. 

As much as possible, duplication of sign- 
ing is used for Duplicate signs 
are made up wherever practical for the main 
and suburban stores, expense. 
both suburban have sign 
shops which handle their requests for 
one-of-a-kind signs. 

Since The Hecht 
promotional-minded 
partment has developed a formula to hit 
signing for the frequent promotions. 
Depending on the size of the promotion, the 
sign department automatically makes three 
different sizes of sign toppers which can be 


economy. 
store to save 
However, stores 
daily 


is a strongly 
the display de- 


Company 
store, 


needs 


—This is the Mother's Day display used by Robert Kenney, J. L. Hudson Company, Detroit 


which caused so much pleased comment. 


Mother is shown stretched out in the hammock 


while the rest of the family takes over her customary duties.— 
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inserted throughout the interior above 
existing descriptive signs. 

When a sign goes into the 14 by 22-inch 
size, coordinated promotion blanks are made 
with space left for the individual signing. 
The main Washington floor is abundantly 
equipped with “plastic overheads,” and other 
floors have them in lesser numbers. Two 
plastic uprights are joined with a cross rib- 
bon 48 inches long which carries the name 
of the promotion. The plastic upright on 
one side carries an informative sign on the 
specific item; the opposite plastic upright 
displays the actual item — for example, one 
or two handbags. 

The sign shop makes approximately 9,000 
signs a month, an indication of the degree 
of signing. 

For all interior display units, as well as 
the window displays, a working sheet is 
made and approved. The installers may 
use this in gathering display material and 
setting up the display. 

Hecht displaymen aid the public relations 
program on every occasion. Windows have 
been given for Marine recruitment, the 
American Red Cross, the tuberculosis seal 
sale, and other worthy causes. In line with 
the policy of doing all construction and 
building at the Washington store, the 
world’s largest blood recruiting poster, a 
300 by 50-foot poster for the American Red 
Cross, was built in the Washington main 
display department, and assembled from 
sections at the Virginia store. 

Quite logically, Dorfman’s  straightfor- 
ward presentation of merchandise, without 
over-arty assists and with selling the key- 
note, follows through in lighting. “We 
don’t play with light,” he says. “We do 
use plenty of plain white light. If the unit 
is lighted so that the customer can see the 
merchandise and read the sign, we have 
achieved our lighting purpose.” 

Because of legal limitations on building 
height in Washington, and because of the 
wide streets, a glass reflection problem in 
display windows exists on sunny days. 
Lowering awnings and flooding the windows 
with plenty of light is the present solution 
to this problem. 

“We do our training of personnel in the 
display department through osmosis,” Mr 
Dorfman says. “If a new man fits in, he 
becomes proficient through the help of 
others in his group, and our encouragement 
to become skilled. Our supervisors have 
come up through the ranks and know the 
jobs they direct.” 

Problem solving in the display depart- 
ment of The Hecht Company begins with 
analysis, proceeds with action and is always 
focused on_ sales. “The point-of-sale is 
the spot where money and merchandise and 
customer get together in the ‘last three 
feet’ of merchandising, and becomes the all- 
important point of our display effort,” 
Doriman concludes. 


Son Is Born 
To Bradys 

Robert Brady, Trim Rite Display Com- 
pany, Newark, and Mrs. Brady recently be- 
came the parents of a son. He has been 
named Alan Jeffrey. 
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New Ceauty 


NEW SALES APPEAL 


. 
Cedar-Ridge 
Cedar-Ridge wood panels are ideal for setting off 
your best merchandise . . . because Cedar-Ridge gives 


mt at displays new life .. . new appeal! 
| 


pattern is adaptable to many designs. It can be used 
_ in vertical line or in horizontal line, checkerboard, 
s ;:; diamond, herringbone and many other patterns. 


Cedar-Ridge is versatile. The beautiful vertical line 
—— % 

Cedar-Ridge is low in cost. The panels are durable, 

easy to work, and take drilling and sawing. Cedar- 

Ridge can be used in natural warm red-brown co?sr, 

stained, varnished, painted or waxed. Availabie for 

immediate delivery in size 16” x 16”. 


There’s nothing like Cedar-Ridge for acding inter- 
est to your displays. 





AETNA PLYWOOD & VENEER CO. 
1723 N. Elston Avenue, Chicago 22, Illinois 


Please send me special Cedar-Ridge Literature, with- 
out obligation. 


Firm Name 
Street 
City 


Signed 


we ee eecesceeseeceseseeseeseseseses: 
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THE NEW ATTRACTIVE Z DISPLAYER SETS 


A clever wire creation, combining 
decoration and merchandise display in 
one. You can group them many dif- 
ferent ways. Hang them, nest them, 
build them into pyramids or trees. 
1 set consists of the following sizes: 
| Displayer 6° high— 6"x 6" top & bottom 
1 Displayer 12"' high— 8"'x 8" top & bottom 
| Displayer 18" high—10"'x10" top & bottom 
| Displayer 24" high—12"'x!2" top & bottom 


Price for complete set of 4—$16.50 


QUENSELL DISPLAYS INC. fois! sits NY 
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EDITOR'S COMMENTS 
Arrow — FP-20 (Continued from page 22) 


Functional spoke no English, but 
Platform Set managed to place an 
|order. The manufacturer 
$65.45 |is still wondering by 

what odd combination of 
| circumstances the sailor 
| ever saw the ad in the 
PELPSt PLAC. » .« -« 











Several weeks ago we 
/received a news release 
| from Charm magazine in 
which, while speaking of 
‘ the really fine efforts 
ARROW DISPLAY ASSOCIATES Ny Senge ie pagincongtig 
Room 623 its showrooms, one sen- 
Market Week — Hotel New Yorker tence began with this 
WELCOMES YOU TO INSPECT surprising statement: 
AMERICA'S MOST DISTINCTIVE Uf "Recognizing that the 
AND MOST TALKED OF Wis f |window shopper is fast 
LINE OF WOOD FIXTURES OSOURENG SEINE + so ” 


When we protested, a 
spokesman for Charm 
SOLD ONLY THROUGH YOUR FIXTURE DISTRIBUTOR erets in seskek “ie eens 
tainly did not feel that 
we were conveying any 
| erroneous information 


|and actually this is not 
741 |merely our opinion nor is 
| it something which we 
741 have created. We are 
merely reporting it as a 
trend." And to which we 
291, SECONDS! | replied in turns "I think 
e you are making the same 
. is all it takes from the lobby of the New error as others have done 


ar wane hR , when you think that win- 
741 orker to reach Room 741, June 29th dow display is being 


WHAT WILL YOU SEE THERE? relegated to the back- 


— Sorry, can't tell you! ground in favor of in- 
741 terior display. This is 
WHO WILL BE THERE? definitely not the case, 

— Sorry, can't tell you that, either! as the fact of the matter 


741 : : is that window display is 
The world is full of surprises — so have one on us! receiving just as much 


" OR INQUIRE — ARROW DISPLAY ASSOCIATES — PHILADELPHIA 40, PA. 
: 








attention as ever before. 
741 741 The difference lies in 
the fact that interior 

741 display is only now being 
given the attention it 
| deserves. It is this 


O.- Ks ¥ relatively sudden and 
« Oy. Makes COLO-SNOW 


greatly increased atten- 
The Artificial snow in white & 15 Dreamy Colors.| tion on interior display 
that is responsible for 
this false impression." 








prego 
9 


on 





a 


Your Jobber can get it for you — or order direct. 
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In all fairness, it 
should be said that 
Charm's spokesman went on 
to point out at consid- 
erable length the great 
importance the magazine 


places on both window and | 


interior display. .. .- 


It is a real pleasure | 


to see the fine response 
given the pilot display 
Clinic sponsored by the 
University of Illinois 


and the National Associa- | 


tion of Display Indus- 
tries, as reported by 
John Bowman in this 
issue. 
attending the clinic 
said: "If we didn't 
believe in display we 
wouldn't be here!" The 
small retailer feels the 
need for better display. 
But too frequently he has 
no one experienced in 
display problems to whom 
he can turn for help. 
(There is a definite 
hint here to display 
jobbers that they are 
neglecting intensive 
coverage of territory 
that could produce sub- 
stantial volume.) The 
Indiana Retailers 
Association has long 
recognized the need for 
display instruction for 
small retailers and in 
conjunction with the 
University of Indiana 
has maintained a travel- 
ing display clinic which 
has done yeoman service. 
We need more such 
activity, and judging 
from the requests for 
similar clinics the 

NADI has received from 
other colleges and 
universities, it will be 
forthcoming. ... 


As one of the 300 | 








Sun Lime *Fuchsia Mint Green Teal Blue 
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DES PEAY 


NEW Bulkton SEAMLESS COLOR CARD AVAILABLE 


Line At The Display Market Week (June 28-July 2) 


ROOM 624—HOTEL NEW YORKER 


BULKLEY, DUNTON & CO., INC. 


eo eo | 


WORLD 


(Write for Free Copy 
See The Complete Bulkton Christmas, 


Bulkton 
SEAMLESS 


107 in. Wide 


ee 2 Quality olins : 


For 
WINDOW and INTERIOR 
DISPLAY BACKGROUNDS 


AVAILABLE IN 


335 


COLORS 


*Including 5 NEW Fashion-Rite Colors 
ROLL SIZE LIST PRICE 


12 Yd. x 107" Wide. ...$7.50 per Roll 
50 Yd. x 107" Wide $29.20 per Roll 


Sheet Size 26 inch x 40 inch 
(Red & White Only) - 20c Each 
LOOK FOR THE FAMILIAR NAME. EVERY 
CARION IS SEALED WITH BULKTON fAPE. 


a *Golden Yellow 


uses) doog 
*Coco 





onus 





Orange Forsythia Yellow Clover Green *Natural Tan 


2° PIO 81q eseydsouny enpgy deg 


onig &ysely 
Chartreuse 


asponban yp e]e4) 
*Fuchsia 


The Correct Side of Bulkton Seamless is on 
the Inside of the Roll 


Display Paper Division 


AVENUE, NEW YORK 


ae 


N. 


pltseury sepuy Aes sepunygy 4049 es0g Aas ynsang yequey 


sleseny 


ease 


aayoQ jung 


ouyuises 














For Fall and Xmas Display 
FLOCKED FERN TREES 


25" to 54" High 
WHITE AND ALL COLORS 


Also Flocked Needle Pine Sprays, Eucalyptus 
Sprays, Australian Pine Trees, Ferns, Cattails, 
Johnson Grass, Palmetto Bloom, Asparagus 
Ferns. 

If your dealer cannot supply you, order 
direct. Immediate delivery. 


JACK DE WEESE 


51 N. E. 14th St., Miami, Fla. 














DISPLAY WORLD 


PEEK INTO YOUR 
DISPLAY FUTURE! 


...new misses. 
Juniors’, childrens. 
ane men smanikins 

esigned to SELL 
MORE CLOTHES 
FIRST SHOWING 
SPAC 
GRAND BALLROOM 


HOTEL NEW YORKER 
JUNE 28...JULY 2 


\¢e | 


MANIKINS 


HECHT FIXTURE CO. 
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W. QUINCY CHICAGO, ILLINOIS 











DOLLS LURE MORE DOLLARS 


oes eer 
a... 


When your dolls are dolled up on display 
you "guys with dolls" can always count on 
more action. Here's top buys in DOLL 
STANDS. 


Stands are made entirely of 
steel New ice blue enamel 
finish on base and upright 
Adjustable height wire clamps 
finished in rust resisting ‘'sil- 
vertex’ plate. Round bases 


ve 


rw 7 


CHOICE 3 SIZES Packed 
No. 100 Adjustable 7" to 13"' $41-% 12 


No. 125 Adjustable 12'' to 23"' To A 
No. 150 Adjustable 15" to 29" doz Carton 


Member NAD! 


LORY R. CONE CO./ 25. 


810 PENN AVE., PITTSBURGH 22, PA. 














JUNE, 1952 


| Showroom Demonstrates 
| Glassware Display 
Some of the best techniques for the dis- 
| play of modern table glassware are demon- 
| strated in a new customer showroom at the 
Libbey Glass plant in Toledo. 
In its design Libbey wanted to divide the 
room into four display areas for different 
types of glassware without partitioning 


| the 20 by 30 foot space. Using color, light 
| and design they effectively divided the area 


without sacrificing the appearance of spa 
ciousness. 

“Libbey-tone”, a neutral gray developed 
as the ideal background for glassware, is 


| the key to the room’s decorative motif 


Walls are painted in shades of this key 


| color or in harmonizing greens. Carpeting 


is blue-green. Lighting is fluorescent and 


| incandescent 


Some novel ideas in the use of color and 


| light for the effective display of glassware 
| are features of the showroom Probably 
| the most unusual of these are found in the 


section devoted to retail cut stemware and 
tumblers. This area consists of a_ three- 


| quarter height false wall having three hori 
| zontal rows of individual displays arranged 
| in checkerboard fashion so that a recessed 
| area is followed with a flush wall surface 
| having an extended plastic shelf. 


The recessed areas have light gray back- 
grounds and concealed fluorescent lighting 
The shelved areas are painted deep “Libbey- 
tone” and bordered with bleached walnut 
Exposed edges and undersides of the shelves 


| are painted deep “Libbey-tone” over white 


—the former to eliminate light transmis- 
sion, and white for maximum reflectivity 
Illuminated from behind, light rays pass 
through the unpainted shelf edges and are 
reflected upward into the stemware and 
tumbler bases. 


Stensgaard Adds 
J. W. Timberlake 

Major J. W. Timberlake, Jr., has joined 
W. L. Stensgaard & Associates, Inc., and 
is assigned to the firm’s New York City 
office in the RCA _ building. His most 
recent experience in the Air Force was in 
public relations and advertising assign 


| ments. 


Upon graduation from the University of 
North Carolina in June, 1941, Major Tim- 
berlake served with the U. S. Army in 
England, North Africa, Sicily, and Italy 
In the three-year interim before his recall 


| to the army in the Air Force program he 


was employed in the textile field. 

Howard Cowee, vice-president of the 
Stensgaard Eastern division, states that 
Timberlake will assist with client contact 
and service responsibilities. The Stens- 
gaard organization also announces that it 


| has added several new accounts during re- 


cent months. 


St. Louis Displaymen 
Guests Of Vierhellers 

The June 14 meeting of the St. Louis 
Display Guild was held at the country home 
of I. T. Vierheller, Garrison-Wagner Com- 
pany, and Mrs. Vierheller. Following the 


| installation of new officers, the group par- 
| ticipated in a gala party. 
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GROWING BIGGER EACH YEAR! 


You'll want to participate in the 


THIRD ANNUAL 
DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST 


The success of the 1951 contest is best indicated by the 3,262 
entries which were received from all over the world. We are 
confident that the recognition of the world’s finest display skill 
afforded by this contest will have a definite influence in obtaining 
more attention to the importance of display in retail merchandising. 
This Third International Display Contest — with 309 awards — 
will continue to prove an incentive to still better display throughout 
the world and to reward outstanding displaymen with tangible 
evidence of their ability. It is our belief that this recognition of 
meritorious work will benefit the entire profession, and we view it 
as one of our obligations to the field we serve. All displaymen are 
invited to participate. There are no restrictions. 

Top awards will be beautiful gold, silver and bronze plaques, and 
there will be gold, silver and bronze medals presented in each of 98 
classifications covering every type of merchandise. In addition, a 
gold medal will be awarded each month for the best display entered 
in the contest during that month. Thus there will be a total of 
309 awards. 

Every displayman, no matter where, is invited to participate in this 
contest. There are no strings attached, no entry blanks, no slogan- 
writing; nothing is required bit good displays. Read the rules care- 
fully and get your entries started today ... and keep them coming. 
The more entries submitted, the better your chances for interna- 
tional recognition. 


CLASSIFICATIONS 


Yard goods. . Florist display 

Notions. ry Photographic equipment. 

Linens, bedding. 70. Optical goods. 

. Women's sportswear. 38. Furniture. 71. Exhibit booth. 

Women's coats, suits. 39. House furnishings. 72. Exhibit display. 

. Furs. 40. Paints. 73. Institutional display. 
Bridal display. 41. China, glassware. 74, Civic display. 

. Lingerie. 42. Silverware. 75. Christmas interior. 

. Millinery. = —_ 76. Christmas facade and 

. Women's footwear. » Luggage. marquee. 

; Weenies hosiery. 45. Sporting Goods. 77. Christmas window display. 
Handbags, umbrellas 46. Musical instruments. 78. Floats. 

‘ Weauee's . see , 47. Radios, television sets. 79. Showcards, pen-lettered. 

g . 48. Gift novelties. 80. Showcards, machine-lettered. 

. Jewelry. 49. Books. 81. Showcards, hand-lettered. 

. Women's handkerchiefs. 50. Stationery. 82. Banks and other service 

- Corsets, surgical garments. 51. Greeting cards. institution display. 

. Women's bathing suits 52. Drugs. 83. Travel display. 


WORLD 


Ac, 


fa yo o: xy UASSIELCATION 1V 
~- DISPLAY Ve 


¥ 


AY WORLD 
WORLD 
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RULES 


. Any displayman in the world may enter this contest. 
not y to be a subscriber to DISPLAY WORLD. 


. Women's and Misses eve- 35. 
ning wear. 36. 
. Women's dresses. 37. 





e = | must be of displays installed during the year 


5 oan is by means of one or more unmounted black-and- 
white glossy p 8 x 10 inches in size. 
As many entries may ‘be made as desired. No entries wil! 
be returned. 

. Each photograph must be clearly marked on the back with 
the name of the entrant, store, city, and contest c 
cation. Example: “John Jones, Dexter & Sons, Kansas 
City, Mo. Classification No. 74”. 

. All entries become the property of DISPLAY WORLD. 

. All entries must be sent to Contest Editor, DISPLAY 
WORLD, Cincinnati 1. 

. Entries may be submitted at any time. All entries re- 





. Cosmetics, perfumes, etc. 

. Children's apparel. 

. Children's footwear 

. Children's hosiery. 

. Infant's wear. 

. Men's clothing. 

. Men's shirts. 

. Men's neckwear. 

. Men's hats. 

. Men's shoes. 

. Men's socks. 

. Men's underwear. 
Men's swim suits. 

. Men's sportswear. 

. Men's toiletries. 

. Men's robes. 

. Men's evening wear. 

. Men's gloves. 


. Tobacco, smoking 


equipment. 


. Groceries. 


. Candy. 


Liquor, 


equipment. 


. Hardware. 
. Automobile showrooms. 
. Automobile accessories 


and equipment. 


other bottled goods. 
. Refrigerators. 

. Ranges. 

. Laundry equipment. 

. Lamps. 

. Electric and gas appliances 

. Vacuum cleaners. 

. Kitchen equipment. 

. Garden tools and 


84. 


85 


86. 
87. 
88. 
89. 
90. 
9. 
92. 
93. 
94. 
95. 


Animated display, interior. 
Animated display, window. 
Anniversary display. 
Valentine Day display. 
Easter display. 

Mother's day display. 
Cotton Week display. 
Father's Day display. 
Independence Day display. 
Thanksgiving Day display 
Style show setting. 
Interior ‘shops’, such as 
“Town & Country", ‘'Bud- 
get", etc. 


. National advertiser's display. 
. National advertiser's display 


8. 


unit. 
Miscellaneous. 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, 


CINCINNATI, 


ceived during a given month will be judged for the 
monthly gold medal award for ~*~ ew of the Month”. 
The contest ends December 15th, 


. The entry judged best in its pa Oe will receive 3 


points and a gold medal; second best, 2 points and a 
silver medal; third best, 1 point and a bronze medal. The 
entrant who receives the greatest total number of points 
will be awarded a gold plaque, suitably engraved; the 
one receiving the second greatest total number of points 
will receive a silver plaque; the third greatest total num- 
ber of points will be awarded a bronze plaque. 

. Each photograph entered will be eligible for only one 
classification. 


. Judging for the annual awards will be done by an out- 


standing board of well-known display authorities. Their 
decisions will be final. 

. Judging for the monthly “Display of the Month” 
medal award will be done by the editorial staff of ts 
PLAY WORLD. Their decisions will be final. 

. In case of a tie, duplicate awards will be made. 


OHIO 
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Peg-Board Displays More Merchandise 














Look for This Trademark. 
It Identifies Genuine Peg- 
Board. 


with Greater Impact 
at Less Cost 


You can impressively display a complete 
selection of most any merchandise on Peg- 
Board at less cost and with greater impact 
than with any other display background. 
Three types of Peg-Board and 50 different 
fixtures make possible the effective display of 
almost anything that ean conceivably be hung 
or suspended. 

Peg-Board requires no tools. There is 
nothing to go out of order or require replace- 
ment. The cost of sheets and fixtures is 
exceptionally low, and since Peg-Board is 
permanent, it will pay for itself over and 
over as long as it is used. 

Illustrated at left are some of the specially- 
constructed Peg-Board displayers shown at 
the recent SDA show in St. Louis. You can 
construct similar units in your own display 
department or you can order these directly 
from us. 

For complete information on Peg-Board 
and Peg-Board fixtures, write for Broadside 
No. 21-D. 





See Peg-Board in Rooms 609, 610 
at the NADI Show and Market Week 
Hotel New Yorker, New York City 


PEG-BOARD Sheets 


UNFRAMED AND UNFINISHED 
\y” Smooth 1%” Leather- %” Smooth 
Two Sides** wood Side*** 

2.20 2.60 $3.40 

2.90 3.40 4.50 

4.40 5.20 6.80 

5.80 6.80 9.00 

440 5.20 6.80 

5.80 6.80 9.00 

8.80 10.20 13.60 

11.60 13.60 18.00 

“Effective April 1, 1952 

**14” Peg-Board has 3/16” holes on 1” straight centers. 
4” Peg-Board has 9/32” holes on 1” straight centers 








PACKING: All sheets are packed 6 per carton with the exception of the 48” by 72” and the 


48” x 96” 14” sheets which are packed 4 per carton. 


added to orders for less than full cartons. 


A packing charge of $2.00 will be 


PRICES: All prices are F.O. B. St. Louis, Chicago, New York and Los Angeles Plants. 
Authorized Peg-Board Distributor 


—Garrison-Wagner Company 


2018 Washington Avenue 


St. Louis 3, Missouri 





“MIRRO- 
BRITE’ 


METALLIC 
ACETATES 
POLYSTYRENES 





as substitutes 
packages, displays, signs with eye-appeal ! 


for metal products and for 


Achieve hundreds of colorful, metallic, em- 


bossed, transparent and mirror effects . 
replace scarce metals with gleaming 
gold or copper appearance! 


WRITE FOR’ FREE FOLDER, 
“WHAT YOL SHOULD KNOW 
{BOUT COATING PRODUCTS", 
containing data on and samples of 


all our products 


COATING PRODUCTS ert. ow 6 
136 West 2Ist Street, New York 11, N. Y. 





| these 
| be provided through Selective Service. 
| can't draft a man and force him to fly,” he 


| tion 
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Display Industry Backs 
Drive For Pilots 

The will back the 
United States Air Force in its current 
drive for pilots and aircraft observers, 
according to J. Kingsley Gould, executive 
director of the Point-of-Purchase Adver- 
tising Institute. 
POPAI’s board of 
meeting this month in New York City, 
voted to lend full member support when 
informed of the Air Force's critical 
for 20,000 young men qualified for 


display industry 


directors, at their 


need 
today 
pilot and aircraft observer training. 

A representative of the Chief of Staff of 
the U. S. Air Force pointed out that all 
men must be and can not 


“You 


volunteers 


said, “A young man must be motivated and 

interested in a flying career.” 
Principal activity in POPAI’s 

will be centered on a “poster 


support 
purchase” 


| plan by which members and leading manu- 


facturers and retail stores will be urged to 
purchase at cost, for nation-wide distribu- 


| tion, a brilliant reproduction in full colors 


of a painting created especially for the Air 
Force and donated by Norman Rockwell, 
the noted illustrator. 

A member of the Institute, W. L. Stens- 
gaard & Associates, of Chicago, volunteered 


| to produce the poster with the cooperative 
efforts of the paper suppliers, engraver 


and 
stock, engrav- 
ing and production at actual cost. 

The 22 by 28 poster is on coated stock in 
six colors and features a jet pilot in full 
flying gear with his thumb raised proudly 
to the sky and to the caption at the top 
of the poster, “There’s a Future for You 

. in your Global U. S. Air Force.” 

Purchasers of the poster may either dis- 
tribute copies within their own organiza- 
and retail outlets or request that dis- 
tribution and strategic posting be done by 
members of the Air Force recruiting service 
in 1,400 cities throughout the country. 

Orders should be placed direct to Point- 
of-Purchase Advertising Institute, Inc., 16 
East 43rd street, New York City, and 
should specify whether company or recruit- 
ing distribution is desired. 
of the poster range from 10 cents each 
for 2,500 to 5,000 copies down to 8% cents 
each for over 5,000 copies 

“Our 
sentation and merchandising,’ Gould added, 
providing attractive and forceful 

posters in hundreds of cities, 
large small, we can make a_ worthy 
contribution to the Air Force the 
country by bringing this urgent need to the 
attention of America’s young men at home- 
at the point-of-purchase.” 


lithographer, who provided 


service Prices 


business is point-of-purchase pre- 
“and by 

recruiting 
and 
and 


town level 


Harold Melnicove 
Receives Appointment 

Among a 
The Hecht 
appointed assistant 


Harold Melnicove 


eight executives of 
Company, Washington, to be 
vice-presidents of the 
He is director 


group of 


firm is 


| of visual presentation and building super- 


vision, and formerly was display director 


| of the store. 
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Interesting Display Set-Up 
For Cooperative Society 

The Scottish Cooperative Wholesale So- 
ciety, Ltd., is located in Glasgow and has 
an interesting display department set-up, 
headed by Stephen A. Green. He describes 
the operation as follows: 

The display set-up for the SCWS drapery 
department is one of a fairly large magni- 
tude in so much as we are manufacturers, 
wholesalers and retailers. 

We have a large warehouse interior to 
consider, comprising some 26 departments, 
which in turn have one or two sub-sections 
in specialist form. These all have per- 
manent display windows. Rate of change: 
Fashion departments once per week; others 
once in 10 to 14 days. 

The program is continuous, with four 
special promotions to mark each of the 
seasons of the year. We install displays 
at these times firstly in our wholesale sec- 
tions and immediately following in our 
retail sections, so the displays are really 
continuous with this follow-through 

We also assist individual retail Cooper- 
ative Societies in installing special dis- 
plays of our own productions either in their 
display windows or in local cooperative 
and town halls when they run special ex- 
hibition weeks, etc. This often includes 
the organizing and running of fashion 
parades. 

We build and construct special set-ups 
for this side of our work, but often, owing 
to the various types of windows in the 
retail societies, special constructions and 
layouts are made to conform to the win- 
dows of an individual society 

We are responsible for the display of 
drapery goods at many national exhibitions, 
i. ¢., British Industries Fair, Scottish In- 
dustries exhibition, Ideal Home exhibition, 
and at Cooperative Congress exhibitions. 

We use normal display equipment includ- 
ing “Cutawls”, spray guns, etc., and the 
Masson Seelay hot press process ticket 
writing machine; 75 per cent of the props 
and backgrounds are constructed in the 
studio. 

Another major part we play furthering 
the improvement and standards of display 
is periodically running display instruction 
classes for various members of the staffs 
of individual retail societies, in a section 
of the display studio, which has a series 
of dummy windows where students can put 
into practice ideas and hints obtained dur- 
ing the theory side of display lectures 


Display, Sign Fields 
Raise $70,000 For UWA 

A total of more than $70,000 was con 
tributed for the support of the world-wide 
agencies of the United Jewish Appeal at 
the annual industry-wide dinner of the dis- 
play and sign division in New York City 
A preliminary report listing the speakers 
and committeemen for this endeavor ap- 
pears elsewhere in this issue. The gener- 
ous contributions of more than 100 guests 
at the affair, one of the largest groups ever 
to attend an industry dinner, came after 
the urgent pleas of Mrs. Israel Goldstein, 
guest speaker 
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Reps 


SHOW CARD AND POSTER MACH 


Used for over eighteen years by leading national chains. 


MORE PROFIT Many have from 50 to 500 or more in use. 


TOYoU! \e- 


The "SIGNPRESS" en- Spe 
ables store managers to 2 
do a better job of mer- 
chandising. It provides 
a simple, convenient 
means for producing 
GOOD LOOKING Cards 
& Posters QUICKLY and 
at SMALL COST. 





MADE IN THREE SIZES . . . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX F-144 


ADRIAN, MICH, 
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SANTA! You Sure 
Do Look Sharp! 
BUT... 


No hi-style Hollywood 
Santa for us! We 
still prefer your good 
old-fashioned red and 
white plush outfit with 
all the trimmings. Yes 
sir, thot “suits” us 
much better! 


Suits, complete with red 
plush santa cap with white 
plush trim and tipped with 
white pom pom: red plush 
coat with white plush 
trim and white plush belt 
with buckle; also shiny 
black leather-like leggings, 
trimmed with white plush 
Entire suit sateen lined 
Made in large size only 
Complete 


$5950 


Flannel Corduroy 
Santa Suits, Santa Suits, 
Plush Trim Plush Trim 
$10.50 $32.75 
Member NADI 








All Suits priced complete except for 
hair-wig and beard set 
White Wool Hair-Wig and 
Beard Set $ 3.75 
100% Nylon Beard and Wig Set..$24.75 





—" (ORT R. COMED COs) ft, 








810 PENN AVE., PITTSBURGH 22, PA. 











EXPANDED ALUMINUM FOIL 


Versatile metal mesh decorative 

material, in eight bright colors. 

Offers unlimited opportunities for 

the decorator. Flexible, easy to 

fashion, easy to cut. Your jobber 
can supply you. Write for samples of 
R-P Expanded Aluminum Foil and Puf- 
fing Foil, . . . also samples of R-P un- 
expanded, and non-expansible aluminum 
Foil patterns. . . . Especially adaptable 
for Fall and Christmas displays. 


RESEARCH PRODUCTS 
CORPORATION 


1015 E. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 
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Enjoy the Added Beauty of Your 
LIGHTED Tree in MOTION... 


Revolves 
3 Times 
a Minute 


KASSON 
ELECTRIC 
CHRISTMAS 


TREE TURNER 





Adjustable 
to most 
Tree Sizes! 


Ideal for holiday windows and Christmas displays 
throughout the store. Sturdy, dependable self- 
starting A.C. motor. Double, built-in outlet for 
tree lights . Will revolutionize your trim! 


eee 
The Oldest Name in Turntables 
Available for Every Need! 


Used throughout 

the world for sales- 

to:sh boosting action 

8) displays. 18'' table 

ELECTR TURNTABLES revolves 3 times a 

minute; 200 Ib. ca- 

pacity. Model 712 

illustrated permits 

novel lighting ef- 

fects while table 

turns Ceiling 

and background 

units available too, 

@s well as smart 

build-up fixtures. See your local jobber or write 
us for complete catalog! 


GENERAL DIE & STAMPING COMPANY 
Integrity Since 1919 
Dept. O, 262 Mott St., New York 12, N. Y 
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NADI News 


By JOHN F. BOWMAN, JR. 


Managing Director, National Association of Display Industries 


WORLD 


NIVERSITY of [Illinois Display 
U Clinic: An evaluation of this event 
factors — first, the 

coverage as 


combines two 
obvious demand for such 
was presented by the speakers and demon- 
strators proved by the more than 300 small 
store owners and operators who registered 
and, second, the impossibility to cover all 
the problem of display 
sion. With these two factors in mind the 
National Association of Display Industries 


can view its part in producing 


in a one-day ses- 


with pride 
this event. There was unanimous approval 
of the speakers and the demonstrations cov- 
ering basic display techniques. Complaints 
heard, and they were few, covered the need 
for more demonstrations and exhibits of 
how to develop displays. 

All the retail representatives came 
small communities which are off the beaten 
path for most display houses. A spot check 
showed that they had from $1,000 to $10,000 
per year to spend on display and that they 
phase of retailing from gen 


from 


covered every 
eral department stores to the smallest shops 
dealing in one or two general lines — jew 
hardware, appliances, apparel, and 
almost every other type of article of a con- 


elry, 


sumer nature 

Information most desired fell into three 
classes 

(1) How to plan displays in advance 

(2) How to develop continuing display 
integration with store operation 

(3) How to secure advice in store plan 
ning, remodeling, refixturing, etc. 

In addition, there was a tremendous in- 
terest in developing material to show the 
people attending how to build, change and 
Particularly outspoken 

who came from sec- 


maintain displays 

were those delegates 
there was no service of any 
kind in the display field - 
displaymen, etc. They 
information for 


tions where 
jobbers, free- 
positively de- 
themselves 


lance 
manded more 
and their 
their own deficiencies and enable them to 
train employes in collateral work to develop 


employes which could overcome 


attraction and customer appeal. As 
one put it, “If we didn’t believe in display 


we wouldn't be 


store 


here.” 

covered included: 
requirements from the sidewalk in front of 
the store to the last foot of the interior, 
requirements and their re 
display 


Topics Basic display 


window display 
lated 
requirements, a film on 


interior 
point-of-purchase 
paper and 


selling information, 


merchandising, use of fabrics, 
related materials, 
sign values, and two panel 
roughly divided into hard and soft line mer 


inexpensive signs and 


discussions 
individual stores 
covered in particular 
color, fixtures, 
backgrounds — for 


chandising problems of 
Touched on but not 
lighting, 
tables, 

specialtic s, store fronts, etc 
projects of the 


discussions were 


cases, counters, 
Also covered 
NADI 
and their values to every type of store 

As a result of this event the University 


were the research 
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of Illinois has requested that the NADI 
plan a continuing series of these clinics on 
either an annual or semi-annual schedule. 
Also requested was a plan to present re- 
gional clinics in various parts of the State 
of Illinois for specific display problems of 
various types of retailers. 
Specific similar 
and information on their presentation have 
from the following 
University of Tennessee, Texas 
Technological college, Armstrong 
of Berkeley, Boston university, City College 
of New York, East Carolina Teachers col- 
lege, Kansas State 
Louisiana State university, San Jose State 


requests tor programs 


been received educa- 
tional units : 


college 


Teachers college, 


college, Simmons college, Bryant college, 
Drake university, University of Miami, 
University of Maryland, University of Pitts- 
burgh, Washington university and Univer- 
sity of Southern California. The NADI 
plans to submit plans for either a one- or 
two-day clinic to each of these schools 
Since this was a pilot venture neither 
the NADI nor the University of Illinois ex- 
pected to receive specific results. Plans did 
include an evaluation of the display problem 
in smaller stores located in suburban and 
means of 


solving specific 


dissemination 


rural 
problems in this field and 
of information that would enable such re- 
tailers to secure better display presentation. 
Each of the objectives was attained on a 


areas, 


general basis However, questionnaires 


been sent to all registered 


requirements of 


have persons. 


indicate several 
smaller stores as they were developed and 
what solutions are required in addition to 
the data and the information presented at 
the clinic. 


These 


Summarizing : The clinic proved that 
there is a great market for display in small- 
er stores. Also, that it will be necessary 
to work as much with stores of this type as 
with larger units. They require the same 
type of planning and service, although on a 
reduced Dealings will have to be 
with busy owners who serve their trade, buy 


scale 


merchandise, sweep the floor and perform 
the myriad other functions of a retail es- 
tablishment. Stores of this type prefer to 
use well-designed windows using merchan- 
dise presentation. Interior emphasis is un- 
developed and provides an additional field 
for display firms. Most would 
buy from a few sources able to supply com- 


prefer to 


plete lines of promotion materials. An esti- 
volume available from such 
stores is necessarily vague but, on a pro- 
jected basis, it seems that there is an un- 
tapped source of more than $6,000,000 in this 
field at the minimum 

Display Research: 
ment f clinic 


mate of the 


A collateral develop- 
from this presentation is the 
opportunity to expand research in the dis- 
play field through the schools and colleges 
interested in the display presentations de- 
veloped at the University of Illinois. Be- 
cause these institutions have budgeted funds 
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to cover such activities the cost would be 
low in any event. Field work and investi- 
gation can be done through the cooperation 
of the individual departments of each insti- 
tution. Assembly and evaluation would and 
could be done in the NADI office. Cover 
age of specific areas and types would be as 
complete as possible. This project will be 
presented for consideration of the NADI 
board of directors in the annual meeting 
Membership: Additional requests for 
membership in the NADI and _ participa 
tion in the June Market Week have been 
received from J. F. Statler Company, of 
Ontario, Calif., and Cosmopolitan Wall- 
paper, Wing- Master Brooklyn. 


Present reports on availability 


Division, 

Business: 
of materials used in display 
dicate that the short supply period is a 
thing of the past. Most of the talk that 
centers on supply difficulties exists in the 


production in 


realm of futures, predicated on possible 
rather than probable material shortages. 
We all know that international develop- 
ments may change our situation overnight 
from the present status to either an increase 
or decrease of controls and allocations. 
Present indications are for a continued de 
crease in government controls and an ex- 
panding availability of every required basic 
material except copper and precious metals. 
Planning at least six months ahead should 
not be too difficult Basic economic tactors 
are most favorable with pick-ups noted 
particularly in retail sales in both April 
and May to date. Even with a coal strike 
possible and that is only an horizon pos 
sibility the general picture should im- 
prove 

In display the results of salesman trips 
covering summer and fall promotions 1s 
encouraging. Most stores bought summer 
promotions during the last month although 
fall business is still to be developed. But 
stores indicate that they will buy as soon 
as merchandising programs are completed. 
They are not stalling. Most have not yet 
firmed up plans for their fall promotions 
When they do it will be a case of getting 
the business and being able to produce. 

General: The place of organizations in 
the display field devoted to the development 
and the progress of display has been a sub 
ject for many comments in the past months. 
As indicated in last month’s comments, the 
NADI will be more than happy to support 
any activity along these lines that promises 
to benefit the industry and to supply definite 
progressive thinking and results. Individu 
ally, the NADI are in 
business and must maintain their profits in 
order to support any demands from other 
segments of the industry. Collectively, they 
must be able to develop profitable activities 
which definitely benefit the entire industry 
To date this has been done within the limits 
that are imposed by the NADI organiza 
opportunity and majority 


members of the 


tion, by-laws, 
preference 

So what So this: A definition of post 
tion is necessary The buyer and the seller 
must establish their Neither 
is subordinate. Both must work together 
individual disappointments 
on either side the broad fact remains that 


relationship 
Regardless of 


each is dependent on the other 


BES REAY > WEORE BD 





235 FOURTH AVENUE 





The James A. Cole Company, Inc., Proudly Presents 
SENSATIONALLY NEW 


W-21 


(PATENT PENDING) 


ADJUSTABLE WIRE MERCHANDISER 


JAMES A. COLE CO.,, INC 


An All Purpose, Adjust- 
able, Versatile WIRE 
MERCHANDISER. 
Adaptable for store win- 
dows and interiors. Ad- 
justable in height from 
Six to Twelve Feet, Six- 
teen inches wide. White 
enamel finish. Legs rub- 
ber tipped for stability, 
will not mar ceilings or 
floors. Also available are 
additional units suitable 
for the display of all 
types of merchandise. 
W-21, available at all 
Progressive display job- 
bers in the United States, 
Canada, South America. 
During N. A. D. I. Market 
Week, see the W-21, at 
our show rooms along 
with our exclusive exhibi- 
tion of FALL & CHRIST- 
MAS NOVELTIES, ARTI- 
FICIAL FLOWERS, FAB- 
RICS. When in New 
York City visit our New 
York Show Rooms. 


NEW YORK CITY 3, N. Y. 











SNOW PAPER 


New and different 
Originated and exclusively manufactured by us. 48” 
wide 95e per yd 


BARTH'S DECORATIVE STUDIOS 


1515 No. Chestnut St., 


with beautiful high-relief texture 
Free Sample upon request 
Colorado Springs, Cole 


Vfers. artificial Flowers & Decoratives for show window 
& interior Display 











USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch— CASH WITH ORDEP 








Cemplete and 
Comprehensive course in 


WINDOW DISPLAY 


and INTERIOR DESIGN 
and DECORATION 


at the Whitman School 


Leads to ne positions with good 
salary ranges. FREE Placement Bureau 
State Licensed — Request Catalog. 
CLASSES NOW FORMING 


170 RIVERSIDE DRIVE, at 89th St. 
New York City  TRafalgar 3-1200 


SRD STD TAD FAD TD FD 





@ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 
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SEE OUR 


FALL & XMAS NOVELTIES 


e IMPORTS IN TINSEL and 
FOIL GARLANDS! 


e DOMESTIC NOVELTIES! 
e FABRICS! RIBBONS! 


June 28-July 2 
HOTEL McALPIN 


34TH STREET & BROADWAY 




















c= 


133 WEST 25th ST. Tel.: WAtkins 4-8277-8-8 NEW YORK CITY 
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There’s no 


GAMBLE 


Crescent 


Be sure of constantly 

















superior materials! In 


everything from display 






blanks to poster boards, 
always use CRESCENT! 
















CHICAGO CARDBOARD COMPANY 


500 1240 N. HOMAN AVE. * CHICAGO 51, ILLINOIS 


ANNIVERSARY 


1902-1952 
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Recommendation? Definitely and as fol- 
lows. Team-work at every level to pro- 
vide a sound advancement for the entire 
industry. The NADI had a problem of 
East-West representation which was solved 
amicably through Market Week scheduling 
That represented team-work by the NADI 
members aimed at the over-all good of the 
industry. It requires an intelligent appre- 
ciation by thinking men to see that their 
own profit is bound up in the benefit of 
their competitors, their buyers and_ their 
employes. 

We in the display industry can achieve 
team-work. Some of us may need a change 
in approach, but we will benefit by it. 
Saks' Displays Feature 
Work Of Ten Artists 

Dramatic window displays, designed, exe- 
cuted and personally installed by ten great 
contemporary artists, were uncurtained May 
9 by Saks-Fifth Avenue, New York City. 
After selecting spring as the basic theme, 
the windows were turned over to the artists 
and their creative instincts were given com- 
plete freedom of expression. These Fifth 
avenue windows blended painting, sculptur- 
ing and mosaic talents. 

The windows were veiled all day May 8 
while the artists arranged their settings for 
a collection of gray dresses designed by 
Mollie Parnis. This is the second time an 
illustrious group of talents has cooperated 
in a display battery for Saks-Fifth Avenue; 
two years ago a similar event was spon- 
sored by the store However, this year 
greater emphasis was placed on a feeling 
for depth. The sculptors, painters in all 
media, muralists and mosaicists represented 
are members of Artists Equity, the country’s 
largest art organization. 

Responsible for the creation of six win- 
dow displays were artists whose outstanding 
work in their field has won them world 
acclaim. Painter-printmaker Margaret Low- 
engrund, enthusiastic sponsor of the de 
velopment of fine arts, founded the Graphic 
Workshop in Woodstock, N. Y Hans 
Moller, a painter and graphic artist, has 
his works exhibited in the Metropolitan 
museum and Whitney museum, among 


others An art author and winner of nu 
merous awards in competition is painter 
Louis Bosa. The Social Security building 


in Washington, D.C., is enhanced by bronze 
figures, the work of sculptor Robert Cron- 
bach. The paintings and etchings of Lewis 
major shows 


Daniel are displayed it 
throughout the country. Joseph Konzal, 
sculptor, did the cast stone decorations for 
the Hospital for Speech Disorders, New 
York City Painter-mosaicist Max Spivak 
executed panels for the San Francisco and 
New York World Fairs and his works are 
included in the Modern Museum of Art and 
other museums. I. Rice Pereira’s paintings 
hang in museums throughout the country 
and are ‘exhibited in shows in the United 
States and those abroad More than 33 
public collections incorporate the works of 
painter-lithographer Adolph Dehn who cre- 
ated a series of paintings for the U. 5 
Navy during World War Il. Winner of 
coveted awards, Federico Castellon, painter- 
lithographer, gained Diego Rivera’s atten- 
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POSTMASTER CONTENTS MERCHANDISE THIS PARCEL MAY BE OPENED 
FOR POSTAL INSPECTION IF NECESSARY RETURN POSTAGE GUARANTEED 


From 


LOUIS SCHNEIDER CORP. 


IMPORTER AND MANUFACTURER 


OUEST -Tere) Xe MS] § ¢-1-5 GEC) New York 3, N. Y. 


ARTIFICIAL FLOWERS 


FALL AND CHRISTMAS 


Our lines have started rolling 
throughout the country. 
BIGGER AND BETTER THAN EVER 


ORDER NO. DEPT. NO. 














tion at the age of 18 and completed a mural 
for Erasmus high school 

Shoppers and strollers on Fifth avenue | 
saw these window exhibits: “Spring Is | REED & RATTAN 
Here” (Margaret Lowengrund and Hans | 


Moller), a fantasy on the romantic conno- 





tations of spring. “Spring Fantasy” (Lewis IN FASCINATING 


Daniel and Robert Cronbach), dealt with 
renewed interest in outdoor life and light- | e NEW TREATMENTS 
hearted music. “The New” (Joseph Kon- 
zal and Max Spivak), captured the gaiety 


and freshness of the spring season, featur 
ing a semi-abstract sculpture, symbolic of 
mother and child. “Rhythmic Movement” 


(I. Rice Pereira), a kinetic display effec FOR ATTENTION GETTING 
tively using the medium of light as well 
as glass and transparent paint 
nehuieelaie WINDOWS & INTERIORS 

Clark Heads Display 

For Davison's, Columbus 

William Clark has been appointed dis- 
play manager of Davison-Paxon Company’s Stop in and say hello during 
branch store in Columbus, Ga He was Market Week ot the Hotel New 
Yorker, June 28 to July 2. We'll 


Martin, who resigned in order to head dis be in Room 531 as always. 
play for Kirven’s, also of Columbus 


formerly associated with the display depart 
ment of Rich’s, Atlanta. He succeeds Ray 


Goodall Showroom Display 


Ties In With Ad 
Goodall Fabrics, Inc New York City, 
believes in following through on national 
9 


advertising right down to the showroom 


itself. The firm's present showroom dis 3 West |8th Street e New York I1, N. Y. CHelsea 2-6264 


play is a reproduction of the illustration 


used in Goodall’s spring advertising cam- | ff 


paign 
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AGGRESSIVE SHOWMANSHIP 


[Continued from page 27] 


Fhnte ee f other media because the total readership in 
P relation to the total circulation can be de- 


termined economically. In other publicity 
° ° . * ¢ media total readership-circulation studies 
Our Most Cordial Invitation To Visit Us are economically impossible and for the 
most part are accomplished only on a 
highly restricted sampling basis. 


During MARKET W EEK—June 28-July 2 Readership studies so far a 


show that display compares 

favorably with the reader or listener inter- 
est of other publicity media. Again, who 
Room 529 develops these facts, and who tells, and 
who sells them to levels of retail manage- 
Hotel New Yorker ment if not the visual merchandising man- 
ager? 

Therefore, for management decision more 
information that is more accurate and more 
p L A S T | : FA B R | @ A : j O R economical to compile can be obtained for 

display than for other publicity media. 

Most retailers would rather listen to the 
44 MURRAY STREE if NEW Y Oo RK 7 : N.Y. ring of the cash register than any other 
sound. They like it. The sound influences 
1em to act. 

MANUFACTURERS OF PLASTIC AND METAL DISPLAY FIXTURES || iiesia, through showmanship, develops 
this sound. Better than any other publicity 
medium, display can demonstrate and prove 
that it develops sales. 

Display can take any consumer product, 


The number ONE bu known or unknown, divorce it of national 

pall dna and local publicity (if such exists) and 
" follow the behavior of people from the time 
FOR ALL your displays the product is observed until it is pur- 
ae chased. The effect upon sales of the item, 
. : upon the merchandise classification, and 
There's practically nothing you can’t do with Tekwood®... upon the department can be studied and 
it’s so versatile! revealed accurately and economically. 

You can form it...even around small radii. You can cut it to any Like circulation and readership factors, 
shape or dimension. You can emboss it, paint it, print it, however, the sales power of showmanship 
lithograph it...all without any preliminary finishing. Scored and | will not become known and sold unless the 
partially cut, it’s also self-hinging. sales manager of the medium, the visual 

Tekwood is light, yet strong and durable. It won't shatter, splinter | ™¢rchandising manager, steers the often 
or peel. And because it’s a wood-and-paper sandwich ...a sturdy into effectiveness. 
hardwood core faced with Cylinder Kraft Paper...it has a The visual merchandiser who preposes to 
remarkably high strength-to-weight ratio. be a sales manager for his medium un- 

Another point...on orders of 10,000 square feet or more, exact doubtedly knows more advantages of dis- 
color match can be made to meet any requirement , are y -_ san eicgpacitie ee anager. 8 

“ee : r with specific, factual case histories within 

All this in one display material ...and low in cost, too? Yes! | his store and his experience — than are 

Get full details. Write today! outlined above. 


Genuine Tekwood is made only by What can he do about it? His actions 
and his ability to act will necessarily center 


UNITED STATES PLYWOOD CORPORATION 2," ability to act 
—— spmep Organization in the World Does the present display budget provide 
est 44th Street, New York 36, N. Y. adequate funds for showmanship in selling? 


























Manufacturers of Weldwood® Plywood Probably not — for several reasons: 

Tek i t ’ : x 

ekwood is a patented product—U. S.Pat. No. 1997344. Trade-mark registered. 1. Display budgets typically have been 
| fixed as a percentage of sales. (Bud- 

gets, typically, are not related to ob- 

jectives and to the funds needed to 


only fy Os. Makes COLO-MICA a =paayte ty gah uty ratios 

ee yer! Mica Flakes in 15 colors plus white. climb, or both, budget dollars are 
yw RY yo liable to be cut. 
K “to 


Your Jobber can get it for you — or order direct. The desire to do more for less, 
tighten the belt,” tends to dominate 


any era of consumer resistance and 




















“BACK TO SCHOOL” pispicy Units, Pens, | | difficult sales 


Pencils, Slates, Schoolhouses for “Back to School” Displays USE THE Add to these reasons the fact that every 
Fall Oak Leaf Sprays OPPORTUNITY EXCHANGE | other publicity medium faces substantially 


Fancy Papers, Foils and Borders For any WANT AD purpose: | the same budget factors to a greater or 
See your local jobber or write to us Sean thes ae on outa a VACANT lesser degree. Consider that they are pre- 
THE MULDNER COMPANY, INC. @ T FOR SALE || pared to intensify their selling efforts. It 

397 Bridge Street Brooklyn |, N. Y $4.00 Per Column Inch CASH WITH ORDER ; ; 
- . is unlikely that the plain exposure of goods 
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will ever disappear, but will the showman- 
ship needed to meet consumer resistance 
survive budgets that face strong competi- 


! 
| 
tion and that conceivably could reach a | | 
“starvation” status? 
The starvation status need never be | DOES IT AGAIN! 
| 





reached. Management needs sales now. 
Showmanship is selling goods now when 


ater methods are not —or are not doin | Another FIRST in Display Lighting Units 


so economically 


Visual merchandisers should sell man- | ; f 
agement now. What did display do in the INTRODUCING Se ee ee NOEL BLINKER*LITE 
. ‘ ee ial ies - mentale Bi T vite Streamer, whic P ANS- 
store today to sell more than yesterday? FORMER can be used with either small (4” STREAMER 


this week more than inst week? This size bulbs or regular size candelabra bulbs. NO TRANSFORMER 


month more than last month? How many 

items that never saw the light of other | Each lite operates independently. The blinking REQUIRED! 

publicity — that never do and never will — is smooth, rhythmic, easy on the eyes. 

sold more because of display showmanship? The unit continues to function if one or 
Neaspiaes ata more bulbs burn out or loosen up. 

How many classifications and departments 

that suffer in long waiting lines hoping to | Fool proof construction, backed by Noel’s 

engineering “know-how” makes this unit 

inexpensive to operate. Low cost replacement 

of bulbs keeps maintenance at absolute 

minimum. 


catch the brass ring on an occasional pub- 
licity ride draw daily sustenance from the 
showmanship that sells to the traffic pass- 
ing outside and inside the store? The | 
numbers are legion. The stories are sen- | Available in 10 or 20 lite units blinking or 
steady lites. AC or DC, 120 volts. Green or 
white wire. Furnished with clear or 
colored bulbs. 


sational. The facts exist in each store for 
exploitation, for more sales, if showman 
ship survives starvation! 
Therefore, why not employ within the | 8 
store a simple daily or weekly mimeo- | ORDER TODAY 
graphed bulletin? Let showmanship sell | 
itself. Use results to plant and propagate 
the basic benefits of the basic medium. 
Then, perhaps, when the plant is strong 
and healthy, when more demands develop 
on the time and talents of the visual mer- 
chandiser to bring showmanship that sells 
to more items, more classifications, more 
departments, sit Gown with management to 
look at the budget 
Show what has been done, what it cost, 
what results were won. Point out that box 
office attractions take time, talent, and ma- 
terials to produce. Good work consistently 
can not be produced under heavy pressure 
Seedy shows do not sell. Acute cost con- 
sciousness carried too far starves show- 
manship. Wise investment makes it pros- 
per and pay off : {ctual Size 
The facts will prove your point for man- 
agement that will insist on measuring re 


sults. A a 
Management needs sales and will favor 
the low-cost, efficient producer 
Visual merchandisers can seize the oppor- | Manufacturing Cs, Wnt 1675) THIRD AVENUE, NEW YORK 28, N. Y. 


tunity offered, be sales managers for their 
medium and bring the benefits of showman 
ship in selling to a retailing industry that 
needs sales and that wants to be sold 











Cincinnati Firm 
In Larger Space 


Sidney Mullikin Associates, specialist in “i; / ; / 
of wet i's /1 8 WSIMNG . 





point-of-sale and related types 


tising, has moved to a new locgtion at at the 
McMillan and Woodburn avenues, Cincin- es “s 
925 William NADI Show IMPERIAL PEARL PAPER 


nati, from previous offices at 
Howard Taft road See the most elegant, most luxurious display paper ever made. . . 
with genuine mother-of-peor! flakes —pius our extensive Christmas 


The move provides the firm with im Rooms 727-728 line featuring tarnish-proof Permabrite tinsel in new attractive 
designs .. . 


proved facilities, including an area for a 


showroom Hotel - 


This is the third move for enlarged and Lutte te 
improved facilities by the growing firm New Yorker Vi A 
since the organization was started about = : R U B A E R nc 
four years ago by its head, Sidney A. | starting June 28 There's Always Something New 
Mullikin | 5925 Broadway, New York 63, N. Y. 
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NEW ASSOCIATION 
IS PROPOSED 


(Continued from page 60] 
AT a from the membership each year and shall 
y 7 serve for a term of three years. 
The board of directors shall choose its 
TRADE MARK own officers from the board membership, 


2D e S. to include the executive director, president, 
| first vice-president, second vice-president, 
Mot secretary and treasurer. 
| The following committees shall be man- 
Never Too F¥io! To Handle datory and report to membership regularly: 
Comparative display circulation and dis- 
play costs. 


for WINDOW DISPLAY, | -ntstv,devriment_ sored 





costs and results. 
New display techniques and methods. 
EXHIBITS, CASES, etc. | Cooperative display techniques and meth- 
An inconspicuous all angle Spotlight which may be | ods. 
placed at any angle without adjusting screws ...360° Display personnel. 
on the Horizontal plane, 230° on the Vertical plane... National advertisers’ displays. 
wires cannot be twisted or short circuited...no Uni- Specialty store displays. 
versal Joints. Will not change focus due to vibration. : ‘ 
GIMBALITE WILL NEVER OVERHEAT. Our temperature 
tests prove conclusively that the Gimbalite is from 10° | 
to 23° F COOLER than any other spot on the market, | 
even after hours of burning. Refocused without any | 
discomfort. 
When used in display windows and cases, will not dis- . ° 
4 tract prospective purchasers’ attention from the mer- | Display equipment and development. 
; chandise. Coated with neutral crackle finish...may be | Display printing methods and uses. 
The COOLEST painted on the job to blend with the display. Uses | = Liaison committees to work with the Na- 
H PAR-38 or R-30 Lamp. Mid. under U.S. Pat. D1234595. 


tional Retail Dry Goods Association, Amer- 

S See Distributor — Write Us. | ican Federated Advertising Clubs, National 

SPOT in town gs Association of Manufacturers, also buying 
Alexander a Tagg Industries syndicates, lithographers’ associations, proc- 

; — i INC. essing associations, and distributing asso- 


DEPT. AB. HATBORO, PA. ciations. 


These committees are to be expanded to 


Store planning 

Packaging. 

Merchandise handling. 
Institutional uses of display. 
Visual education uses of display. 
Sales management uses of display. 











meet the needs of the industry. 


ht The first meeting is proposed for June at 
“f | the Hotel New Yorker, during Display 
nnouncing | Market Week. 





the room to be announced 
| later. Members of the SDA, NADI, and 
the International Association of Display 
are invited to consider the proposition of 


NEW F IBREBOARD DECA-POLE new national organization. —— 


to the Display Jobbing Field. “Department Stores Need 

| More Self-Service" 

Look for these New Rey-Deca-Poles at the New York Show in | The American shopper likes and wants 
the Reyburn Manufacturing Company Exhibit. more self-service in department stores, ac- 
nee R i , | cording to Jack I. Straus, R. H. Macy & 
Steel Deca-Poles are distributed in this field by Garrison-Wagner Cy ate York City, in =f pif ete “es Hh 


Company, St. Louis, Mo. Look for them in the Garrison-Wagner the annual convention of the Controllers 

Company Exhibits. | Congress, National Retail Dry Goods Asso- 

| Ciation. 

SELF-PAK EXHIBITS — LITHOGRAPHED DISPLAYS — INDIVIDUAL | | (N¢w methods of serving the customer 
DISPLAYS — DECA-POLES (PAT. PENDING) | are pressing hard and successfully for rec- 


Reyburn Manufacturing Company as National Distributors of the 


} ognition by the American family,” he said. 
| “The housewife today is so much more en- 
| lightened in the quantity and quality of 


ADVERTISERS DISPLAYS & EXHIBITS INC. |) mate tier own Selections of merchandise.” 
2028-32 Washington Ave. Central 3170 St. Louis 3, Mo | Opposing this trend, the speaker added, 

° e “can sap the black ink out of the life- 
stream of net profit, and may well be obso- 
lete.” 


FLASHERS WS oo aa 


. Sieoe t000 Mrs. Mohr Appointed 


: By New Store 
Force Attention, Increase Advertising Value Hinshaw’s, Arcadia, Calif., has appointed 


REszS2SERS ar Mrs. Carrie Mohr as display manager. 
® oa Se Motor Ge ae Previously she was with The Bon Marche, 
Motoriess 3055 RIVER ROAD RIVER GROVE, ILL. Driven Spokane. 


PRODUCTS OF 
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Tom Comerford Wins 
McCall's Contest 


Lit Brothers, Philadelphia, is the winner | { 
of the $500 first prize award in the window | 
display contest sponsored by McCall's Pat- | e 


terns as a part of its Easter parade fashion | 
contest this spring, it is announced by 
Walter J. Boyle, vice-president. 

Tom Comerford, display director of Lit 
Brothers, featured an Arc de Triomphe 
motif, a giant blow-up of an Easter parade 
contest poster, a display mannequin dressed 
in a made-up McCall's pattern, and a tri- 
color (the French flag) swag three quarters 
the length of the window, in his prize- 
winning display. 

Fred Buckler, Glenn Wharton, and Paul 
Sisk of Sears, Roebuck & Co., Compton, 
Calif., won the second prize of $150 for 
their window display featuring giant swags 
of fabric, four models dressed in McCall's 
patterns made up in various fabrics to sug- 
gest what a contestant might use as her 
entry or entries, and a blowup poster. 

Winner of the $100 third prize is Robert 


J Riddler, display manager of the Charles Christmas is nearer than you think. We are moving Heaven and 
J. Welek store in Clayton, Mo. His prize- 


rvs Earth lining up for you the best in ornaments and other holiday 
winning window was based on elements in 3 5 in Christ 
tee cobiest poster and: featered 2 file-clee decoratives. See our ad, packed with the best buys in Christmas 
figure wearing the McCall's costume worn | display glamour, in the next issue. 
by the model in the poster, accessorized ex- — 
actly right down to a smart hatbox. The . Hi Ey i (0) 
display also included fabrics hung in a ° u ° 
tower shape to correspond to the Eiffel 
tower. 








Member NAD! 
810 PENN AVE., PITTSBURGH 22, PA. 








The window display contest, an adjunct 
to McCall's Patterns Easter parade fashion | i 





contest, was conducted on a national basis 


and opened January 10, A PEEK INTO YOUR 
Imaginative Exhibit < DISPLAY FUTURE! 


Dramatizes Prosaic Products 


How to attract attention to static and 


undramatic products at a trade show is a neu misses : 


problem faced by many manufacturers. 


American Structural Products Company, JUNIOPS Pa & AY Keinaaa Ss. 
a producer of television bulbs and other / rar gaivelts ae 
glass equipment for the electronic industry, relate Aa aave lal aia 
came up with an imaginative answer for its ae = 
own products at the Institute of Radio designed ce) SE LL 
Engineers show in New York City. Using f ~ ~ = 
an unconventional design, dramatized with | M 2) R E Ge L e) T +H E > 
light and shadow, the company produced 


one of the most eye-catching exhibits FIRST SHOWING 


On a tree made of a 14-foot pipe upright Q 3s % Ce ) LN 7. 
and several steel crossbars the manufac- ~) ay ) } oO 


turer hung products that included every 


size of his television bulbs and a variety of | GRAND BALLROOM 
other glass items made for the electronic HOTEL NEW Y ORKER 


industry. They were suspended at different 
levels to provide a clear view and free- | JUNE 28...JULY 2 
swinging motion as the tree was rotated 
by a motor at its base | cr 

Spotlights playing on the revolving tree | 
provided an effective reflection of light | ) ( | ) 
from the glass and created huge shadows | 


that moved across a 16 by 24-foot white | MANIKINS 


ce KEHOE DISPLAY FIXTURE CoO. 


54] MARKET STREET SAN FRANCISCO, CALIFORNIA 


The exhibit was designed and built by 
Gardner Displays Company, of Chicago. 
American Structural Products is a sub- 
sidiary of Owens-Illinois Glass Company, 


Toledo. 


| 
| 
| 
| 
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NEW 
MULTIPLE 
DISPLAYERS 


(patent pending) 


No. DP-521 


Multiple Pants or 
Skirt Stand 


$4.95 ea. 














Holds four pairs of 
slacks in space usually 
required to show one 
pair 


Four gun-metal plated uprights with limed 
oak 12" tee bars on top, supported on 
8" x II" base. Uprights 16", 20", 24" 
and 28" high. 

Enables you to show greater variety of 
styles and make more sales. 

Ideal for use in showing Neckties, Towels, 
Scarfs, Mufflers, etc. 


No. DP-522 


Multiple Blouse 
and shirt stand 


$495, 


ss 


a 











= 





Shows four times the gar 
ments in same space 


Same as No. DP-521 except with plastic 
garment hanger tops instead of tee bars. 
When properly used no part of displayer 
YOU SHOW ONLY MERCHAN- 
DISE. Packed two units to a carton— 
shipping weight (2 units) 7 Ibs. via par- 
cel post. 


DISPLAY 


PRODUCTS CO. 
45 S. Wells St., 


shows. 


Creators f 


‘Mitinas 6, Il. 
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S followers of DISPLAY WORLD's 
International Display 


Contest know, 
a gold medal is awarded each month 
for the best display entered in the contest 
during that period of time This is inde 
pendent of the final contest awards. For 
the month of May the medal is awarded to 
Charles A. Merrill, display director for S 
Kann Sons Company, Washington, D. C., 

for the window pictured above 
Copy on the simulated brick column at 
the left read: “What an adventure to wear 
the ‘Adventure’ by Lee It's shaped for 
vou Light as air.” On the background 
hung a blow-up of a Lee ad for this hat, 
and Merrill used dozens of reproductions 
ot the ad to frame the entire window. Five 
head forms in the window had still more 

ads moulded to their features 
Winners of monthly gold medal awards 
thus far this year, in addition to Merrill, 
are: Bill Meissner, Ohrbach’s, Los Angeles, 
Malloy, Neiman-Marcus 
Company, Dallas, February; Norman Jop 
son, Wallis & Co., London, March: Her- 
Schlipphacke, Westdeutsch Kaufhof, 

\pril 

This is third annual International 
Display Contest sponsored by DISPLAY 
WORLD. It will continue through De- 
cember 15, 1952, at which time 
the 98 different 


classifications will be 


January; Guy 


Cologne, Germany, 


entries in 
merchandise and service 
judged In each 


classification three medals will be awarded 


—For this unusual hat display, Charles Merrill, 
S. Kanns Sons Company, Washington, framed 
the entire window with nearly a hundred re- 
productions of Lee hat advertisements in 
national publications. Even the heads resting 
on the brick ledge were covered with the ads, 
and another on the background was framed 
with simulated bricks— 


To Merrill 


gold for first place, silver for second, 
and bronze for third. Each of these awards 
will also carry a certain number of points; 
thus a first prize winner will receive three 
points, second two, and third one. The 
individual with the largest number of 
points will also receive a handsome gold 
plaque, suitably runner-up 
will be awarded a plaque of 
one of bronze will go to the person in third 


inscribed; the 
silver, and 


place 

There are no restrictions as to the num- 
ber of entries any person may submit, and 
it is not necessary to be a subscriber to 
DISPLAY WORLD in order to participate 
in the contest. It is conducted solely to 
encourage still better display, and to give 
some tangible displaymen 
for the good job they do. 

Entry is made by means of a black and 
white preferably 
8 by 10 inches in size, smaller 


recognition to 


photograph — unmounted 
although 
ones will be accepted. Each photograph 
should have the following information on 
the back: Name of the displayman, his 
company, address, and number of the clas- 
sification in which the display is to be 
entered. No photographs can be returned, 
and all entries become the property of DIS- 
PLAY WORLD to be used as seen fit. 

Entries may be submitted at any time so 
long as they are received by midnight of 
December 15, but only those received during 
a given month will be judged for the gold 
medal award of that month. This monthly 
award, incidentally, does not count toward 
the final results of the contest 

In the 1951 contest the gold plaque was 
won by Harold McLaren, The Bon Marche, 
Seattle; the silver plaque went to Tom 
Comerford, Lit Brothers, Philadelphia, and 
the bronze plaque to Clement Kieffer, The 
Kleinhans Company, Buffalo. 
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Extruded Aluminum Used 
For Hess Showcases 

How to make handsome showcases 
quickly and at low cost is being demon- 
strated at Hess Brothers, department store 
in Allentown, Pa. The technique is founded 
on the easy solderability of extruded alumi- 
num shapes with color matching “All-State 
No. 39” aluminum solder and flux. 

Wendell H. Wilson, maintenance super- 
intendent of Hess Brothers, describes the 
method thus: 

“The particular application for which we 
use ‘All-State No. 39 is the assembly of 
our aluminum showcase rails. The alumi- 
num used is extruded to shape, and in con- 
junction with good design, and light with 
cold cathode tubes, we obtain an excellent 
and unusual lighted display. The flexibility 
of this method permits us to indulge in any 
form or shape we may desire, and the out- 
standing effects obtained are further en- 
hanced with the use of the color tubes. 

“It is absolutely necessary to have a 
matching color and very tight joints so 
that appearance is everything to be desired. 
In fabricating, therefore, the rail is first 
cut to length, joints are mitred and care- 
fully fitted. The parts are then placed in 
a jig to hold the parts in position for join- 
ing. The extruded aluminum has a hard 
baked skin surface, which we scrape from 
the ends of the rail. We then tin the ends 
with ‘All-State No. 39. 

“The parts, now being clean and fixed in 
the jig, are ready for joining. We apply a 
slightly acetylene flame, keeping our heat 
input at about 400° F. to the ends of the 
rail to be joined, and when the No. 39 
shows signs of melting, we apply it to the 
rail ends, flowing through the joint as far 
as possible, from the reverse side of the 
rail. A paddle made of %-inch steel rod 
is used to puddle the metal at the joint 
and make any formation we wish as the 
wide melting range of the No. 39 makes it 
possible to do this More metal is added 
to give the joint a good cross-section for 
strength, and then the joint is allowed to 
cool for 15 minutes After that we can 
move the rails joined to complete other 
joints in succession The beauty of our 
showcases and their unusual form has 
brought us many compliments and saved us 
many hundreds of dollars in cost and in 
time saved.” 


“Accentlights" yen 
By D. G. Williams 

“Accentlights”, a new and highly decor- 
ative concept of display lighting designed 
and developed by Tom Hanlon, are being 
shown by D. G. Williams, Inc., 498 Seventh 
avenue, New York City. Self-standing and 
portable, the fixtures are made of 1%-inch 
diameter steel tubing cut to various lengths. 
The tube has a spring plunger at the top 
with a rubber pad both top and bottom. 
A rubber cord, 10 inches long, plugs in at 
the top or bottom; movable arms, 3 feet 5 
inches long, lock into position. Aluminum 
shades, firmly mounted on universal swivel 
joints, are supplied in a variety of colors. 

The units are sturdy and adaptable and 
can be used over and over; they can be 
repainted on the job in any color scheme 
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Add Sparkle to Your 
August Fur Sale Displays 
with Economical S// 


For a feeling of snowy crispness combined with eye-arresting 
glitter for your August Fur Sale displays, choose Sparkl- Tex 
for bac kgrounds, bac ‘kdrops and flooring. Economical in price 
and fireproofed for your protection, colorful, glittering Sparkl 
Tex sets off August Fur Sale displays to best advantage. 

Shiny aluminum flakes in silver or silver-red-green coms 
bination are sprinkled on fireproofed cotton wadding then 
baked on by a special process. Sparkl-Tex has body for easy 
handling and accurate cutting. Its depth allows it to fall in 
soft, snow-blown contours. 

Sparkl-Tex is available in rolls 36 in. wide and either 12 or 
48 yards long. Write today for a swatch sample and price list, 
Sparkl-Tex is manufactured by Union Wadding Company. 


Distributed by 


Garrison-Wagner Company 


2018 Washington Avenue St. Louis 3, Missouri 











Our Christmas line of New, Original, Beautiful Decorative Units 
will be on display 


DURING 


NADI MARKET WEEK 


ROOM 524, HOTEL NEW YORKER 
JUNE 28 — JULY 2 


It will be a pleasure to have our many friends and customers visit us 
and inspect the line. 


BOTANICAL DECORATIVE SUPPLY CO. 


222 WEST MONROE STREET, CHICAGO 6, ILL. 

















SUPPLY COMPANY 
—* 


will be at the 


HOTEL McALPIN 


during FALL-CHRISTMAS 
MARKET WEEK 


June 28 through July 2 


(See BULLETIN BOARD FOR 
ROOM No.) 


Manufacturers & Distributors 
of ARTIFICIAL FLOWERS & 
NOVELTIES 





106 Hopkins Ave., Jersey City 6, N.J. 














GLASS MIRRORS 


5 a 


covers spheres or globes 


PARAFLEX glass mirrors cover any 
surface, no matter what the 
shape. Send for an estimate or send 
your original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 


size or 


Write today for information 


PARALLEL MFG. CORP., Dept. F 
34 Beekman Street, N. Y., N. Y. 
CO 7-4332 











e HI-STYLED MANNEQUIN WIGS 

e DOLL WIGS 

e THEATRICAL WIGS 
Specialists in renewing ond restyling your old 
wigs — Fast service. Write for information to 
ESTELLE BOBICK MANNEQUIN WIG CO. 
964 21st St., TErminal 2-1822, Son Pedro, Calif 
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| Chicago Tribune Forum 


Stresses Showmanship 


Showmanship in selling and the re- 
a manufacturer in stimu- 
discussed 


sponsibilities of 
were 
sessions of the 


lating self-service sales 
May 21 at the final 
Chicago Tribune's third anunal Distribution 
and Advertising Forum. More than 500 
persons packed the main audience studio of 
Radio Station WGN for each of the three 
meetings 

“One of the important aspects of selling 
Milton H. 
Inc., 
in keynoting the closing session on “How 
of the 
advertising sell 


said 
Company, 


showmanship,” 
Biow, president, The Biow 


goods is 


social 
more 


greater ingenuity in the use 


sciences can help 


goods.’ 

He recited exploits of P. T. Barnum 

and Florenz Ziegield, and outlined the ap- 

plication of their showmanship to specific 

modern sales campaigns. 
“Reward to the 

enough on the right idea,” he 


comes one who spends 
asserted. He 


recommended the production of good mer- 


VIL 
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chandise that serves a need, backed up by 
good merchandising, continuing product re- 
search, and appropriate showmanship. 

In the Wednesday morning de- 
voted to “How current trends in non-dura- 
ble goods selling make brand names in- 

important,” keynoter J. Sidney 
director of trade relations, Na- 
tional Biscuit Company, charted develop- 
ments in retailing and called 
for a new concept of selling on the part of 
and wholesale distributors. 


session 
creasingly 
Johnson, 

self-service 
manufacturers 


“The spectacular 
the development of 


self-service, 
shopping 
ceniers around super-markets, 
and the addition of health and beauty aids, 
soft goods, magazines and books, gifts and 
toys — all sold self-service — places a far 
upon consumer ad- 
pointed out. 


growth of 
community 
self-service 


greater responsibility 
vertising,” he 

“The customer stands alone in front of 
the merchandise Only the package, the 
label, the brand name, and the established 
manufacturer plus the 
shelf influence 


reputation of the 
price and location on the 


Nil5? by Cahier 








| DON'T GO ALONG WiTH 
“PICASSO” ON EVERYTHING, 
GuT iTS BETTER THAN... 





ENTERED DISPLAY 20 YEARS AGO 
UNDER THE TRAINING OF GUY 
MALLOY, NIEMAN S DISPLAY DIRECTOR 





THELMA WANTED 
ACAREER IN INTERIOR 
DECORATION, BUT FOUND 
DISPLAY TOO FASCINATING 
TO LEAVE. 

HOBBIES: TRAVELING, 
CARING FOR TWO COCKERS, 
TWO CANARIES AND A 
MYNAH BIRD NAMED 
“PICASSO”, PLUS 
GARDENING. 


ASSISTANT DISPLAY DIRECTOR 





NIEMAN-MARCUS , 





DALLAS 
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her buying. If advertising has pre-sold the | 


product, the decision is accelerated. | FOODS FOR PERMANENT DISPLAYS 


“Self-service calls for a new concept of { 


selling -- manufacturers and wholesale dis- | ATTRACTIVE AND EFFECTIVE 
tributors must actively help store operators | THEY REALLY LOOK GOOD ENOUGH TO EAT 


to sell their products, and to sell them at a | 
proht. } Be 

“Actually, every manufacturer’s  repre- aa 
sentative calling on a store should be able 
to show the operator more about how to sell 
his brand and the commodity group in 
which they fall, than the operator knows | 
himself. He should be able to suggest the 
layout of the department, the arrangement 
ot merchandise on the shelves, and the very 
best ways to develop profitable sales at re- 
tail. Instead of crowding all of his brands | 
on the shelves, he should stock only those 
items and brands which he knows will pro- 
duce profitable sales locally for the opera- 
tor as well as for his company 

“By this we mean the manufacturer’s 
salesman should be what Elmo Roper terms 
a ‘distribution center’.” 


Related Item Displays 
Help Boost Sales 

Following through on an astute merchan- 
dising policy introduced last year by G. 
Robert Sterne, sales manager of the Tas-T- | 
Nut Company of Baltimore, the firm is 
using attractive related item store displays HUNDREDS OF ITEMS—Cooked Meats and Fish—Fresh Meats and Fish—Fresh Fruits and 
to tie-in their well known packaged nut | Vegetables—Dairy Products—Hors D'oeuvres and Canapes—Ice Cream—Bakery Goods—Blue 
meats and Borden’s cream cheese. Plates. They are sanitary, avoid waste and do not deteriorite. 


“We have found by actual field tests, that SEND FOR CATALOG No. 7 
related item store displays and promotions | 107 LAWRENCE STREET 
sell more merchandise for all concerned and | THE IMITATION FOOD DISPLAY CO. BROOKLYN |, N. ¥ 
that, of course, includes the manufacturer | 
of the products promoted by such displays | 


and the retailers using them,” said Walter | ee JI RASS MATS 
E. Weeks, company president EATON Velvety G 
\ 


“The use of related item displays and 














multiple item sales promotional plans is 
an unselfish way to help the retailer make 


Green as Grass and Just as Natural 


more sales at less cost, and our company 
along with other aggressive food product 
manufacturers definitely plans to continue 


and expand our sales efforts along this line 
in the future,” according to Sterne 

The brilliantly colored point-of-sale dis- 
play cards used in this current related | 
item display promotion were made by 
Associated Printers, Inc 
Literature Available 
On Mechanical Units 

Mechanical Man, Inc., 52 Vanderbilt 
avenue, New York City, has prepared lit- 
erature on the firm’s unusual line of ani- 
mated figures and will send it on request. 
Included are a full-size baby in a basket, | cs 


€ : 


a two-year-old on &@ toy horse, fisherman, | 


= no si a —" < 
hunter, drum majorette, butler, and other | See Your Display Jobber or Write: 1. M. Reg 


SRS om | EATON BROTHERS CORP. 


HAMBURG, NEW YORK 


Let’s Play Tennis June 21-28 | 
National Swim For Health Week June 23-28 


Independence Day July 4 | USE THE 
National Farm Safety Week July 20-26 | OPPORTUNITY EXCHANGE D E KA D | ES E 


National Aviation Day August 19 | For any WANT AD purpose: , = 
: | | POSITION WANTED POSITION VACANT “The cement that grips before it sets 


Youth Month September 1-30 | 
; | | USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED THE DECKER CORPORATION 


Labor Day September 1 | - 
| . — P. O. Box 1605, Wilmington, Del 
National Tie Week September 8-15 $4.00 Per Column Inch— CASH WITH ORDER ox 2. ilmington. elaware 
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America’s Leading Supplier of 


from 3 to 30 Inches 


MORE DESIGNS THAN EVER! 
FLAT AND 3-DIMENSIONAL! 
LOWEST PRICES IN HISTORY! 


SNOW FLAKES 


Sparkling . . . scintillating jewelled crystals that 
rival the beauty of Nature's own snow flakes. 


Nowhere else in America will you find such an 
array .. . over 60 different designs, in crystal 


and lovely pastels. 


Because of our large volume our prices can't 


be beat anywhere. 


Be Sure To Visit Us At The N. A. D.1. Show 


Rooms 652 and 653 — Hotel New Yorker 


RADIANT GLASS FIBERS CO. 


11 WEST 29TH STREET NEW YORK CITY |, 











| ATTENTION DISPLAY DEALERS 


THROUGHOUT U.S. A. 


AND CANADA 


We are large preservers of 
Transparent Oak and would 
be very glad to submit samples 
with prices. Various colors: 
Two Tone Red and Yellow, 
Brown Tone, Green Tone and 


Pastel Colors. 


FLORIDA 
LEAF AND FERN 


CO. 


W. C. & T. S. Rumbley, Owners 


TRANSPARENT OAK SANFORD, FLORIDA 








ON 89 





or 'tos 


. Makes COLO-CRYSTA 


Ou \* 


(COLO 
CAL) 


In 19 colors—as well as white and black chips. 


Your Jobber can get it for you — or order direct. 
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YM COMERFORD, display director 
| of Lit Brothers, Philadelphia, showed 
a group of complete men’s outfits by 
posing each mannequin beside a perforated 
hardboard plaque on which were affixed 
shirt, hose, tie, hat, belt, and other acces- 
sories. A neatly printed card at the lower 
right of each plaque gave the price of each 
item in the group. 

Clement Kieffer, The Kleinhans Com- 
pany, Buffalo, blew-up an advertisement 
in the Saturday Evening Post for Arrow 
shirts and used a page of similar size to 
| face the ad; on this second page were 
| affixed four actual shirts. 

The mask technique was used by Anton 
| B. Feitlich, Block & Kuhl, Winnetka, IIL, 
| for an interesting window of women’s 
| hosiery. Much of the window was masked 
off by wallboard, cut away irregularly to 

show the lower portion of a mannequin 

standing by a wrought iron table. 

For a window featuring the merits of 
| wool, R. Swart, display manager of John- 
ston’s, Ltd., Pretoria, Transvaal, South 
Africa, built a cocktail bar for sheep. The 
| floor was covered with skeins of wool, as 
| was the bench on which one sheep sat 
| while reading a brochure dealing with 
| wool. At the bar sat two sheep drinking 
| toasts to the qualities of wool, and a 
| sheep bartender stood behind the bar. 
3ottles on the shelf were covered with wool. 

George W. Browne, Public Service Elec- 
| tric & Gas Company, Newark, placed re- 
| frigerators under a miniature theatre mar- 
| quee on which letters read: “Lovely to 
Look At... And Automatic Refrigeration 
Too!” Cards at the side were done in 





| 
theatre poster style. On each side of the 


| window were actual show-bills for “The 
| Garden of Allah” and “The White Slave”, 
| both 50 years old. These were partially 
blocked out with streamers reading “Out of 
| Date.” 

| A series of windows was devoted to the 
work of men who paint for a hobby by 
Howard C. Nason, Institution for Savings, 
Boston. For a fishing scene the painting 








| PRICE CARD HOLDERS 


Cash Alarm Tills, Cone Twine 
Helders, Snap-In Tag Need- 
les, Window Trimmer's Teel. 
Write fer lUustrated Price List 


Rudolf ine Corp. 
418 W. 33rd St.. New York 1 








EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 

Tremendous Varieties in Stock 

MILTON S. AHRENS, INC. 


importers — Mfgs. — Exporters 
56 W. th ‘STREET NEW YORK 18, NW. Y. 
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was given primary prominence, but was | 
supplemented by fish net, driftwood, and | 
cork floats. A card explained the purpose 
of the displays, and also each painting had 
an explanation of its scene and something 
about the artist. 
Over-size sun glasses were used as props 
for feminine sportswear by Emery Gregory, ss 
display laa for the Preston Center The Truly Superior PLASTIC FLOCKING 
branch of Neiman-Marcus Company, Dallas. Ready-to-spray cans of Snow White, Red, Yellow, 
Walter J. Kozicki, Sears, Roebuck & Co., Blue, Green, Orange, Pink, Lavender, and Char- 
treuse. Packed 12 of a color to the shipping 


case. Made by the pioneers in plastic snow 
products. 


Wilmington, made good use of actual auto- 
mobiles of the early 1900's in a series of 
windows tying in with “The Old Times.” 
John Boben, Berks Products Corporation, 
Reading, Pa., tied in with an article on 
“budget babies” in Life magazine. He dis- 
played every item listed in the article as 
essential or desirable, and card copy ran 
this way: “Budget Baby can be a happy, 
rosy-cheeked cherub with all these wonder- 
ful and necessary things selected and as- 
sembled in our Baby Shop for $218 or less 
Life says so, and we agree!” The 
cepy was on a large card held by a giant 
safety-pin in the background. At the right 
was a baby mannequin in a crib, while at 
the left was the mother hanging baby Completely 
clothing on a clothesline. The merchan New Line 
dise proper occupied most of the central 
part of the window. 
James Walsh, John Sexton & Co., Chi- 


See your jobber or write 
for catalog. Special in- 
quiries invited for quantity 


cago, has a way of making food windows , mt 
g ) d runs of plastic foam dis- 
even more appealing than usual by making 
the displays informative as well as appetiz- 

ing. A recent window for spaghetti dis- 
2941 E. Warren 


played practically every imaginable variety PAPER PRODUCTS CORP. Detroit 7, Mich. 


PLASTICS DIVISION plays ond novelties. 


of “pasta”, properly named and described 





The treasure chest theme is by no means 
new in display, but it is usually effective 
when handled well. Two to make use of 
the idea recently are Luis Gonzalez de 
Haro, of Carvajal & Cia, Ltd., Cali, Co- 
lombia, and George W. Browne. The latter 
used it for a display of gifts, with a femi- 
nine pirate seen in the act of turning up 
a buried treasure on a sandy beach. The 
former used the idea for more prosaic mer- 
chandise — typewriters — also shown on a 
sandy beach against a background of palm Aisin) 
trees whose trunks were made of large 5 Waitt 

Two of a series of twenty-seven 


corks. individualized Action Children 
designed to sell] MORE clothes. 
Manly boys ages 4, 6, 8, 10,12. 
Vivacious girls of the same ages. 


Speidel Display Boys have permanent molded 
Meets Dealer Demand hair. Girls have removable hair 
wigs. All hand painted features. 


“You asked for it, and here it is,” Speidel | 
Corporation, Providence, advised its dealers 2 
throughout the country recently in a broad- | a . & 


side of its 1952 line and promotion material. 
Heading the promotion packet is the new ’ Abvsencitiatiiins heli 
Speidel “Parthenon” display for window . toddlers and teen age 
and counter use. It is a colorful combina- figures. Write for 
tion of lithographed cardboard, plastic, and : literature. 
actual merchandise, plus light and motion. | ’ ; fs Wllustrated: 
Focal point of the display, which meas- | F $5500 
ures 16 by 12 inches, is the revolving tech- No. F5606A—6 yr. boy 
nicrome stage with illustrations of four % . 75°° 
different Speidel bands. The inside pillars 7 Ne. FA6O6A—6 yr. giet ° 
at the sides of the vinylite stage also dis- | , X rinses wine hen , 
mk : , an Call or write us today for information 
play actual bands. The plastic pillars, too, | ond prices on our complete line of 
No. F5606A—6 Yr. children’s manikins 





No. F4606A—6 Yr. 


revolve to show four different bands on 
each pillar. Cut-out lettering on the facade 


of the displays is back-lighted, as is the A 34 T 134 C 8) At E N C @) iy | 4 A N Y 
| a 


vinylite stage. Steps on which the four 


actual bands are displayed simulate red | 810 eT aNIN AVENUE PITTSBURGH, PT ANINR AMEN NTE 


velvet. 





Re ARO 


| 
| 
| 
| 








NEW, ENLARGED 


Display World 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 

@ Keeps copies clean 


@ Handy for reference 


+300 
—~ each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI 1, OHIO 
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JUNE, 1927 


The thirtieth annual convention of the 
International Association of Display Men 
was held in Detroit. Elected to office were 
the following: President, W. L. Stensgaard; 
first vice-president, J. H. Everetts, Daven- 
port, Iowa; second vice-president, L. L 
Wilkins, Oklahoma City; third vice-presi- 
dent, H. W. Weaver, Detroit; secretary, 
L. A. Rogers; treasurer, I. E. Ogg, Sharon, 
Pa. Executive committee: Chairman, Clem- 
ent Kieffer, Buffalo; William Scharning- 
hausen, Seattle; Harry W. Hoile, Birming 
ham; Jerome Jaffrey, New York City; 
William Hinks, Minneapolis, and O. E 
Wheete, Tulsa 

Ninety members of the Philadelphia As- 
sociation of Display Men were the dinner 
guests of Howard L. Kratz, administrator 
of arts for Wanamaker’s, of the same city 

Howard Littel, display manager for L. 
Bamberger & Co., Newark, left for several 
weeks in Europe 

J. H. Hilton became display manager for 
Korrick’s Dry Goods Company, Phoenix. 

Edward Wedell, formerly with the | a 
Brandeis Company, Omaha, assumed the 
position of display manager for Sanger 
Brothers, Fort Worth 

Lewis M. Herbert, display manager for 
the I F. M. Store, Jacksonville, Fla., 
resigned in order to take a similar position 
with Weise’s, Nashville 

\ displaymen’s club was organized in 
Houston through the efforts of Ed Rose, 
Harris-Hahlo Company. He was elected 
president; other officers were: Vice-presi- 
dent, Jack Ralston, Levy Brothers; sec 
Elroid Hammond, Ben Zindler’s 
Sons; treasurer, Tucker, Levy 


retary, 
Russell 
Brothers 

The Omaha Display Men’s Club was host 
to a group of displaymen from Lincoln, 
Nebraska 

JUNE, 1942 
The name of the International Association 
Display Men was changed to Interna- 
tional Association of Display at the con- 
vention in St. Louis. The victory theme 
dominated all the programs 

First prize in the national Fishermen's 
Week display contest was won by Luther 
Harbin, Gadsden Hardware Company, Gads 
den, Ala. The award was an all-expense 
paid fishing trip to Minnesota. 

Clarence Erwin resigned as display man 
ager for Martin's Dry Goods Company, 
Cedar Rapids, to takg a similar position 
with Earl Groth & Co., Fort Wayne, Ind 

\ I McCollum, display 
Davison-Paxon Company, Atlanta, was re 


manager of 


called to active military duty and com 
missioned a first lieutenant 

Warren A. Gallagher was appointed sales 
manager of the display division by Coy, 
Disbrow & Co. Inc., New York City 

[he first anniversary of the National 
Association of Display Distributors was 
observed, and the following were elected 
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officers: President, Joseph E. Podgor, of 
the Philadelphia firm of that name; vice- 
president, Marshall Moody, Dallas; sec- 
retary-treasurer, Al Blitz, Modern Display 
Company, Washington. I. T. Vierheller, 
Garrison-Wagner Company, St. Louis, as 
retiring president was made chairman of 
the board. 

C. L. Roesch resigned his position with 
the Gus Blass Company, Little Rock. 

Winners of the Camp National Posture 
Week display contest were W. T. Reid, 
Snellenberg’s, Philadelphia, first; second, 
George H. Wagner, J. L. Brandeis Com- 
pany, Omaha; third, T. A. Solomon, A. 
Harris & Co., Dallas. In the second classi- 
fleation, awards went to A. L. Squires, 
Gebhard-Gushard Company, Decatur, IIL, 
Russell Roe, Fandel’s, St. Cloud, Minn., 
and J. A. Clark, B. A. Sellars Company, 
Burlington, N. C. 


Bromel Associates 
Names Aufricht 

Appointment of Gabor Aufricht as chief 
designer for Harold Bromel Associates, 
Detroit, creator and builder of merchan- 
dising displays and exhibits, is announced 
by Harold Bromel, company president. 

For the last three years Aufricht has 
been with the product and exhibit design 
studio of the General Motors styling sec- 
tion, where he worked on such exhibits as 
those for the GM automobile shows at the 
Waldorf-Astoria hotel, New York City, and 
exhibits for various other corporation divi- 
sions. He is a graduate of Columbia uni- 
versity and the industrial design school of 
Pratt Institute, Brooklyn Born in Rou- 
mania, he came to this country in 1936, 

During Detroit's 250th birthday celebra- 
tion in 1951, the company did street decora- 
tions and floats for Chrysler, Saks-Fifth 
Avenue, and Michigan Consolidated Gas 
Company. Bromel has also done the Kaiser 
Fraser auto show exhibits in Chicago, and 
recently designed and built exhibits for “A 
Day with the Ford Engineers” for Ford 
Motor Company. 


Utica Store Appoints 
John Tesorero 

Succeeding Gary Retting, who resigned 
in order to enter the free-lance field, John 
lesorero has been named display manager 
Utica, N. Y Pre- 


viously he was in a similar position with 


of The Boston Store, 


I. J. Fox, Boston, in which city he also 
engaged in television set designing. At one 
time he was with Joske’s, San Antonio, and 
Howland Dry Goods Company, Bridge- 
port, Conn 


Oftedahl, Of Frostee Sno, 
Dies Suddenly 

John Oftedahl, of Frostee Sno Company, 
Antioch, Lil, died suddenly on May 31, He 
was the inventor of the familiar display 
product known as “Frostee Sno”. 

Surviving are the widow, a son and 
daughter, three grandchildren, the mother, 
two sisters and two brothers. 

The firm will continue operation under 
the direction of Mrs. Oftedahl and the son, 
Everett. 
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Display !s Featured 
On Florists’ Program 


Merchandise display will occupy much of | 


the program at the second national sales 
and management rally 
held at Michigan State college, 
sing, July 13-18. 
“Well Displayed 
Sold” 
Monday, July 14. The 
complete, modern flower 
Secunde & Associates, Cleveland 
the speakers will be W. L, 


East Lan- 


Merchandise is Half 


president of the Chicago firm of that name, | 
Arrange- | 
Merchandise.” He | 


who will discuss “Good Store 
ment will Sell 
will be followed by J. 


“Improve 


more 
A. Secunde, whose 
topic will be Your 
Modern Fixtures.” Next will be 
Jegen, Jegen’s Flowers, 
talk on “Stretch Displays with 
the Trade.” 
During the 


Julian A. 
Chicago, 


afternoon Duren Jones, The 
J. L. Hudson Company, Detroit, will talk 
Window Displays Sell More 
Merchandise,” and two special displays will 


on “Good 


be shown and discussed by Warren Perrine, | 


Scott Florist, Ann Arbor, and Jon An- 
thony, of the florist firm of that name in 
Lansing A demonstration will be given 
by The Detroit Edison Company and The 
Consumers display 
lighting techniques. The 
conclude with a talk by 
Dixon, Ill. florist, on 
that are Available.” 


Power Company on 
afternoon will 
Harold 


“Display Materials 


“Adslide" Projector 
Is Automatic 

A new 16 mm color strip- 
announced by Ad- 


single frame 
film projector has been 
slide Projector Company, 3726 West Mont- 
Chicago Called “Adslide”, 


up to 500 different pic- 


rose avenue, 
the device projects 
frame at a time, with con 
operation. In addition 
for counters, store windows and 
it can be removed from its cabinet 
demonstrations A 
system is built into the unit. 


tures, one 
automatic 
to its use 
the like, 


and used for 


tinuous 


screen 


cooling 


Taylor Resigns Post 
With I. J. Fox 

After some 15 years with the store, Ren 
wick Taylor has resigned as display man- 
ager for I. J. Fox, New York City. His 


successor has not been named at this time 


Goldstein Retires; 
Succeeded By Smith 

Edward Goldstein has retired 
manager of Malcolm’ Brock 
Bakersfield, Calif., and has been succeeded 
by Henry Smith, formerly first 


as display 


Company, 


assistant 


Nash "Rambler" Won 
By Robert Widmer 


First prize, a Nash 


Company on behalf of Lee 
hats, has been awarded to Robert J. Wid- 
mer, display 


Madison, Wis 


hus¢ n, 


for florists, to be | 


will be the theme of the meetings on 
setting will be a | 

shop by J. A. | 
Among | 
Stensgaard, | 


Display with | 


who will | 


Tricks of | 


DS PRAY -WeO Rk OD 


RCS STUDIOS 





a “Say It With RCS 
4 PHOTOMURALS” 


For exciting, atmosphere- 
creating, attention - getting 
window or store displays 
you'll like the performance 
of RCS low-cost photo en- 
largements. 

Write for FREE Kit on 

your letterhead. 


Van Dyne's Flower Shop 
Bismarck Hotel, Chicago 


THE PHOTOMURAL 
CENTER OF AMERICA 


Div. of Rapid Copy Service, Inc. 
123 North Wacker Drive, Chicago 6 








Cook, | 


SEE 


e America’s Largest and Fastest 
Selling Moderate Priced Line of 


Artificial Flowers, Foliage 
and Set Pieces for ile 


FOR THE DISPLAY JOBBING TRADE 
On the Third or Fourth Floor of the 


HOTEL McALPIN 


34th STREET and BROADWAY, NEW YORK CITY 


Consult Directory for Room 


ON JUNE 28 THRU JULY 3, 


1952 


Manufactured and Imported by 


BERNARD SCHWARTZ & CO. 


29 HOWARD STREET 


NEW YORK 13, N. Y. 








wi» ¢ 
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aay Makes COLO-CORK 


Ground Cork ichips) in 10 colors plus white. 


Your Jobber can get it for you — or order direct. 








“Rambler”, in a dis- | 
play contest conducted by the Frank H. Lee | 
“Adventure” | 


managet for Olson & Veer- | 





CIRCUS MATERIALS 


Exact replicas of Baroque carvings taken di- 
rectly from old circus wagons, cast in Celastic 


Photographs, sizes, f 


Ag ) Sanety and Hardware Co. Inc. 


Sarasota, Florida 


rices on request 


CAN WE HELP YOU? 


We have ideas and props for 
every display use. 
REINERMANN FIXTURE COMPANY 
343-345 W. 4th Street, Cincinnati 2, Ohio 
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CRYSTALLINE PLASTICS CO. || ROOM 622 


| HOTEL NEW YORKER 
Los Angeles, iS. Calif. | New Xmas Showing of 


rPnenene Seen 2 || ARTIFICIAL FLOWERS 
cordially invites you to view our and SET PIECES 


FOR WINDOW DISPLAY 


NEW PLASTIC AND | 
METAL DISPLAY FIXTURES | | POPULAR PRICED 


LOOK OF EXCLUSIVENESS 


at the Creative Displays 
225 New York Avenue 


NEW YORK DISPLAY MARKET WEEK | Jersey City, New Jersey 


ROOM 639 HOTEL NEW YORKER | 
JUNE 28 - JULY 2 | MEXICAN FIELD CORN 


AUTUMN OAK — ITALIAN WHEAT 
CEDAR POLES — SLABS — CORK — 
BRICK WALLS — TAN BARK — 
|| BRANCHES — KUBES — WOOD 
FLAKES — CHIPS — SNOW — TIN- 
UNBREAKABLE — CHIP-PROOF SELS — DIAMOND DUST 


Latest fall and Xmas displays. Manu- 


| facturers and Creators. Always some- 
thing new. Ask your jobber for our 

| KEW BEE KUT line or write direct 

| if necessary. 

| 

National Sawdust Co., Inc. (Display Div.) 


65 N. 6th St., Brooklyn 11, N. Y. 
Please send me your new FREE CATALOGUE. 


























(OF RIGID NEOPRENE) 
Name.. 
Address ... 
City & State 


Attention of .... 
0.W 


$@.85 


f. 0. b. 
Los 
Angeles 





Peete cree anwar senewwenes 











WITH BLACK, BROWN OR BLONDE SCULPTURED 
HAIR — GOLD ACCENTS 


22" HEAD SIZE | Tri-Purpose Displayer 


Scores Success 
. , Cleverly designed to tell at a glance the 
wr facture XCLUSIVE: 4 =) : . hagitees = * 
ranufactured exclusively by ‘ x complete story of “Sani Tub-Seal” as well 
H I soon . as display the merchandise and dispense 
Ww | 4 a daispla) é < , . 
isp ay ori ina S - s | leaflets, a new all-metal, self-service 
312 east 3rd street e@ los angeles 1: P i a sig | counter displayer is announced for dis- 
sheticts les 13 a tribution by Cass Products Company, Chi- 
DISTRIBUTORS INQUIRIES INVITED , hae cago. The product involved is a sealing 
| strip that forms a neat, waterproof seal 
' where wall and bathtub meet. 








Maharam Introducing no motor. The tree is equipped with a Constructed of 28-gauge steel, this atten- 
“Glamour Snow" thousand-hour colored bulb and_ 6-foot tion-getting unit is in the form of a sloping 
cord, and comes in two sizes — 10% inches stand with a height of 12% inches, depth 
high in a choice of four colors, and 24 of 934 inches, and a width of 9% inches, 
inches high, available in three colors. The and is lithographed in red and navy blue. 


Maharam Fabric Corporation, 130 West 
46th street, New York City, is introducing 
the new and improved “Glamour Snow” 
cone “shaped colored shade is covered by The top section of the display is devoted 
tarnish proof flitter which causes it to 4, the name, with a graphic illustration of 
sparkle as it rotates. how and where the sealing strip is installed. 


which givés a realistic snow effect when 
applied to branches, windows, and display 
props. It consists of large, fluffy flakes 
that cling to wood, glass, metal, etc.: it ee ee This is followed by quick-reading sales 
has excellent texture and _ brilliancy Charland Promoted points. Beneath the illustration and copy 
“Glamour Snow” is packaged in 12-ounce By Sears is an open section holding 12 packages of 
cans Robert A. Charland has been made pro- the merchandise. On the left side of the 

Maharam also announces that the firm is motion manager of the Sears, Roebuck & unit is a compartment to hold consumer 
sole national distributor in the display field Co. store in Springfield, Mass. He had _ leaflets. The unit is made available to 
for the Econolite Christmas tree, a low been display manager of the company’s dealers at no charge with the purchase of 
priced revolving display unit which requires store in Portland, Me. : 12 kits of the product. 
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CHRISTMAS 
DISPLAY 


Mechanical Mr. and Mrs. 
Santa, cat, dog and organ. 

Unusual motion makes this 
outstanding, Xmas display a 
sure traffic stopper—S’ x 12’. 

Used two seasons cost $3,000 
—want $750. 

We are interested in Xmas, 
mechanical window for 1952. 


B. STERN CO. 


AMITE, LA. 








CLOSEOUTS 


of every type of Display 
Materials at substantial 
savings. Tell us your 
needs. 


Marcus Window 
Display Service, Inc. 
104 Lincoln Street 


Dept. DW 4 
Boston 16, Mass. 


FULL OR PART TIME 


SALESMEN WANTED 


To Sell The Most Outstanding Line of Christmas 
Displays In The Nation To Retail Stores, Cities, 
Manufacturers And Display Houses: 
5 Foot Rudolph the Red Nosed Reindeer 
Displays 
60 Foot Reindeer Teams 
21% Foot Red Plastic Bells 
31% Foot Season’s Greetings Plaques 
15 Piece Nativity Scenes 


And other spectaculars for indoor or outdoor 
decoration. 


FREDERICK INTERNATIONAL, INC. 


Exclusive Sales Agency, International Advertising Corp. 
316 E. Silver Spring Drive 
MILWAUKEE, WISCONSIN 


Call R. F. Metzger, Hotel New Yorker, N. A. D. I. 
Show OR Write Milwaukee Office 


WANTED 


California’s leading dec- 
orative and display mfg. 
company has opening for 


TOP FLIGHT 
SALESMAN 
to cover Middle West, 
Eastern & Southern states. 
Must have established 


with better 
No objection to 


accounts 
stores. 
non-conflicting lines. Give 
full information. Liberal 
commissions. 


Address Box 6HI 


Care of 


DISPLAY WORLD 











PRINTASIGN FOR SALE 
Good condition. Prints up 
to 14” x 22” card. Sacri- 
fice for $350.00. 

Address BOX 6DE 
Care DISPLAY WORLD 


Position Wanted—Not just an ordi 
nary display manager! But one 
who desires to grow with your 
company, thinks “selling” as well 
as ‘pleasing arrangement”, has 
freshness of thought, experience, 
skill, and educatioy For details, 
immediate interview, Address Box 
5FG, Care of DISPLAY WORLD 


SALESMEN 


Letters sell like wildfire to Mer 
chants everywhere. Magically self 
sticking. Write for FREE SAM 


28, Calif. 





Amiuzing new “Quick-Change” Sign 


PLES. Gary Enterprises, Room 422, 
6912 Hollywood Bivd., Hollywood 











CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bldg., 3710-12 N. Cicero 
Ave., Chicago 40, Ill. 











WANTED: 
DISPLAY 
LETTERING MAN 


Immediate opening for layout 
and lettering production man 
in high class display studio 
in Cincinnati. Must be ex- 
perienced, reliable, and will- 
ing to assume department 
supervision. Steady work, 
good pay, excellent working 
conditions. Give full details 
as to experience, etc., in first 
letter for immediate  inter- 
view. 


Address Box 6I1J 
Care of DISPLAY WORLD 











BARGAINS IN USED DISPLAYS! 


Nine Stylized Papier Mache Santas. Full-round, 5 ft. high, 
used once. Made by Timely Service, Inc. In good condition, 
need touching up only. Originally priced at $49.50 each - 
now at the close-out price of $15 each. Shipped in individual 
cartons. REAL BARGAINS! 

Two sets of 8 Reindeer and Sleigh. For interior hanging 
Made of lightweight, sturdy, reinforced papier mache with 
wooden vertebrae for attaching suspension fixtures. Doe 
size. Finished in natural coloration. Used once, in perfect 
physical condition, need touching up only. Sleighs lightweight 
wood and metal, proportionately sized, full finish and done in 
Tyrolean decor. Will hold 5-it. Santa and packages. Each 
piece individually crated for shipping $350 per set of 8 
deer and sleigh. ANOTHER BARGAIN! 

Animated Display — “Santa Over the Roof-Top.” This 
display consists of six reindeer, sleigh, eight pixies, Santa in 
chimney, and various papier mache accoutrements necessary 
to the display. Action shows Santa in act of descending 
chimney and the six reindeer with pixies helping pulling 
sleigh loaded with toys over the roof top. Every piece 
animated, activated by one powerful, heat-proof motor. No 
complicated gears. Fashioned for large corner window. Was 
top crowd-stopper in Shillito’s, Cincinnati, for two vears 
Can be purchased as is or completely renovated. Priced 
right. Photos and detailed information on request 


Write or wire to— 


FRANCIS ROMAINE 
VERNE-HARVEY INDUSTRIES, INC. 


311 ELM STREET, CINCINNATI, OHIO 


FOR 


SALE 


Complete Display Shop and 


contracted Route in Southern 
Connecticut. Ideal for ambi- 
tious Free-lance man who 
wants his own business 


Price reasonable 


Address Box 6GH 


Care DISPLAY WORLD 








FOR SALE — WIG BUSINESS 
Long-established mannequin wig 
manufacturing business for sale at 
attractive price. Fine opportunity 

Address BOX 4NO 
are of DISPLAY WORLD 














Experienced Sales 
Representative 
Wants Line 
For Texas-Oklahoma Terri- 
tory. Dept. store and specialty 


shop following. First class 


lines only 


Address Box 6IJ 


Care of DISPLAY WORLD 
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POSITION WANTED 
Window trimmer’s assistant, ex 
perienced in ladies’, children’s, in 
fant’s wear Seeking position in 
New York City or vicinity Best 
reterences. 


Call MR. A. SCHER 
Bayside 4 4351 








FOR SALE 


1 Printasign Machine 
Model V745 
7 years old. 


1 Printasign Machine 
Model M00611 
11 years old 


| proof press with type 
Write for 
further details or come 
see these machines. All 
very reasonably priced. 


and type case. 


Brown Thomson, Inc. 
Hartford, Connecticut 


FOR SALE 
“THE STORY OF CINDERELLA” 


For Christmas, State or County Fairs, other store promo- 
tions, “Cinderella” stops traffic! Told in five settings — 
imaginatively interpreted in color and design. “Cinderalla” 
was created and produced by a well known designer. Photos 


of the five settings sent on request. 
Circular unit consisting of five sets $675.00 


A fraction of the original cost. 


CITY OF PARIS, San Francisco 8, Calif. 


Displayman Wanted 


If you have had two years 
Department - store window 
trimming experience, there is 
an opportunity for you in 
Phoenix, Arizona. Combina- 
tion card writer and trimmer 
preferred. Write, giving past 
experience, references, age, 
marital status, and salary ex- 
pected. 

Address—Personnel Director 


DIAMOND’S 


201 E. Washington Street 
PHOENIX, ARIZ. 








OPENING FOR FALL—SOUTHERN JOBBER 
COVERING SOUTHERN STATES FROM ATLANTA 


With good Atlanta market facilities and salesmen wants good lines—all 
types display props, racks, equipment, flowers, novelties, fabrics, papers, 
process material, ete.; send details at once t 


PEACHTREE HOUSE, 2128 Briarcliff Rd., N. E., Atlanta, Ga. 


FOR SALE — Display Service—in 
growing community National and 
Local Liquor and Drug Accounts 
using crepe and cocobuff back- 
grounds 750.00 cash Contact— 
Phil Ruhl at 2745 N. Ist, Tucson, 
Ariz., Phone 3-1662. 














Mechanical Christmas 
Display For Sale 


lreasure Island Display, made 
by Williams in 1951. Excellent 
condition, colorful, and origi 
nal Easy to handle, and 
greatly reduced Additional 
information and photographs 
furnished on request $165.00 


GREENTREE’S 


RICHMOND, VA. 


FOR SALE 
CHRISTMAS UNITS at ONE FOURTH PRICE 


GROUP ONE INTERIOR: 
four-sided canopy post units 
4 three-sided canopy wall units 
3 full-round explosion-burst hanging units 
40 yards of multi-colored 6 in. metal foil garland 
ll candy cane lantern wall units 
21 Sati sculptured enomes 
GROUP TWO, TOYLAND WINDOW: 
1 mache sculptured Santa in work clothes 
1 gnomes (‘‘Frostees’”) mache-sculptured 


IF INTERESTED, WRITE: 


WHITNEY’S, San Diego 12, California 


AVAILABLE 


Experienced Displayman in 
in ladies and children’s wear. 
20 years experience in de- 
signing, construction and in- 
stallation of .op-notch dis- 
plays. 20 years experience in 
card-writing and silk screen 
process -resently employed 
(7 years) but desire change. 


Address Box 6KL 


are DISPLAY WORLD 




















Address Box 6LM 


Care of DISPLAY WORLD 


FOR SALE 
ALICE-IN-WONDERLAND CHRISTMAS DISPLAYS 


This eye catching and colorful Christmas theme is based on 
Disney's “Alice-in-Wonderland,” and is animated and executed 
in an exciting, charming manner. This theme was used both in 
our large corner window and in Santaland as a background for 
Santa’s throne and approaches to the throne. The entire set up 
was purchased from Stensgaard last year at an original cost of 
$4,503.75 and is offered for sale at $2,000, F.O.B., Cincinnati. 
Photographs and descriptions of the figures will be sent upon 
request. Direct all inquiries to— 


MR. RALPH M. GOLLAHON, Display Director 
SHILLITO’S Cincinnati, Ohio 


JOBBERS WANTED 
by manufacturer of Artificial 
Cloth Plants 

Address BOX 6EF 
Care DISPLAY WORLD 














DISPLAY SALESMEN WANTED 


EARN ADDITIONAL INCOME 


selling mannequins, display fixtures, hangers, plastic boxes, etc., 
to your accounts. Old established Chicago display firm. 


Address BOX 6BC, Care of DISPLAY WORLD 





Display Manager 
Wanted 


One of Southwest's _ finest 
men’s, women’s and children’s 
apparel stores wants services 
of experienced man. Must 
have excellent background in 
creating and installing outside 
windows and interior. High 
fashion, arene name merchan- 
dise. Capable of handling 
personnel. This store enjoys 
highest reputation in its field 


Address Box 6DE 


Care of DISPLAY WORLD 











SALESMEN 


Well known display manu 
facturer of one ot 

est, exclusive lines 
desires 


market today 


Southern States represen 


tative 


Address Box 6MN 


Care DISPLAY WORLD 








ORNAMENT DISPLAYERS FOR SALE 


Six hand tooled, lighted Christmas ornament displayers. Heavy 
wood construction. Eight feet high, built to handle “heavy” trim 
beautifully. Photos on request. Two years old, %_ original 
cost $250.00 set 


WANTED FOR CHRISTMAS 


Mechanical story for four or six eight foot windows. 
for better class department store. Cannot use toy theme. 
send photos 


MR. BOB EASLEY, Display Director 
FANTLE BROS., INC. 


SIOUX FALLS, SOUTH DAKOTA 


Suitable 
Please 


ESTABLISHED SALESMAN 
covering Ohio, Indiana, Michigan, 
Chicago and Milwaukee vicinity, 
desires first rate lin of set pieces 
(Wood, Rattan, Wire, etc.) Please 
state all details in answering this 
ad. Address BOX 6CD, Care of 
DISPLAY WORLD 














WANTED 
MEN’S, CHILDREN’S 
MANNEQUINS 
Also FORMS & RACKS; inexpen 
sive; by Southern jobber who will 
be in New York City end of June. 
Address BOX 6AB 
Care of DISPLAY WORLD 


LADIES’, 
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DISPLAY TREAT || See our Vew Colors 


TO VISIT 


HAMBERGER’S | “Wo Scam” 
When you visit New York City REG. U. S. PAT. OFF. 

you haven't seen the best in dis- | | 
play decorations unless you visit | ROOM 608 HOTEL NEW YORKER 
our large showrooms. 

At this time we have on display ||| N.A.D.l. MARKET WEEK JUNE 28 TO JULY 2nd 
one of the finest lines of Fall dis- 
play units, novelties and artificial 
flowers that we have ever offered 
the displaymen of America. COY-DISBROW & Cco., INC. 
A cordial invitation is extended 


to you and you will be shown 686-690 GREENWICH ST., NEW YORK 14, N. 


every possible courtesy. 








USE THE OPPORTUNITY EXCHANGE 


DAVID HAMBERGER, Inc. FOR ANY WANT AD PURPOSE: 


2 Aalst e POSITION WANTED e POSITION VACANT 
Display Decorations ¢ USED DISPLAY EQUIPMENT FOR SALE 
e REPRESENTATIVES WANTED 
115 W. 3ist ST., NEW YORK CITY | 


$4.00 PER COLUMN INCH. CASH WITH 
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Over 50 different hanging fix- 
tures to display practically 
any kind or size of merchandise. 
All are easily installed or re- 
moved ... without nails, screws 
or tools of any kind. 














¢ PEG-BOARD OF NEW YORK 


‘ 131 E. 64th Street, New York 21, N. Y. 
Vhishributlorw 


e PEG-BOARD OF CALIFORNIA 
4833 Exposition Blvd., Los Angeles 16, Calif. 


B.B. BUTLER MANUFACTURING CO., INC. 















PEG-BOARD is a “MATCHED 
DESIGN” of the highest quality per- 
forated hardboard and a wide array of 
hanging fixtures. Only genuine 
“MATCHED DESIGN” PEG-BOARD 
enables you to obtain the right results. 
Vo other display material is so versatile. 


You'll see more 
PEG-BOARD 
used for 
CHRISTMAS 
DISPLAYS 

this year than 
ever before 
because... 


DISPLAY MEN 
HAVE FOUND THAT... 














4. PEG-BOARD is versatile . . . can be 
used for so many display applications 
and the exclusive ‘push and lock’’ hang- 
ing fixtures make it so easy to change 
displays. 

2. PEG-BOARD is decorative . . . giving 
a smart new look to any of your designs. 
3. PEG-BOARD is sturdy . . . can carry 
it's load when heavy objects must be 
displayed. 

4. There's nothing else like it! PEG- 
BOARD, and ONLY genuine PEG-BOARD 
offers “MATCHED DESIGN"... perforated 
hardboard and hanging fixtures. 


WRITE TODAY FOR COMPLETE INFORMATION 
Peg-Board is the exclusive T.M. of B. B. Butler 
Mig. Co., Inc., used to designate its products. 














e THE DAVIS PLYWOOD CORP. 
ec A. H. RAMSEY AND SONS, INC. 12555 Berea Road, Cleveland 11, Ohio 


71 N. W. 11th Terrace, Miami 14, Florida 
e L.E. HIER DISPLAY EQUIP. CO., INC. 
23 N. Sixth St., Minneapolis 3, Minn. 


‘ 


3150 RANDOLPH STREET ¢ BELLWOOD, ILLINOIS 
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LVM G MANNEQUINS... first ladies of Fashion, styled and sculptured in New York by 


top fashion and display talent. See our complete selection of mannequins during Display Market 


Week (June 28th thro July 2nd) at our spacious showrooms, 47 West 34th Street, New York 


City; just a couple of blocks from the Hotel New Yorker. 
Don’t miss our “showing” in the 


Ballroom Foyer (mezzanine Noor) 


, ‘ L.A. DARLING co., BRONSON, MICH. at the Hotel New Yorker. 
/ NEW YORK CHICAGO LOS ANGELES 





